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GABRIEL'S 

Self- Adhesive Patent 



IntetetiWt Primal Ceet| 



AND FLEXIBLE 6UMS, 

Withont Palates, Springs, or Wires, and withoat Operation. One Set lasts 
a lifetime, and Warranted for Mastication or Articulation, even "when all 
others 'fail. Parest Materials only, at half the usual cost. 



^ THE OLD ESTABLISHED ^ 

27, Harley-street, Cavendisb-square, and 84, Ludgate-hill, London; 

134, Duke-street, Liverpool; 
and 65, New-street (opposite the Post-Ofice), Birmingluun. 

ONE VISIT ONLY REQUIRED FROM CpUNTRY PATIENTS. 

GabrieCs *' Pr<ictical Treatise on the Teeth,"^ Gratis. 

CoMPLBTs Sets, from 4 to 7, ahd 10 to 15 Gitineas. 

^ _ — < 

THE ROYAL TOOTH POWDER, 

Prepared from a Recipe as used by Her Majesty, Is. 6d. and 28. 6d« 

per Box. 

Gabriers Antiseptic Tooth Paste. 

The best Preparation extant for Whitening the Teetb, without Injury to 

the Enamel, 2's. 6d. and 5s. per Box. 

OABSIEL'8 GHEMICALLY-PBEPARED WHITE OUTTA PEBCHA. 

Is the best Stopping extant for Decayed Teeth, or Toothache, find no matter 
how far decayed, renders the injured member again sound and useful, and 
prevents Toothache. This preparation is entirely free from any metallic 
substance, and, as its name signifies, is especially prepared for the purpose. 
Price Is. 6d. per Box, -with Directions for use. 
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NEW THEATRE ROYAL ADELPHI. 

80LR FROPfilSTOR ANB MANAGER MR. BENJAMIN WEBSTER. 

Open emry Evening^ 



Btsma, Cdimelis, iFatce, 38ttrteque, ISallet, antr Pantomfme. 






• « 



MR. BENJAMIN WEBSTER. 

MR. P. BEDFORD. MR. TOOLE. 

MR. BILLINGTON. MR. STUART. MR. R. PHILLIPS. 

MR. BBURNE. MR. SEFTON. MR. C. H. STEPHENSON. 

MR. C. J. SMITH. MR. ROMER. 

FANTOMIMISTS. 

MR. WALTER HILD YARD. MR. JOHN LAURL MR. J. PAULO. 

MISS C. ADAMS. 

AK]^ THH WOITDESS OF THK AGE : 

V r « 

ABTHTTR AND BEBTBAND. 

MISS WOOLGAR. 

MRS. BILLINGTON. MISS K. KELLY. MISS LEAMEN. 

MRS. LEWIS. MRS. STOKER, 

AKD 

MISS MARIE WILTON. 

Box-office open from ten to five o'clock. Doors open at half- past six^ 
commence at seven. 

Private boxes, holding twelve persons, £i 4s. ; private boxes, with a 
saloon each, and holding six persons, £2 2s. ; family boxes, holding four 
persons, £1 ; orchestra stalls, two feet wide, secured the whole evening, 5s. ; 
balcony, dress circle stalls, 4s. ; first circle stalls, 3s. ; pit stalls, with 
elbows and cushions, 28. ; pit, Is. 6d. ; amphitheatre stalls, Is. ; gallery, 6d. 

The public is requested to take notice that no charge is made for booking 
seats in the orchestra, balcony, first circle, pit, or amphitheatre stalls, nor 
for play-bills, the safe keeping of hats, cloaks, &c., and that the attendants, 
in all parts of the house are forbidden to receive any gratuities whatever. 






AcTiira Makageb, 

MR. WILLIAM SMITH. 



THEATRE ROYAL, DRURY-LANE. 

Sole Leasee and Manager, Mr. Edxund Falooner, 



l^YEBY eFemnc:, the new and original, historically and lyricailr 

-'-^ Boggested pictorial and spectaoolur drains, written by Mr. Edmund Faloonefgm 
tlvee aotBf entitled 

Sonnte !9ttntite ; or, tfje ®at]^ertns of i^t C(an0. 

With new and beantifbl scenery, iUoatratiTe of the Western Hi^ilands of ScotiHid»in 
the first and second acta, by Mr. T. Grieve and assistants j third act, Olencoe ; a Mt 
anow scene, by moonlight, by Mr. W. Telbin, assisted by Mir. H. Telbm. Pioturea^ne 
andcharaetensliegroup8,by Mr. Oscar Byrne. Appointments by Dykwynkin. Musicsl 
accompaniments selected and arranged by Mr. John Barnard. The machinery by 
Mr. Tucker. The costumes flrom the designs of Loean and M*Ian's Scottish Olan% 
by Mr. 8. May and Mrs. Clark. The whole to be produced under the Buperintendance 
of the author, Mr. B. Falconer. Prologue to be spoken by Mr. H. Loraine. John 
Graham of ClaTerhouse (otherwise Viscount of Dundee), Mr. Bdmnnd Phelps ; Glen- 
lyon, Mr. H. Sinclair; Lochiel, Mr. Nerille; M'lan, Mr. C. Selby; Glengary, Mr. 
Warde; Clanronald, Mr. G. Weston; Alec Campbell, Mr. J. Uraham; AuMtor 
M'I>oaaId, Mr. Henry Loraine ; Daft Darte, Mr. J. A. Shaw ; Allan, Mr. Henry 
Hugh; HabukekMucMewrath, Mr. Johnstone; Elspat, Miss Hudson; Janet, Mr*. 
E. falconer; Keknx, Mrs. D. P. Bowers; Ludy M'lan, Mrs. Stephenson ; JesMe* 
Miss Wentworth (with song). 

Act. I. — ^An Episode in Dundee's Journey from Edinburgh to Lochaber. A Boad- 
side Pass and the Cottage of Alec Campbeu in Perthshire. 

Act II. — Scene 1— On the Borders of Argyleshire. Scene 2 — A Courtyard in 
Iiochiel's Castle at Lochaber. Scene 3 — The Heath and Hills around, with the Aaoent 
of the Mists after Sunrise — The Camerons Carousing— The arrival of Dundee— His 
Beeeption by the Chiefs — the pibrochs announce the approach of the various Clans* 
whi^, *' Allplaided and plumed in their tartan array," are seen descending from the 
hills, and hastening to swell the grand Gathering of the Gael at Lochaber — Dundee's 
Addresa— Unfurling of the Boyia Standard— Ballad and Highland Chorus, ** TTp wi* 
the bonneta o* bonme Dundee '* — Feudal Demonstration. [A lapse of three years is 
supposed to occur.] A Victor at the Battle of Killecrankie. when struck by a random 
shot — ** How goes it ?" inquired Dundee. ** Wed for King James, but sair badly 
for thee, mj lord," was the Highiandman's reply — He waved his hand in triumph 
before sinkmg on the heather — 

• 

" * It goes weel for my master— less matter for me ;* 
So gallantly saying, died bonnie Dundee." 

Act in. — Interior of M'lan's House in Glenooe— The Last — Glencoe (a set Snow 
Scene, by Moonlight), or Glen of VVeeping, on the Night or Morning of the Massacre 
— ^The Escape of Alastor M'Donaldand his Wife— Timely Arrival of the Camerons of 
Xiochiel, and the Bescue of Helen and Alastor M'Donald. 

To conclude with 

S^tttU (Sootyg SrtDO &ioz^, or f^athqutn ant Cock 3So&m. 



Lydia Thompson ; Little Boy Blue (her Shepherd Swain), Miss Helen Howard ; 
Johnny Stout (the Gk>od Boy), Mr. J. Bobins ; Tommy (jreen (the Bad Boy), Mr. G. 
Weeton ; Sir Timothy Gripe (Lord of the Mauor), Mr. Tom Matthews; Graspall (hia 
Steward), Mr. Shaw ; the Fairy Good Nature (assuming the form of Gkiody Peabody), 
Miss Kate Saxon; the Demon Envy, Mr. Glindon; May (with song). Miss Went- 
worth; Harlequins, Mr. Cormack and Mr. St. Maine; Columbines, Madame Boleno 
and the Misses Gunniss ; Pantaloons, Mr. G. Tanner and Mr. Deulin Johnson ; 
Clowns, Mr. Harry Boleno and Mr. C. Lauri Private boxes, 10s. tfd.,' 21s., 31s. 6d., 
42«., 63s., and 8k. ; stalls, 6s. ; dress circle, 4s. ; first circle, Ss. ; boxes, 28. ; pit, 2s. ; 
lower gallery. Is. ; upper gallery, 6d. No naif-price. Box-office open from Ten to 
Five di^y. Doors open at half-past Six, commence at Seven. Aotmg Manager, Mr, 
F. B. Chatterton. 
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HAYMARKET, THEATRE ROYAL. 

363rd Night of " Our Americaii CovsiA" 4 Lord Jhavbtaxff 

On wkich occasion the play will be represented -nrith New Scenery, Dressect, 
Furniture, Decorations, and Stage arraDgemeats, and the performance will 
be continued every eyening till the close of Mr. Sothem's Engagement next 
jnonth. Mr. Buckstone every Evening, Louise Keeley and ^'Baaselas" 
eveiy Evening. This and every Evening, to commence at Seven, with 

OXm AMSaXCAN COVSXN. 

Asa Trenchard (a Yankee), Mr. Buckstone ; Lord Dundreary, Mr. Sothem ; 
Abel Murcotty Mr. Chippendale; Binny, Mr. Clark; Coyle, Mr. Bogers; 
Florence, Miss Lucy Bushton ; Mary, Mrs. E. Fitzwilliam ; Georgina, Miss 
C. Hill ; Augusta, Miss Lindley ; and Mrs. Mountchessington, Mrs. Wilkins. 
After which, the new Extravaganza, founded on Dr. Johnson's well* 
known tale, with occasional contributions by the Authoress of " Dinarbas,** 
a sequel to the same, entitled 

RASSZSXiAS, FRZVCB OF A8TSSZNZA $ 

Or, THE HAPPY VALLEY. 
Written by William Brough, with magnificent Scenery by O'Connor and 
Morris. The Ballet and Action produced under the direction of Mons. 
Petit (of Her Majesty's Theatre). Basselas, Miss Louise Eeeley ; Imlae, 
Mr. Compton ; the Emperor Rumphis, Mr. Chippendale ; Beni Zoug Zoug 
,(an Arab Chief), Mr. W. Farren ; Altano, Mr. Clark ; Nekayah, Miss 
Winter ; Pekuah, Miss E. Bomer ; Amalphis, Mr. Braid ; Dinarbas (his 
son). Miss F. Wright; Zilla, Miss H. Lindley; and Dr. Johnson, Mr. 
Tilbury. A Divertissement des Clochettes by Mdlle. Idalie (of Her Majesty's 
Theatre) and the Corps de Ballet. Concluding with 

Mr. find Mrs. W S Z T B. 

Mr. Compton and Miss Harfleur. Box-office open daily from Ten till Five. 

ROYAL PRINCESS'S THEATRE. 

Lessee and Manager, Mr. LINDUS. 

Last Six Nights of the successful Pantomime, Grjeat success oj 

the new Drama. 
ON MONDAY next, February 23rd, and during the week, will be pro- 
duced an entirely new and original Bomantic Drama, In Three Acts, bj 
Lewis Filmore, Esq., entitled 

TSS WZWIVG* SUIT. 

Messrs. H. Marston, H. Yezin, Stephens, Fitzjames, Cathcart, Wallace^ 
G. Belmore, &c. ; Misses Amy Sedgwick, Murray, and Mrs. H. Marston* 
* To conclude with the New Grand Comic Christmas Pantomine, 

ZtZQITBT WZTK TKB T V F T f 

Or, HARLEQUIN AND MOTHEB SHIPTON. 

Splendid Scenery by Beverley ; the Opening by E. L. Blanchard, Esq. 
Mother Shipton, Mr. Cockerill ; Mother Bunch, Miss Florence Gray ; the 
Gossamer Genie, Miss Annie CoUinson ; King Bumbustical, Mr. G. 
Belmore ; the Princess, Miss Hudspeth ; Prince Biquet, Mr. Chas. Seyton. 

The GRAND TRANSFORMATION SCENE bj BEVERLEY. 
Harlequin, Mr. Milano ) Columbine, Miss Annie Collinson ; Pantaloon, 
Mr. Halford ; Clown, Mr. R. Power. Robert Roxby, Stage Manager. 



LYCEUM; THEATRE ROYAL 

OpeUy under the Sole Management of Mr, Fechtee. 







,N Monday, and every Evening, to commence with an 
Original Sketch, entitled 

A SVDDBN ATTACK. 



Messrs. Shore, Garden, H. Widdicomb ; Miss Henrade, and Mrs. Lee. 
After which, at a Quarter to Eight, a New Romantic Drama, entitled 

THE DUKE'S MOTTO, 

By Paul Feval and John Brougham. 

The principal character will he sustained by Mr. Fechter, supported by 
Messrs. Q-. Vining, J. Brougham, H. Widdicomb, G. Jordan, P. Charles, 
Garden, Baymond, H. Butler, Dawson ; Misses Carlotta Leclercq, Kate 
Terry, B. Lavenue, and Elsworthy. 

Mr. Phelps and Mr. Walter Montgomery are engaged, and will shortly 
appear. 

Boors open at E[alf-past Six, performance to commence at Seven. Pri- 
vate Boxes, 21, 12s. 6d., and 21. 2s. Places Registered — ^Stalls, 6s. dd. ; 
Dress Circle, 6s. 6d. ; Upper Circle, 4s. 6d. Prices at Doors — Stalls, 6s. ; 
Dress Circle, 6s. ; Upper Circle, 4s. ; Pit, 23. ; Gallery, Is, No Half- 
piice. Box-office open daily from Eleven till Five. 

The Public are entreated to take notice that no charge is made to the 
occupants of Boxes, Box places, or Stalls, either for Playbills, or for the 
safe keeping of hats and cloaks, and the attendants in all parts of the 
honse are forbidden to receive any gratuities whatever. 

Stage-Manager, Mr. G. Yining. Acting-Manager, Mr. H. Barnett. 



STRAND THEATR 

Lessee and Manager, Mr. SWANBOROUGH, Sen. 

THE Grand Christmas Burlesque, " Ivanhoe," every Evening. 
Great hit of the new and original Comedietta, by J. P. Wooler, Esq., 
** A Paint Heart Which Did Win a Fair Lady." At Seven, the laughable new 
Farce, MY KNUCKLEDUSTER. Messrs. Rogers, Collier, Mrs. Poynter. 
After which, the new and original Comedietta, A FAINT HEART 
WHICH DID WIN A FAIR LADY. Messrs. Parselle, Belford, Ray, 
and Miss Bufton. Followed by the great Burlesque, IVANHOE. Messrs. 
Rogers, Rice, Turner, Danvers, Poynter; Mesdames Swanborough, Saunders, 
Bnfton, Carson, Turtle, P. Marshall. Conclude with the screaming Faroe, 
THE SECRET. Messrs. C. Rice, Collier, Belford ; Misses Page, Turtle. 
On Monday, March 2nd, will be produced, an entirely new and original 
:petUe Comedy, by H. T. Craven, Esq., entitled MY PRESERVER. Mr, 
George Honey is engaged at this Theatre, and wUl shortly appear. Box- 
office open firom Ten till Jtve daily. No charge for booking. Doors open 
at half -past Six. 
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ROYAL SURREY THEATRE, 

Sole Lessee, Mr. SQEPHRBD. 



If you want to see the only gpreat and gorgeous Pantomime you must go to 
the Surrey. Four magnificent and matchless scenes. The only great 
Transformation Scene is Brew's **Effie Deans" and the great Surrey Pan- 
tomime every erening. — "Eh ! Jeanie, woman !" — Eveiy Erening during 
the week, 

BFFIS: DEANS^ 

THE LILT OF ST. LEONARD'S. 

Supported by Messrs. P. Robinson, Gourlay, Shepherd, Basil Potter, 
YoUaire, C. Foster, A. Tapping, E. Price; Miss Margaret Ebume, Miss 
Emma Bobberds, Miss Georgina Pauncefort, Miss E. Webster, Mrs. Moreton 
Brookes, and Mrs. C. Foster. Concluding every Evening with the Grand 
Pantomime^ 

BA&ZiBQVZK MOTKBR aOOSS; 

OR, 

THE QUEEN OF HEARTS AND THE WONDERFUL TARTS. 

Supported by Messrs. T. Thome, 0. Foster, Wright, and Tapping ; Misses 
Julia St. George, E. Webster ; E. Johnstone, &c. Clown, the Great 
Hildebrand ; Pantaloon, Mr. Gelleni ; Harlequin, Sig. Rowella ; Colum- 
bine, Miss Barbara Morgan ; Sprites, Sig. Ricoli and his three sons, the 
Spanish Wonders ; I. C. U. , Mr. Wright. 



TO MANAGERS. 



SUBBEY THEATBE. 

EFFIE DEANS, THE LILT OF ST. LEONARD'S. 

The entire Press have pronounced the Sun-ey version the very best adapta- 
tion of Sir Walter Scott*s novel ever produced. The Times, Feb. 9th, 
says : — ** ' The Heart of Mid-Lothian* itself is at the Surrey ; its attraction 
enormous, hundreds turned from the doors nightly." 

The right of acting the above Drama, on moderate terms, with the pri- 
vilege of copying the Registered Mechanical Effects of the Sensation Scenes, 
with MS., &c, can be obtained on application to Mr. Shepher]), Royal 
Surrey Theatre. 
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HENEI DEAYTON'S 

PICTORIAL ENTERTAINMENT, 

EBTITLSD 

PEDERALS AND CONFEDERATES; 

OB, 

EYERY DAY LIFE IN AMERICA, 

ILLUSTRATED B¥ 

ANECDOTES OP SOUTHERN, YANKEE, AND NEGRO LIFE IK 

THEIR VARIOUS PHASES, 

arsw A»ri> oazozirAXi soxros, 

TOQETHSR WITH SOME OF 

THE MOST POPULAR COMPOSITIONS 

OF 

HENRY RUSSELL, Esq. 




ROYAL GALLERY OF ILLUSTRATION. 
14; SEOEirr stbset, watbbloo place. 

By Authority of the Lord Chamberlain. Lettee, Hr. T. Q. REBD. 



Mr. & Mrs. GEBMAN BEED, 

WITH 

Mr. JOHN PABBY, 

WILL GIVE THEIR NEW AND POPULAR 

E]SrTER,TA.I]SrMEISrT. 

Part I.— OUR CARD BASKET, Written by Shirley Brooks, Esq. 
Part IL— THE TVYO RIVAL COMPOSERS, Written by Wm. Brough, Egq^ 

EVERY EVENING (Except Saturday) at 8. 
Uoming Ferformanoes every Thursday and Saturday at Three. 



Scenery by Messrs. Grieve and Telbin. 

ADMISSION. 18. & 2s. STALLS, 88. STALL CHAIRS, 5b. 
Can be secured at the Gallery, & at Messrs. Cramer, Beale, & Ca, 201, Regent-st* 



BENSON'S WATCHES £ CLOCKS. 

" PerftcHon of M«li«iiMm."-arjri.«., I'o.^ 

Watchsa, Clacks >nd Zroniei of every dBaEriptLDii,from tlie pltinart 

to Uia higbait qmtllty ot vhich the Ait is at pTeaent capable, msnn- 

twtnied tram Higb-Art Deaigni byEn^liili, 7ieiieb, and Italian ArtUU 

vl gnat oalebrity. 



'VTATCBBBi— ChniDoinet«r, Duplex, Lstu, HoritcuiUI, Vertical, Hiinit«, 
Bilf-qU., ud Qtr. Bepsslnsi Independsnt ud Flun Centre Secondij Kt^len, 
Chi-DDOgT^phB, ^ftmEllfld, AHtn:ii]oiiucht, utd HeTerfliblg WatchH, from 200 gs, to 

dOCXS.~l>nviDg-Ii(iani, Dimog-Booni, Bed-Boon, Libruy, Bill, Bturoug. 
Bncket, Cvrisgs, Chime. Mnucal, Astronomiml, Chnrcb, Turret. Blable, Biilvn, 
Toat-offise, Shop, Wuebouae, Office, or Couating-hooM, trom 1000 gi. to IL 1>. eub, 

BBHBON'B ILI.CaTBATBD PAMPHLET OH WATCHES (free bj poit for 

ItKla H t foide in the puTchsse of iWstch.&nd enablea tJiuaenboliieioSoutlud' 
Irelud, Wjei, the ColanieB. IndiK, or maj ptrt of Oa noild, to Klect ■ Tutcb, ud 
biTB it sent free Bid stfe b; post. 

BBNSOH'8 ILIUBTBATED CLOCK PAUFHLET oontuii a fnll end aRfi%- 
prepued Price-liit of everj deaenption of Clock *ad Timepiece, with m ehort and 

patt^^nfl of Clo<^B suitable for all pujposcB, and it will be sent post-freefoT two Btampa. 

ISTIHAIES OrTEN FOS CHUBCE & ITIBBDT CLOCKS. 

*■ Afl aaampleofHnglieh clookworkon alKF^eecale, fhe works of thie are probably 
tha flneet flniHhed that have ever been seen in this counCrj, Ko chronomeler Donld 
be fitted with DioTe perfect or cHefuUj-adjnited raechaniBia."~-'7>nci, June 11, 1882. 

'^A tritUDphofingeDqitr/' — rf/MPopA, Msjch 31, 1863. 

•'Tlw entire fin^ li ofthe highest atle."-Bail« Neic,, May 29, 1862. 

— «o»rfard,"uae 17, 18BS. ' 

•• The largeet, end nnmistakabl; ^^ beit-lbushed clock in the Eihibition." — 
JCigiiicer, August IS, 18(2. 

83 <t 34, LUDCATE HILL, LONDON. 

(ESTABLISHED IT Id.) 
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ADVERTISE. 



HOW? WHEN? WHERE? 



BY 



WILLIAM SJillTH, 

ACTIirO MAKAOSB, KXW ASXLPHI THEATSB. 



Saa^ lllaslralions bg Sr. P'«mraeU mtb |. % Sfomr. 






ENGRAVED BY B. T. POWNEY. 



LONDON : 
BOUTLEDGE, WARNE, AND ROUTLEDGE, 

FAKRINGDON STREET. 
NEW YORK; 66, WALKER STREET. 

1863. 

The right of Translation is reserved. 



LOKSOK ! 

ei.TILL AND ZDWASS8, PBIKTZBS, CHIVPOB 8TBIBV, 

COVE27T GABSEK. 
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MY FIRST BOW TO THE BRITISH PUBLIC. 



In making my first appearance in this new character, I 
naturally feel nervous as the curtain rises ; and my stage 
— I beg pardon — book-fright will not leave me till I 
have got through the three acts, and arrive safely at the 
denouement ^' Finis/* 

ADVEETISE ! 

HOW? WHEN? WHERE? 

" S^ther a bold title !" exclaims the critic. ^^ Would 
be attempt to teach the British public the art of adver- 
tising?** Certainly not, good critic; that is not my 
intention. I merely wish to string together a few hints 
from my past experience of the art in all its various 
branches. I am not vain enough to set myself up as a 
book- writer or a book-maker, (Fm certain I should come 
to grief if I attempted ^'to make a book,** even in a betting 
sense of the word.) My present object is to commit to 
paper a few notions I have from time to time picked up 
in the great school of observation. 

B 



2 HOW TO ADYEBTISE. 

In the course of the work I shall have something to 
say to— 

The Railways. 
Mebchants. 

FlEE AND InSTJRANCB OFFICES. 

Hotel-Keepees. 
Omnibus Peopeietobs. 
Theatres. 
Exhibitions. 
Crystal Palace. 
Shopkeepers. 
&c. &c. &c. 

In fact, to every branch of trade and every calling that 
seeks publicity by the aid of printer's ink. To one and 
all I respectfully offer my plan of advertising, which I 
have divided into Three Acts — I beg pardon — ^Parts. (I 
cannot get rid of the notion that I am a debutant before 
the foot-lights.) These three divisions will be — 

How to Advertise. 
W/ien to Advertise. 
Where to Advertise. 

Lest my words should fail at times fully to convey my 
meaning, I have called to my aid the ready pencil of 
Mr. William McConnell, whose graphic powers are much 
too well known to need any comment from your humble 
servant. I have also had the able assistance of Mr. J. H. 
Swan. Mr. R. T. Powney has most effectively engraved 
the illustrations supplied by these gentlemen ; and my 
acknowledgments are due to Mr. T. Thompson, the 
scenic artist of the Adelphi Theatre, for my Illuminated 
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Wrapper. Having thus introdaced my work, I trust I 
^all gain the approbation of my friends and the public 
when they arrive at the last i^age of my experience in 
the Art of Advertising. 



ASBLPHI Theaule, 

Febmary, 1868. 



Wm. Smith. 




HOW TO ADVERTISE. 



That question is very readily answered. Go to the 
nearest printer's ; order a quantity of handbills ; let a 
man deliver them to all the passers-by; send to the 
daily and weekly papers; and the thing^s done. Is it? 
The thing was done thus in the good old jog-trot days 
of our ancestors ; but we live in the nineteenth century — 
the age of wonders, of Scientific Balloon Ascents, Gfreat 
MophiiitionSf and Underground Raihoays. So far from the 
old proverb holding good, there is nothing under the 
sun now that is not new. Novelty is the order of the 
day. Shakspeare was perfectly correct when he said, 
''the eye must be fed/' In fact, that gentleman tho- 
roughly understood the art of publicity ; for he made 
the witches in Macbeth do the bill-sticking business. In 
the third scene. Act I., they exclaim — 

" The weird sisters, hand in hand, 
Posters of the sea and land. 
Thus do go about, about." 

Who shall say, viewing these supernatural beings by 
' the light thus afforded us, that the so-called birch- 
brooms that witches are supposed to carry, may not be 
more properly regarded as billstickers* brushes, while 
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the mysterious ceremonies around the witches' caldron, 

in order to 

" Make the grael thick and slah/' 

may not be^ after all, connected with the process of 
mixing the paste ? 

But let us quit the aerial regions of poetic surmisings 
for the more solid grounds of historical facts. To dis- 
cover the earliest period in the world^s annals when pub- 
licity was sought and obtained by means of "posting'' 
— that is to say, by announcements stuck up in pro- 
minent places in the then existing cities — ^we must 
travel very far indeed back into the history of the 
human race. Whatever may have been the case before, 
it is certain that this practice obtained during the time 
of the old Israelitish kings and prophets — the royal 
decrees, and the prophetic utterances being written 
upon parchment scrolls, and affixed either to the gates of 
the city, the entrance to the Temple, or the porch of the 
king's palace. The scribe of the day, i.e., the preserver 
of the records, after a certain time took down the scroll, 
and it was placed by him among the public records. 

In the very first years of our present era, it was the 
custom, when the sacred dramas of the prophets were 
played, to hang up a long scrip or scroll on the cart, 
stating the time of performance, and the name of the 
drama to be performed. For another kind of advertising, 
that which consists in writing the name and calling of 
the trader over the stall or shop where his business was 
carried on, we must go back, if we would see the 
beginning of it, to the ancient Egyptians themselves ! 

Great, however, as is the antiquity of the advertising 
art, it was very many centuries before anything like the 
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practice now known as advertising was developed &om 
these crude beginnings. So late, indeed, as the year 



1679 (a startling chronological leap, my readers will 
doubtle&s say, from ancient Egypt to the latter part of 
the seventeenth century !) — so late as 1679 anno domini, 
we find mention made of a " Great Novelty," by one ' 
Jonathan Holder, Haberdasher, of the City of London, 
who gave to every customer that purchased to the value 
of one guinea, a bill with list of articles sold, and the 
prices affixed. The same paper in which we find the fact 
recorded, stated, That it would be the utter destruction 
of trade if tradesmen lavished so much of their capital 
in printing useless bills ! (What would Bennett, Moses 
and Son, Rimmels, Samuel Brothers, De&ies and Co., 
say if that appeared in the Times of the present day 7) 

At Mr. Macrae's, the Golden Spectacles, 34, Aldgate- 
street, is an advertisement nearly 200 years old, published 
during the reign of King Charles II., and a remarkable 
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fact is that the advertisement has reference to the very 
house. 

{Copy of Advertisement.) 

'' Whosoever hath occasion for the Bales herein described^ 
or any other Mathematical Instruments whatever, either 
in Brass or Wood, may be furnished by John Nash, at 
the sign of the Globe within Aldgate, over against the 
Saracen's Head/' 

The original can be seen, framed, in the window. 

The date of bills — properly so called (as distinguished 
from the royal decrees, prophecies, &c., which I have 
claimed as the origin of posters) — being first stuck on 
the walls is not correctly known; but the earliest on 
record was at York, at a dinner given to one of the 
mayors : '' And ye printer received ye thanks of ye 
mayor for given to ye citizens such notice.'' 

Within the last few years advertising has made a 
gigantic stride. It will be scarcely credited (to the 
uninitiated especially) that two millions sterling are spent 
annually in England (two-thirds of that sum in London 
alone) on what may be termed " extra advertising," that 
does not include the provincial, daily, and weekly papers, 
or the regular bills of the Theatres, Music Halls, Exhibi- 
tions, &c. &c. The number of men and boys employed 
in carrying sandwich boards,* delivering the bills, 
books, &c., average in London about one hundred daily. 
(This is exclusive of the zealous amateur advertisers 
who fling handbills of a Sunday evening into public 

* " Sandwich" — a term which, originally applied in jest, the 
man or boy in the middle representing the meat, between the 
two slices of board, is now used technically to describe boards 
slang in front and behind the bearer, and carried through the 
public streets. 
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houses, bearing such titles as '' The DrunkarcPs Life,'* 
" Where Gin leads to/* &c. ; exclusive also of the various 
devotees who force a tract in your hand, with a sort of 
nervous aflfection, and never look you in the face.) The 
London sandwich-board men receive Is. 6d. and Is. per 
day each. So that, supposing the above number of men 
are employed on an average eight months out of the 
twelve, it gives a total of from 960^. to 1440/. per 
annum thus expended in London alone. The postage 
stamps used for advertising during the same period of 
one year amount to more than 5000/. 

One firm alone in the City spends 6000/. every twelve 
months in advertising ; and another large establishment 
that had expended upwards of 8000/., reduced it (on 
the introduction of a partner, and by his advice) to half 
that sum, when their takings immediately dropped off 
in the same ratio. They have since gone back to the 
original expenditure, and their business is flourishing 
again. 

The Exhibition of 1851 seemed to give an immense 
impetus to advertising; yet, though men's eyes have 
been fully opened to its advantages, there has not been 
the improvement in the various modes of appealing 
to public notice that we might have expected. Suf- 
ficient attention is not paid to style, and there is 
often a waste of money in the quantity of the bills 
given away ; some are of that flimsy nature, that by 
even folding and putting them in your pocket the 
printing is so defaced that to make them out would 
quite puzzle all the blind clerks in the General Post 
Office, not to mention the ordinary reader of Egyptian 
or fat pica. Proper attention is not given to the com- 
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position or grammatical construction of advertisements, 
80 that occasionally we meet with some very curious 
lines : — 

"A pianoforte for sale — must be disposed of — ^the 
property of a reduced lady." 

If the lady be somewhat less plump than heretofore, is 
that any reason for her selling her piano ? Or, again, 

" Found, a green lady's parasol/* 

We have occasionally heard of a lady having a fit of 
the biues^ and turning scarlet, though I think the mas- 
cuHne gender will agree with me, that green is not a 
colour to be found in the feminine composition. 

'' A bamboo gentleman's walking stick/' 

Such a rara avis as a '^bamboo gentleman" should be 
in a glass case in the British Museum. 

" Left in Box B a double gentleman's opera glass." 

Single gentlemen are to be met with, so Miss Nelly 
informs me, but the above rarity America has not yet 
sent us. 

'* Though last not least," we furnish a specimen from 
our esteemed friend Punch — 

"A Man to be Sold. — ^The intelligent foreigner, of 
course, is well aware that we are used to sell our wives 
in Smithfield when it pleases us. But that men as well 
as women are sometimes sold in England, the following 
advertisement will place beyond a doubt : — ' Notice : If 

Mr. P., who took apartments at 44, C Street, don't 

come for the Dog which he left there within three days, 
he will be sold to cover expenses.' If we believe our 
Lindley Murray, we must see quite clearly that the 'Ad' 
who ' will be sold' is unhappy ' Mr. F.' And, unless the 
advertiser intended to write slang, we must imagine that 
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the sale will be a mercantile transaction^ resulting in the 
passing of Mr. F.'s own person to the holding of who- 
ever offers the best price for him. Seeing this with his 
own eyes stated in a public prints will not the intelligent 
foreigner go home with the conviction that the Slave 
Trade does exist in Englandj however we may try to 
give denial to the feet ?" 

Advertisements sach as those we have given are by no 
means uncommon even in our first-class papers. Too 
much care cannot be given to the wording of an 
announcement^ not only to steer clear of nonsense^ but^ 
what is equally important, to avoid unnecessary verbiage. 
" Brevity/' we are told, ^^ is the soul of wit'' — ^it is essen- 
tially so of advertising. The more substance you can 
get in a few words the better. No person cares to read 
a long rigmarole about the value of this, the great bene- 
fit of that, and the superior advantage of the other. 
They want to come to the finale as quickly as a nervous 
debutante on the first night. 

The style of advertisement so universally adopted in 
the United States — ^known as the zigzag style — is very 
striking : — 

Defries, 
Glass 

Warehouse, 

houndsditch. 

Phillips, 

Fish Ordinary, 

1 AND 4, 

Billingsgate. 



Theatre 
Royal, 
New 
Adelphi. 

"A 
Valentine," 
By 
Brough and 
Halliday. 



If not an improvement, it would save trouble if the 
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advertisements in all newspapers were headed and clas- 
sified too, as in the American papers : — 



, Books Published. 


Houses to be Let, 


Money Wanted. 


1 

Amusements. 


Coals. 


Cooks Wanted. 


Auctions. 


Merchants. 


Land for Sale. 



For very few of newspaper readers know where to hit 
upon any particular advertisement (out of their own 
peculiar line), and they search and turn the paper over, 
and very often with some powerful adjective throw it 
down, till a more patient friend undertakes to relieve the 
irritable gentleman from his difficulty. 

A great improvement might be eflfected in the style of 
bills issued by the proprietors of newspapers and maga* 
zines. They should supply all newsvendors with neatly- 
framed boards for the synopsis, with a well-printed bill 
for each daily, weekly, or monthly issue. The usual stj4e 
of writing does not look well, especially on a wet day, 
when the ink is blunred and blotted. The boards of 
Dickens* All the Year Bound are very neat ; the bills are 
fitted into a beading, and are rounded at the top to hang 
against the posts of the shop doors. 

RAILWAYS, &c. 

Every one must be familiar with the sketch in Punch 
of the two colliers at the Wednesbury Station : — 
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" First Collier. — ^Trains leave for BirmiDgham^ 10.23 
A,ii,, 6.30 P.M. 

"Second Collier. — ^What's p.m.? 

"First do. — A penny a mile to be sure. 

"Second do. — ^Then what^s a.m.? 

"First do. — Why that must be a 'apenny a mile.^' 

How many of us have been equally puzzled in finding 
out the arrival and departure of trains to a small station 
of a branch line. Where is the man that is bold enough 
to say that he is thoroughly conversant with Bradshaw ? 
If there is one, let him now stand forth. I remember an 
anecdote of a country farmer coming to see his London 
cousin, who kept a grocer's shop in Barbican. He arrived 
on the Saturday morning; the shop was full of cus- 
tomers, and his cousin took him to an inner room, and 
told the shop-boy to take in some ale and a newspaper. 
The boy got the former, but not succeeding in the latter, 
gave the country friend " Bradsha V to read. His cousin, 
when the customers slackened, went to join him, and 
said : — ^^ Oh, that's all right, you've been reading. What 
is it ?— how do you like it ?'' " Oh,'' he replied, " it's a 
very interesting book, but rather too many figures. I 
can't make it out!" — ^Who can? The present time- 
tables are a sealed book. The main lines, with the inter- 
mediate stations, should be in one column, and the 
branches in another. In every railway carriage, there 
should be a map of the rail, with the distance from 
station to station, and a shifting scroll to say — 

This train stops at Norwood, Croydon, &c. 

Change for Grinstead, Horsham. 

And at every station should be painted, in bold figures, 

C 
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the distance from Ijondon, and to the next place, and so 
on. The railway company could save their expense of 



getting ap and printing the new time-tables by having 
a neat border round, with a space for advertisements. 
All the great firms would be glad of aueh a medium. By- 
night, the stations might Iiave a neat transparency to 
state the time of departure and destination of trains. It 
would he a trifling expense to the company, hut a great 
accommodation to the public. When space would allow, it 
would he a boon to have an extra office to take tickets for 
excursions three or four days before; or, a place might 
he opened opposite the station, similar to the ticket- 
offices of Her Majesty's and Coveut Garden Theatres. 
Numbers would be induced to take tickets who, when 
they had purchased, would not allow them to be lost. 
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and \yoQld be sure and get up in time on the Sunday 
morning. 

If the railway companies felt inclined they could im- 
prove the unsightly appearance of the iron bridges that 
are crossing all our streets, by renting them to the re- 
spectable firms for advertising, compelling the renters to 
have well painted boards of one uniform size with hand- 
some moulding; the spaces would be very readily taken. 
If at every station there were a glass transparency, with 
shifting signals, it might occasionally prevent accidents, 
&c. &c. They could be made with very little expense — 



Express Train Started 
5 minutes. 



Luggage Train 
at next Station. 



the letters cut out of zinc to work in a groove in the 
glass box. The point and signal-men ought at least 
once or twice a month to be inspected and examined, and 
in the presence of the inspector work the points and sig- 
nals. Would it not be a great safeguard to have over- 
seers, or travelling traffic managers, to be constantly 
going to and fro between London and the end of the line 
--say twenty.five or thirty miles each day ? Their salaries 
would be scarcely worth considering, if they were the 
means of preventing an accident or of saving life^ 
Rockets might be thrown up when an accident occurs i 
they must attract the engine-driver. 

While throwing out these few hints for improving 
railway announcements, I would strongly urge upon 
companies the necessity of being explicit. At the end 
of Lancaster-place, Waterloo-bridge, the comer houses 

C2 
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leading to the Strand^ right and left^ have each a tablet 
on the side, with two words, 



WATEELOO 
STATION. 



Very often you may see strangers with carpet-bags, 
&c. &c., looking for the entrance to the same. Parties 
have been known to knock at the private door of R. S. 
Newall and Co., wire-rope manufacturers, and ask what 
time the train would start for Portsmouth. The words 
*^ I®* To the,^' and the hand pointing, would remedy 
the difficulty. 

THE FIEE OFFICES. 

Well; they want no advertising, Mr. Smith? You 
are right, sir; the large white door and the red lamp 
are sufficient ; but still, if on the doors were written in 
good bold letters all the London stations, and a transpa* 
rency lit «p with the address of the nearest turncock, 
the observing portion of the juveniles (street acrobats of 
the boyhood branch) and the public would be so tho- 
roughly conversant with the names and station, that 
they could at any time, or any place, tell you, if they 
were near a fire, where to go for the engines and turn- 
cock. 

The telegraph wires from the centre station should be 
in communication with all the district ones, and coloured 
lights might be used for the floating engines, the 
various colours denoting the spot of the outbreak. 

The Firemen are a most able body of men, ever ready- 
to risk life and limb for the protection or rescue of their 
fellow creatures ; while the public owe a debt of grati- 
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tude to His Grace the Duke of Sutherland and to Frede- 
rick Hodges, Esq., who maintain fire-engines at their 
own expense, which engines, with their attendants, are 
always at the service of the community at large in the 
hour of need. 

THE USTSUBANCE OFFICES. 

They should at least once a month advertise in all the 
papers and monthly periodicals, having a column headed 
and devoted to them especially. They should give cards, 
and a neatly -bound hook in boards containing rates of 
insurance, and all particulars, with the policies. The 
book would be placed on solicitors' and ofiice tables, and 
would find its way to the library table of the gentry, 
with WAo's Who ? and The Blue Booh. The Boyal In- 
surance Almanack is a very handsome book, but requires 
thicker covers. 

The name of the office should be painted on the lamps 
over the doors, so that strangers and visitors to London 
in taking their evening walk might notice the same. 

The offices should give, with the receipts for the poli- 
cies, a printed list on cards of the stations, and addresses 
of turncocks. 

It may not be uninteresting to insert an advertise- 
ment of the Sun Fire Office in the year 1718. 

^^Sun Fire Office, January 9th, 1718. We whose 
names are hereunto subscribed, being insured by this 
Office, and sufierers by late fires, do hereby certify (in 
justice to the said Office) that we have received our full 
claims for the losses and damages we have thereby sus- 
tained, viz — 

" James Finch, at Hampton, in Middlesex. 
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Francis Dsjhice^ in Leadenhall-street. 

Joseph Prestwood, at Charing-cross. 

Henry Huggins^ at Charing-cross. 

Thomas Piddington^ in Fore-street. 

Cornelius Rose, in St. Margaret's^ Westminster. 

Richard Stockwell, in Bride-lane^ Fleet-street. 

Mary Headland^ in St. Thomas's^ Southwark. 

'^ Constant attendance is given at the said Office, behind 
the Boyal Exchange, for insuring houses, goods, and 
merchandize, from loss by fire, in any part of the king- 
dom, at the easy rates of 2s. 6d. a quarter, with a book> 
entitled ^The Historical Register,' and 2s. without it, the 
subscribers being liable to no further contributions.^ 



ij 



MERCHANTS, BANKERS, AND WAREHOUSEMEN. 

Merchants, bankers, and wholesale warehousemen 
should have in bold print on their blinds and brass- 
plates their Aours of bminess; they should have the 
same also on their cards and billheads, invoices and re- 
ceipts, and the name and address of the manager or 
head-clerk should be left with the night-porter, in case 
of urgent business after office hours. A fixed slate 
should be in the hall, and all messages written down by 
the persons calling. In good bold letters, in neat &amej 
over the cashier's desk, should be fixed 



CHEQUES PAH) HERE. 



The names of the merclianUy lanhers^ and warehousemen 
should be in compo letters in front of the house, of suf- 
ficient size to be seen at once. (Many of us, when not 
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certain of the number of a city firm, have lost much 
time in inquiring, and walking up and down the narrcJw, 
but wealthy streets of London city.) The best and most 
effective style is at Milo's, ike Tohacconisty 402, Strand, 
or, if the ornamental be preferred, Bi Day and Son^s 
portmanteau and trunk manufactory, 353, Strand. 

THE DOCKS. 

On the Dock walls we find printed bills, nearly all of 
the same colour, of the vessels about to sail. Would it 
not be an improvement to have a set of fixed boards 
with the names of the vessels — ^the date of sailing- 
tonnage — captain and broker^s names. The expense 
would be very trifling to the company, and certainly 
useful to inquirers, and would present a more uniform 
appearance. In the Docks fiuger-posts should be placed 
at certain distances, indicating the whereabouts of the 
different ships — 



igr TO THE LADY MARY. 




for, if you stop any of the Dock-officers, or a son of 
Neptune, they answer you (invariably with civility), 
« Oh, she's in the East Basin," or, '' Youm find her in 
the West Dock.'' You thank them — for you have not 
the moral courage to say you are not acquainted with 
the latitude or longitude, nor are by any means clear 
about your points of the compass — and look round for 
some friendly weather-vane to point out the direction to 
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go ; and after winding in and out^ and asking again and 
receiving the same answer, you find the vessel required. 
Or if you don't, you, as the next best thing, put off your 
emigration notions, or postpone whatever business it 
was you came about, consoling yourself with the reflec- 
tion that you have done your best, and the best can do 
no more, and return home, if with your purpose unful- 
filled, at all events with a quiet conscience. 

To the initiated^ the Bill A gives manifests of ships 
reported the day before, entering the port of London ; 
the Bill 5, the list of vessels outward-bound, with cap- 
tain and broker's names, tonnage, and destination, all of 
which is readily understood by those whose business it 
is to look after them ; but they are sealed books to the 
uninitiated. If a printed catalogue were published 
monthly, and sold for a small sum, and kept at the 
inquiry-oflSce or Dock-gates, it would be of great assist- 
ance to those who wished to leave '^my native land." 

THE POST-OFFICE. 

Start not, dear reader, at my audacity. I am not 
going to undertake to send your letters twenty-four a 
shilling, or attempt to get up The Metropolitan half- 
hour Delivery Company, from 6 o^cloch, a.m., to midnight 
daily. Capital, 25,000,000/.; shares 50/. each. Nor shall 
I attempt to rival Mr. Scudamore in a dissertation on 
the Post-office Savings^ Bank, (a most excellent mode of 
saving for the million. N.B. I speak as a depositor; 
the reader will please pardon my boast of being a monied 
man) ; nor shall I in high-flown language state how, by 
mysterious agency, the postal messengers are flying by 
steam monsters hourly through the country, and tossing 
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on the briny deep ; how the maiUagent^ Mr. James John- 
stone, of H.M. steam-ship Great Guns, showed his 
heroic courage and daring, not only by saving six or 
eight of the passengers, but by swimming to a rock with 
the mail-bags in his teeth, and not relinquishing his 
grasp (or bite) till some six hours after, when he was 
re$cued by the canoe of the Hoorocultocroological In- 
dians. No ; in a few words I would state what might, if 
carried out, be useful to the public. Much time is lost by 
persons, especially at night, in looking for a post-office 
or a pillar letter-box — I may say, literally, in running 
" from jpillar to post J' All receiving pillars should have 
a lamp on the top, with the words in good black letters, 
"Post-office Pillar/' and stating the time of first and 
last collection. Again, cards should be sold at all the 
receiving-offices (for one penny each), with the time 
stated for making-up the letters for the daily deliveries, 
and on the reverse the Post-office regulations. Instead 
of books with the postal districts, large cards to hang up 
(of the same size as the Railway Time-Tables) should be 
issued, and under the letter should be placed the names 
alphabetically ; for instance — 



N. 

BalPs Pond. 
Beau voir Town. 
Canonbury. 
Highbury. 



Holloway. 

Islington. 

Pentonville. 

Stoke Newington, &c. 



If a margin were left on these Post-office cards, it 
would do for advertising, in the same way as mentioned 
in my paragraph concerning Railway Time-Tables. This 



26 HOW TO ADVBKTISE. 

margm woald give the Post-office the very thing all 
administrative departments require — a margin ofjorofit. 
The street lamps should all have the postal district- 
letter painted^ of a good size^ in black on a white 
ground. 

THE WATCH AND CLOCK: MAKERS 
Have made such an advance in the art of advertising, 
that I must confess I have not one word to say on this 
subject. 

The handsome cards and books of Bennett , Ckeapsidej 
The history of the watch by Benson^ Ludgate Hill^ 
The pamphlet on clocks, by Bent^ Strand^ 
And the name engraved on all watches sold, or even lent 
while others are being repaired, are so many great 
mediums, that were I to attempt to offer any advice, the 
striking-hand would fall, perhaps, too heavily on my 
timepiece. 

It repaid the visitor to the Exhibition to gaze on the 
magnificent displays at the various stalls in this depart- 
ment The Time-ball of Bennett, descending as the 
hour came, attracted many a gazer, and a very striking 
group (no pun intended), with watches in hand, might 
daily be seen waiting to carry the exact Greenwich time 
to their relatives and friends in the country, and so to 
put their rural acquaintances ''up to the time of day." 
The street illuminated clocks are of great service to the 
public, more especially at the present time, when the fear 
of garotters compels us to leave our watches — not at our 
uncle's, but with mamma at home, or locked up in the 
safe custody of one of Hobbs's patent. A good style of 
card for watchmakers to give away, would be one made 
in the shape of a watch, covered with white or yellow 
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metal^ and having the name, address^ prices^ &c.^ printed 
upon it* 

PHOTOGEAPHEES. 

Photographers should give away small specimens in 
the shape of pictures — copies of their establishments, 
portraits, and their fixed charges. If possible they should 
have a reflecting light at the door, so that their speci- 
mens might be seen at night as well as day. A not 
uncommon ^' dodge ^^ (to make use of a low but expressive 
word) amongst a certain class of photographers— one that 
displays more ingenuity than honesty — ^is to buy some 
first-rate specimens from other establishments, and ex- 
hibit them at the door as the proprietor's own work. This, 
like many other over-clever dodges, frequently defeats 
itself. The would-be customer recognising one portrait 
which he has seen elsewhere, doubts the genuine cha- 
racter of the whole display. To the humbler class of 
photographers, who produce the " cheap and nas — ^^ (I 
was nearly writing an unpleasant adjective), who pro- 
duce cheap portraits, and employ a '^door-man'' to 
invite customers, I would recommend the engagement 
of a man of less ruffianly aspect than is usual. The 
majority of door-men are enough to frighten any but the 
boldest from the door. I once overheard a conversation 
between one of these repulsive-looking ^'touters*' and a 
passerrby. 

"Walk in, sir,'' said the door-man. "You can have 
your likeness for one shilling." 

" My likeness for a shilling,'' replied the gentleman 
addressed ; " I'd give five shillings for yours, only Tm 
sure no camera could stand it /" 
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HOTEL AND TATEEK KEEPEES. 

Pot the last few years it has been the custom at 

ChriBtmas to give away sheet or book almanacs. The 

public (ungrateful set) appreciated the present at first, 

but now the novelty is gone off they want something 
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I new, and don't care about going to Ward's, the Bedford 

I Head, Maiden-lane (see interesting advertisement of 
that house at end of book), for the same books they had 

I in 1854 and 1856. Hey! presto! with the wand of 
harlequin — change ! Let our next year's almanacs be 

I made of cards, three or four folds, in the shape of a bottle 
of whisky, Hollands, or champagne. 

It would cau*se what is required in the present age — 
a "sensation !" Mrs. Brown would tell Mrs. Jones, who 
would inform Mrs. Smith ; and she would mention it to 
Mrs. Robinson; and little Tom Harris would run in 
with the news to the coal-shed ; and Mr. Clark would 
ask Edwards, the omnibus-driver, if he had one ; and he 
would tell the gentleman with the every morning meer- 
schaum pipe, on the box-seat, who would be sure to talk 
of it to his brother clerks (if they had a moment free 
from labour) ; and the errand-boy waiting on the back 
seat would steal out to tell George, the telegraph lad — 
(I have great belief in the boys, as mediums of •publicity ; 
nor am I alone in my faith. An intimate friend of mine, 
who shall be nameless, has for years impressed his trust 
in the juvenile members of society upon the London 
public; and I can conscientiously say with my old 
friend P — 1 B — df — d, '' I believe you, my boy.") Well, 
George, the telegraph lad, would hasten back to the office, 
and talk about the novelty to the interesting young lady 
operator (who would send a message to another interest- 
ing female of her acquaintance at an office in the Far 
West), hoping a message would come to deliver near the 
public-house that had the new almanac ; and the same 
little routine would be started in five hundred channels 
ere the hours went '^ Twice Round the Clock ;" by which 
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time^ to qaote our esteemed friend^ George Cniikshank^ 
we may say, " The botile has done its work/' 

Hotel and tavern-keepers should have their names 
and addresses, and if possible a drawing of the house- 
front, on the envelopes in which they send out their bills 
and circulars. 

The brass letters on the glass doors and windows are 
an excellent mode of advertising the various wares, bat 
occasionally the letters will fall off, and instead of read- 
ing " Bass's Pale Ale," &c., the stranger will find the 
following mysterious announcement : — ^ 

ASS'S ALE 

ON AUGHT 
AND OTTLE. 

What must '' Mosoo" think of that ? 

At the opening of any new house, give to all the 
children small tin models of the place (made for a mere 
song both*in Birmingham and Berlin) ; and it would be 
astonishing what a number of mothers and juveniles 
would find bottles and mugs that required filling. Have 
on all bottles and corks the name and sign, if possible 
of different colours from the article stamped. Let cards 
(small size), not handbills — for they are used for pipe- 
Ughts — be in a small box in any convenient spot on the 
public side of the bar, with an inscription on the box^ 
^^ Take one" Have small case bottles, not expensive, 
for travellers, with the cab fares stamped or painted on 
from the house to all the railway stations. " And last, 
though not least, in out dear love," let the articles be 
of the best quality, for many a London traveller will go 
out of his way because this house sells ^' the best glass 
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of bitter/' or the finest drop of B.B. (best, not British, 
brandy.) 

The trays used for taking in the grogs or the stouts 
could be turned into an advertising medium^ by having a 
centre and several divisions^ like the spokes of wheels^ and 
enclosed in a circular margin. The rim^ the centre^ 
and every one of the several divisions could contain an 
advertisement, either painted on, or prepared with rice- 
paper, and the sum paid by the advertiser would leave 
a good profit over the expense of the trays manu- 
factured at Birmingham. 

At the various taverns where dinners are provided, 
instead of the usual written or printed bill of fare, have 
a neat hand-board, say 10 inches by 7, with shifting 
slips and handle to pass round the table, and as each 
joint or dish is finished, the slip can be removed ; for it is 
very annoying to a customer when he makes up his mind 
to have some ^^ jugged hare^^ or ^^ roast pheasant, ^^ for the 
waiter to return and say, "Very sorry — all gone, sir; 
but nice cat of boiled beef just up, sir." By adopting 
the above simple plan all annoyance would be spared. 

If the trade would but agree amongst themselves, and 
come to an arrangement, every house in London might 
be closed two Sundays out of three. They should be 
divided into districts, and have printed cards, and a 
board fixed in the bar to state the Sundays they were open 
during the quarter. No one would object to go a step 
or so out of his way to the next tavern, whose turn it 
was to be open, or if partial to a particular "tap," would 
have the liquor sent to his house overnight. • The public, 
I am certain, would go with the plan, if adopted, for I 
believe it is the wish of two-thirds of London that Sunday 
should be a day of rest to the tradesman. 



1 
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BEEWEES 

Have not much opportunity of giving publicity to their 
calling except by their carts (some splendid models were 
in the Exhibition), and during the last few years they 
have much improved — ^the white cover with the name 
and address conspicuous upon it. Why not adopt the 
plan on all the barrels — white letters on a black ground ? 
They should also, on the cards left with their various 
customers, state the days of their coming round each 
district. An old gentleman at Stockwell used to relate 
an anecdote of an eccentric friend of his who had a 
brewery and public-house. He trained a dog to run 
playfully up to all the passers-by and catch hold of their 
coat or dress and pull them towards the door, and when 
he succeeded in getting a customer, his delight knew no 
bounds ; his master each time rewarded " Jack" with a 
cake, and at the same time would drop a halfpenny 
through the floor into a barrel kept for that purpose, 
and during the eleven years he was in business, the dog 
had 21,900 cakes, and the barrel was found to contain 
the sum of 111. 14s. 7d. 

He used often to remark that it was the most original, 
if not the best, style of giving publicity to his house. 

SUEGEONS, CHEMISTS, AND DEUGGISTS. 

The red lamp announces to the public the whereabouts 
of the professors of the healing art. Quite true ; but, 
perhaps, the tavern, three doors ofl*, may exhibit a lamp 
of the selfsame ruby hue. I never could find out whether 
that was a trick of the publicans to induce customers 
to take their physic instead of the doctor^s. The pro- 
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fession should have all their lamps in the shape of the 
large coloured bottles in their windows, which so much 
amused us whenboys, watching the shade thrown on the 
faces of the passers-by. They should have a fixed colour, 
^\^&T green or red. On their brass-plates should be the 
time they are at home during the week, and especially 
on Sundays. Chemists should have on all their labels, 
covers for the medicine-bottles, and on a board or brass- 
plate — " Oj[^en on Sundays from 9 tillW in the morning, 
and from 7 till 9 in the evening. Prescrijations can he 
dropped into the letter^hox, and will be prepared. Ifim^ 
mediate, ring the bell, and the servant will give informatioti 
of the whereabouts of the Proprietor.^' 

They should also give to all their customers a card 
with the address and information stated, and on the 
reverse the list of light articles, perfumery, &c. &c. 

LINENDEAPEES AND SILZ-MERCEES. 

At the present time, Linendrapers send out the usual 
flimsy bills announcing '^ Great Sale,'' or ^^ Bankrupt 
Stock to be Cleared," by the boys or men (who take no 
interest except to reduce the bulk in the pocket-hand- 
kerchief on their arm) to Brixton, Dulwich, Dalston, 
Islington, Holloway, Highgate, &c.; and the general 
plan is to put the bills under the door or knocker, when, 
if they are not surreptitiously taken away by the boys, 
how many of them, may I ask, are looked at or read ? 
It is a waste of money, and so is the envelope directed 
"To the Mistress of the House." I ask any mistress 
of any house if she would ever care to open any envelope 
with this anonymous address ? The very servants are 
annoyed at opening the doors ; they exclaim, " What 

D 
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a naisance ! Another confounded linendraper's bill ! 
Dragging me downstairs for that \" There are two plans 
to be adopted. Take the Directory^ and select the name 
and address of say 1000^ or 1500, or more; put the bilU 
into envelopes, direct them, and spend the money in 
postage-stamps which is now wasted by the present 
utterly useless mode of delivery. Every one will open 
a post-letter, and it is very strange if one out of twelve 
will not bring a customer; besides the great probability 
that exists of the other eleven mentioning that they have 
received the bill of sale. Another plan is, to send out 
twelve men, with neat livery, boots and hat complete, 
and handsome painted board ;^ let them each day take 
different routes: their unique appearance would be a 
great attraction. Occasionally let the twelve men go in 
a line together, the last man delivering neat bills or cards 
(a very handsome, ornamental, and useful twofold card 
is issued by Messrs. Grant and Gask of 58 to 62, Oxford- 
street, and 3, 4, 5, Wells-street) that no lady would refuse 
to accept. A fourfold, on the same style, might be given 
away to advantage. In this particular branch, adver- 
tising, if it is worth doing, is worth doing well.f The 

* See cut in " Where to Advertise." 
t After mature reflection, I have come to the conclusion that 
" bankrupt stocks," " alarming sacrifices," ** disastrous failures," 
et hoc genus omne, as a source of attraction, have had their day. 
I do not deny that at one time such headings were a master- 
stroke in the way of " sensation" advertising. I simply assert 
that that time has passed ; and the public have begun to feel the 
" alarming sacrifice" is more often on their own part than on 
that of the vendor. If you really have ^.happened to pick up 
cheaply a bankrupt stock (and you know, gentlemen, as well as 
I do, that nine- tenths of the stocks advertised as such have been 
honestly paid for at the rate of twenty shillings in the pound) 
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glove-boxes should be more ornamented with name of pro- 
prietor and house painted inside the Ud. Sooks of colours, 
patterns, prices of ribbon, silks, linens, &c., should be 
hung up in different parts of the shop. This would often 
»itice ladies to become purchasers* On the shutters, in 
gold letters, should be painted the hours of business both 
in summer and winter, that those *' who run may read'' 
during the time the shop is closed. 

Coloured change envelopes, with address, list of prices, 
&c. &c., should be given away to every customer, whe-v 
ther to the amount of a penny or a pound; they are 
better than the plain ones, and strike the eye quicker. 
Use the gum-labels on all parcels that are either taken 
away or sent to the customers' houses. At Christmas 
time give away books (the more ornamental you can 
make them the better) with the list of prices of every 
article sold. 

TAILOES AND OUTFITTING WAEEHOUSES. 

The Jast fifteen years have made a wonderful altera- 
tion and great improvement in this calling or branch of 
trade. The small tailors' shops of thirty years back are 
for ever '' gone from our gaze,^' and palaces of stone and 
glass have risen from their ashes. The amount paid for 
advertising by one of the large firms in this branch of 
trade is over 5000^. annually. The custom adopted of 
sending out boys in Knickerbocker suits of clothes la- 
keep the matter quiet ; make your fair profit out of the transac- 
tion, and invent some newer excuse for selling below the current 
rate (it is not for me to suggest one to gentlemen of your ima- 
ginative powers, and though I could do so, my publishing it in 
a book which any one may purchase for a shilling would defeat 
its object), but let it be something novel. The old dodge, I 
repeat, has had its day. Bequiescai in pace / 

d2 
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belled " This Suit 16s. 6d.," is a very good mode of 
publicity. It has, however, as at present practised, one 
serious shortcomiDg. The firms find the suits, but the 
parents the shoes, hats, &c. ; and the uniformity is de- 
stroyed by occasionally seeing a poor boy with shabby, 
soleless boots, or cap without peak. If the boys were 
" capped, booted, and spurred," as Falstaff sa}^, their 
appearance would create an impression upon many a 
mother who might be taking her eldest boy to have his 
first suit. The books of Mosea and Son, Samuel Brot&en 
(their twofold cards are very excellent), and various oth» 
emporiums, are certainly to be admired. A new style 
ought to be started for 1SS3. CMve away, instead of 
books, cards in the shape of coats, waUtcoats, and irouser», 
with the price marked, and on the reverse the address. 
I have great &ith in cards of an unusual and appropriate- 



Anything that strikes the eye as being odd or 
attracts attention, and gets talked about. What 
ore ean aoy advertiser wish for ? 
At Christmas, the tradesmen now under consideration. 
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might give away books containing coloured sketches 
of coats^ suits, and others with interesting ^^Nursery 
Tales ;" ^' The Art of Making Cloth ; or, a History of 
Dress from the Earliest Ages to thfi Present Time ;" one 
side of the page for the reading, the other for the price 
of articles sold. They should also have a glass peram- 
bulator, with name, &c., written on all four sides, and so 
arranged as to be illuminated at night. It would answer 
a double purpose — a truck and an advertising medium. 
Above all, they should most carefully avoid the waste of 
bills that too often occurs at railway stations and other 
public places. I have myself received at the South 
Western station, Waterloo-road, the same book for ten 
consecutive mornings. It is, I grant, impossible for the 
bill-deliverers to identify every passer-by; but still, if 
they made use of a little observation, they would soon 
discern the stranger from the every-day pedestrian of 
that route. Perhaps a higher rate of wages would be 
necessary to give the distributors a greater interest in 
doing the work thoroughly and conscientiously, but this 
would be at once repaid by the saving in cost of printing, 
and the more effectual way in which the proposed object 
would be accomplished. In every article of wearing 
apparel a neat two or threefold card should be, as a 
general rule, put in the pocket, and the name and address 
stamped on the inside lining of every article sold ; and 
if men are sent out with sandwich boards and specimens 
of clothes, it is important to see that their tout ensemble 
is complete. Though it is said '* the coat makes the 
man,^^ still he requires the waistcoat, and — (at least on 
the south side of the Tweed) — other etceteras to make 
the whole complete. 
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PEEFUMEES. 

The admirable and most tasteful mannei: in which the 
vendors of fancy soaps, perfumery, &c., have of late years 
brought their establishments under the notice of the 
public, leaves me very little to say under this heading*. 
While other tradesfolk in their advertisements can only 
appeal to the public eye, perfumers have the advantage 
of being able to address them through another organ as 
well, and so literally "lead the public by the nose." 
There is, in fact, no calling which possesses such oppor- 
tunities of keeping itself in good odour with the public 
generally. 

At theatres, public balls, fee, a small font filled with 
scented waters should be fixed in the promenade or 
saloons, with the name of the perfumers emblazoned in 
letters of gold, so that the lady visitors, attracted by the 
fragrance, should not only, as Hamlet says, 

"Nose him in the lobby," 

but should learn who the sweet creature is to whom they 
are indebted for the treat. If I might be pardoned a 
villanous pun, I would venture to declare that what I 
have above suggested would decidedly prove a powerful 
*' scenter of attraction." 

Perfuiners, as a rule, have always been alive to the ad- 
vantages of advertising. On referring to an old paper, 
entitled The Weekly FacJcet, of Saturday, December 
28th, 1718, we find the only trade advertisement which 
appeared during the whole twelve months, and it ema- 
nates from one of the craft. 

" At Mr. Perry^s, a perfumer, the corner of Burleigh- 
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street^ next Exeter Exchange^ in the Strand^ is sold an 
oil drawn from mustard-seed (chiefly) and other v^e- 
tables. It is pectoral^ stomaehick^ ncphretick ; provokes 
an appetite: it heals all impostnmes^ is good against 
shortness of breathy opens obstructions of the lungs, cures 
coughs and asthmas^ takes away stitches in the breast. 
It is good in all cold distempers of the nerves; eases 
pains of the gout. Externally used, it helps cold swell- 
ings, clears the skin from freckles, and restores the com- 
plexion after the small-pox. Note — 'It is much more 
ejSfectual in pleurisses than linseed oil, two ounces being 
the largest dose; besides, it is of a pleasant and agree- 
able taste. Price 6d. an ounce." 

The Scented Almanac of RimmePs was not only a 
novel and pleasing, but a very excellent mode of adver- 
tising — (1863 is a grand advance on 1861 and 1862) — 
it caused the public to talk. Would it not be worth the 
expense once a month to send to the gentry by post, and 
to give to all customers a circular with list of perfumes^ 
ioapSy cosmetiqueSy and a scented illustration of the 
flowers of the month ? Models of the shop, with name 
and address, should be made in different coloured soaps. 
It would be both novel and attractive. 

The Perfumed Vaporizer is a very original invention 
for giving a delightful fragrance in apartments, ball- 
rooms, Sec, and producing a pleasant and beneficial 
atmosphere. It has been introduced at Her Majesty^s 
Theatre, the Royal English Opera, Covent-garden, St. 
Jameses Hall, Adelphi Theatre, Lyceum Theatre, Han- 
over-square Booms, Mr. and Mrs. German Reed's enter- 
.tainment, Mr. and Mrs. Howard PauFs entertainment, 
Mr. Woodin's Cabinet of Curiosities, &c., and has given 
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the greatest satiefaction to the public, ita delieioas per- 
fome coming over us 

" Like tlie sweet BOuth, 
I'hat breatbee upon a bank otricAete, 
Stealing, and giving odour." 

IWJftA Niffii, Act I., 8c. 1. 

It has also been used ou board^of Her iMajesty's steaiu 
yacht, at the Temple fete givea to H. R. H. the Prince 
of Wales, at the Lord Mayor's banquet, and other festi- 
vals, where it was highly approved of. 

The fountain rings are an endless amusement for Pater- 
familias, when he ie thelionof the juvenile party or birth- 
day gathering. Toys, we are well aware, are made for 
children ; but where is the man that is not amused by 
any ingenious knick-knack that is brought by Uncle for 
Master Willy and Miss Charlotte ? 

The play-bills that are issued by Messrs. Bimmel are 



fit for the album, printed on superior paper, with orna- 
mental border, and beautifully scented. Hiat's stealing 
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a march on the times, Mr, Jeames I Bat even that novel 
invention may be improved upon, by having the bill in 
the shape (and coloured for special performances) of an 
elegant bouquet, made to open, and scented with the 
flowers represented on the outside cover. — {See Illus- 
trations.) 

FLOEISTS AND SEED MEECHANTS. 

It is all very well to the lady that has made horticul- 
ture her study, or the ofiicial gentleman who prides him- 
self on having the most handsome pelargonium in his 
button-hole, or gives his friend the first ranunculus seen 
this summer. But to the man who only "knows flowers by 
the name oi flowers, and with difficulty can tell a geranium 
from a sunflower, what a great assistance and inducement 
to cultivate the little bit of ground, twelve yards by four, 
at the rear of his house, it would be if the seed merchant 
would have on all his packets or bags of seeds a picture 
of the flower of each seed sold ! (Were the orders large the 
pictures might be coloured.) The expense would be very 
trifling, and would tempt many a passer-by to purchase 
'^ that very pretty flower with the hard name.^' All the 
shrubs and potted flowers should have the name and 
address of the establishment painted on the flower-pot ; 
for though the long printed list is very useful, it may 
be mislaid, or crammed into the pocket of the working 
coat till worn out or used for pipe-lights. 

Fruiterers y as a class, spend very little money in adver- 
tising. They depend upon the display in their windows. 
A walk through Covent Garden repays the visitor at any 
time : the show from January to December is unrivalled. 
Still are there one or two points in which improvements 
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might be suggested. Instead of plain cards at Is. 6d. 
per hundred^ fruiterers should have handsome ones with 
choice borders of flowers or fruits^ so marked as to cause 
them to be reserved and put in card-baskets — (see the 
style of Bennett's^ watchmaker^ Cheapside: they are 
worthy a corner in your scrap-book). For the dessert- 
table they should have handsome baskets made of orna- 
mental paper^ or of glass^ with the name and address 
elegantly suspended by a small banner^ or inscribed in 
the shape of a scroll round the handle. They should at 
Christmas give all their customers an almanac, with the 
&uit and flowers that are in season every month. Growers 
of peaches^ nectarines^ &c., should mark their initials on 
them : it can be done readily^ and without destroying 
the beauty of the fruit. When the peaches begin to be 
coloured^ stick with gum water the initials^ or mark on 
that side of the fruit which is next the sun; that part of 
• the rind under the paper will remain green, in the exact 
form of the letters, and the fruit may be known where- 
soever found, for the mark cannot be obliterated — ^a mode 
of advertising which, whatever may be said of it, can 
never be said to be " without fruit." 

All baskets for vegetables and fruit should be con- 
spicuously marked with the name and address, and a 
tablet should be exhibited over all the standings in the 
different markets, giving the dealer's private residence, 
so that letters or messages might be sent with any extra 
orders for the next day's requirements. 

CIGAR MERCHANTS AND TOBACCONISTS. 

Cigar merchants should have on their boxes their 
name on a white ground, and in black letters, both 
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outside and inside the lid. We have all heard^ when at 
the social board, "Where did you get these cigars — 
they're very good, old fellow?'' The name should be 
stamped on all cigar cases, and on the ribbon round the 
bundle of cigars. Tobacconists should occasionally give 
away (5ards in the shape of pipes ; new styles can always 
be invented. 

The name and address should be stamped on the bowl 
of pipes, and the ^Ib., ^Ib., and lib. cases for tobacco 
should be made square, and should advertise (the shop 
and prices of all articles) on all four sides. Tobacconists 
should keep a good stock of pipe-lights of thin cards, 
with their address at both ends. (An excellent specimen 
was given away by Mr. Falconer during the run of 
" Peep O'Day." In the twelve months he distributed 
three millions in London alone.) A crystal illumination 
over the shop facia in the shape of a meerschaum pipe, 
or cigar, would be a novelty, and would be seen at a 
distance. Every one will stop to look at an illumination. 
For races, fStes, &c., would it not be an advantage and 
an inducement to purchase, were the shopkeeper to lend 
strong cases to hold six or twelve cigars BXiSifusees, 2 oz. 
or Jib. of tobacco, with pipe-lights, on the same plan 
that bottles are lent at the public-houses — ^the deposit 
left upon them being returned when brought back? 
The name and address should be stamped on each case. 
Many refrain from bujring cigars or tobacco, when 
starting on an excursion, from the mere fact of their 
having no case with them. To 'the best and regular 
customers a large-bowled clay pipe, with the address on, 
might be sent in the Christmas parcels, and given away 
in the shop. It is astonishing how the public will ap- 
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predate any little novelty, not for its intrinsic value, 
but for its originality. 

GEOCERS AND TEA DEALERS. 
They are not expected to advertise ; why, I know not. 
I think it a branch of trade that might expend money 
in publicity, and with advantage. The excellent plan 
adopted by Dakin — ^^both at St. PauFs-churchyard and 
Oxford-street — ^having a centre square in the window 
devoted to the price of teas and coffee, and the date each 
day, has been the cause of many a passer-by stopping 
to read the announcement, and going in to purchase. 
Grocers should give away cards, either to fold or hang 
up, with the days they go the different districts. On 
the back of the carts there should be shifting boards, 
with the day^s round : for instance — 




MONDAY. 



Walwobth. 

Cambebwell. 

Pecehah. 

DULWICH. 

Nob WOOD. 
Sydenham. 



DAKIN. 



They should also give away cards, with price lists, in 
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the shape of a loaf of sugar or a canister of tea. For 
their Christmas parcel a handsome . card box^ in the 
shape and size of small tea chests^ with the name and 
address, &c. &c., should be sent out. It would be useful 
after the groceries were exhausted for the children to 
put their Christmas-tree ornaments in. and it is hardly 
credible what wonderful advertising mediums children 
are. Let them receive any present at a shop, and they 
will long remember the name of the gentleman that 
gave them some preserved ginger, or the pretty book 
with figs and raisins painted on it. 

In Punch, of December the 6th, there is decidedly a 
new style of advertising, and in case any extensive 
grocer in the regions of tJie North Pole or the Pejee 
Islands has not read it, it shall be inserted for his 
benefit. 

"geosser and grosser still. 

'' A Bordeaux paper gives credit to a grocer in that 
delightful city for his ingenuity in letting the public 
know that he sells both black and green tea. He has 
a large T on each shutter, one letter painted green, the 
other black. Pooh ! This is nothing to the ingenuity 
of an English tea dealer in the City, who, to let the 
world know that he sells the tea called Gunpowder, 
blows up Ms wife all day long.^^ 

The author is not at liberty to state the plan the 
enterprising merchant intends to !a.clopt when he wishes 
to represent his teas mixed. 

.BUTTEUMEN, CHEESE AND BACOlSr MEECHAJSTTS 
Should adopt the same plan in reference to their carts, 
and also their district cards. Their cards should be in 
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the shape of a tub of butter, bladder of lard, side qfbaco7i, 
or Cheshire cheese. It would be a novelty if the trade 
would agree to have their carts all one eoloar — flight 
yellow^ with black letters. In summer-time it would 
be very much appreciated by all housekeepers if a tank 
of ice were kept in the cart for the butter, which might 
be left at the house in a neat cloth, with the name and 
address stamped on; they could be exchanged each time 
of calling. When the dealers send round to their cus- 
tomers announcing the new bacon, let all letters be 
posted. 

A Liverpool tradesman has established an immense 
business by a persistent course of " comic advertising.^' 
Whatever popular topic ariisies, he at once converts it 
into a mode of advertising his '^ yellow butter " (which, 
by the bye, he generally spells ^' yell oh V I suppose, 
indicating the public yell of astonishment and delight 
at its wondrous goodness). I extract one of the latest, 
though perhaps not the best effusion, of " The Butter- 
man,^' as he styles himself, jaar excellence. 

Wanted, Immediately, a Kikg! ! ! 

The Greeks against King Otho's rule 

Have suddenly revolted, 
And that enlightened monarch to 

Bavaria has " bolted j" 
To fill his place there seems no sign 

Of candidates arising. 
So o'er all Europe for a King 

They now are advertising. 

Unto Prince Alfred rumour says. 

The vacant throne they proffer. 
But it is hardly probable 

That he'd accept their offer ; 
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A Prince of Italy some think 

Is fixed on ; still we doubt it. 
As all the newspapers confess 

That they know nought about it. 

We» from a private source, have gained 

A piece of information. 
That at a council called of all 

The chief men of the nation, 
The President, 'mid loud applause, 

Arose, and thus began : 
" The proper man for King of Greece, 

Should be the Buttebman ! ! ** 

Kelly, of course, refased at once. 

He has no inclination 
To be a king ; besides, the speech 

Has roused his indignation. 
The pity and contempt he feels 

He has not words to utter. 
For savages who can't discern 

'Twixt Grease and " Yellow Butter !" 

BUTCHERS. 

I should give the same advice to them as to buttermen 
— ^have their carts all of one colour — ^blue, with the 
names in silver well thrown up. Their trays should 
have a square plate of zinc, with address on them. 
Their address should also be on all customers' books. 
They should have cards in the shape of legs and 
shoulders of mutton, ribs of beef, &c., and when they 
have their prize meat at the festive season, they should 
advertise in the papers, but have a column devoted to 
the same, and headed, " ButcJiera!^ The shops should 
be lined with the marble tiles; it gives a clean and 
elegant appearance. (No better specimen can be had 
than Games, Cannon- street, City.) The carts which 
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bring home the meat from the markets should be covered^ 
or else have cloths of sufficient size to wrap over the 
food for their customers ; for to any one of thoughtfiil 
mind it is not pleasant to see the butcher^s boy sitting 
on the hind-quarter of beef from off which you anti- 
cipate a steak at five o'clock — or the driver resting on 
the loin of lamb that will form your principal dish on 
Sunday. In going down Newgate-street at seven one 
morning, a cart passed me well laden with half-oxen^ 
and inside one of them — ^'make no error" — was* a man 
with no cap on, but with well-oiled locks, fast asleep. 
I exclaimed, " Grease to the grease, farewell.'' 

OILMEN AND PICKLE MEECHAISTTS. 

Of late years it has been the custom on the opening 
of any new shop, alteration of the front, or change of 
proprietor, to entice customers on the " opening day,'' 
by giving away a bottle of pickles to each person pur- 
chasing to the value of one shilling. That was a good 
advertisement for the nonce ; but when the pickles had 
vanished with the cold beef, and the label had been 
washed off the bottle — that serving for a coffee canister 
— ^the shop in many cases was forgotten. If instead, 
the proprietor had given away a small clothes or scrub- 
bing brush, with the name and address stamped on, 
they would be in daily use, and continually acting as an 
advertisement for the shop. On all the paper used for 
wrapping of candles, soap, soda, sand, &c. &c., the name 
should be stamped; it could readily be done by the shop- 
boy in his leisure time. All that would be required would 
be the piece of zinc with the letters cut out, a brush, 
and pot of Indian ink. Instead of the bills that at pre- 
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sent disfigure the windows with ^^ Best TeUow,id.,^^ and 
'^ Pure Dips, Q^d./' have a neatly-arranged board with 
divisions to fit under the window^ and the articles for 
sale painted on it in good bright colours. On all the 
paint-pots and brushes^ either for sale or hire^ have the 
name and address of the establishment well displayed^ 

« 

and the same upon every article sold. 

Let the panels under the windows^ and also the 
shutters^ be painted in different coloured diamonds^ with 
the name of each colour inscribed on it. Have this also 
done on boards hanging up in the shop^ so that on a 
customer asking for a ^^ pretty green,^ or a ^' nice hrown^* 
he could take his choice from the specimens produced. 
The technical names of colours are a sealed book to 
amateur house-painters. 

There are many trades and callings that only go in 
for what maybe styled the halfway of advertising, viz.— 



Hatters. 

Boot and Shoe Makers. 

Bakers. 

Poulterers. 

Fishmongers. 

Newsvenders. 



Portmanteau Makers. 
Bricklayers and Builders. 
Ironmongers. 
Saddle and Harness- 
makers. 
Confectioners. 



With a few exceptions — Down^s, Strand, 7«. 6 J. and 
10«. 6 J. French hats, and Major Pitt, Wellington-street 
— ^you may walk through London streets without re- 
ceiving another announcement in any shape or way 
"Where you may get the best hat.^^ I .will take 
pity on the two or three unfortunate men who parade 
the streets with boards and very peculiar French hats. 
They would never get a purchaser to visit the establish- 

E 
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ment by the articles worn. If specimens are sent ont 
for tlie public gaze, let them be of first-rate (jnality. 

Maiten, Bootmakert, PouUerers, FUhvumgert, Pori- 
Moateau, Saddle and Harness Makers, could all have 
cards illostiatuig their calling'. 



PISHXONOKB B CABS. 

FishmongCTB should not exhibit their skat«, hsddoclcB, 
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odfish, &o., in unsightly piles upon the mudd 
nent. It is all very well for the proprietor to eaj 
b little water will wash all off;" but, unfortunal 
ire apt to think of it at the dinner-hourj and 1 
' nicely dressed" the fish may then appear^ thou 
he uncleanly "deshabille" in which we first 
hem will, in spite of us, arise at a time whi 
houghts are not agreeable. Fishmongers shou 
loses or baskets (with name and address on), to 
heir fish, as well as to send them home in. 

BAKEES 
hould stamp their names oq all loaves and biseu 
a their bags for flour should be the picture 
ouse, as well as the address. On the top and 
leir covered carts and barrows should be paii 
lack letters on stone-coloured ground, the na 
]dress. 

CONFECTIONEBS 
oiild follow the same plan of having their add 
I dessert, ice-glasses, dishes and plates, and orns 
iskete. Christmas or Twelfth cakes should 1 
egant band around them, or a little figure 
)on the top, with a handsome banner having th 
scribed on it. 

NEWSVENDEES 
lonld have the name and addi'ess on all wra] 
ipere, &c., and into every publication, pampl 
twspaper sent out should be folded a small b 
le same, and also a list of papers, weekly and n 
iriodicals) &c. &c. 
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BEICKLAYEES AND BUILDEES. 

The only opportunity they have, except by the old 
square card, 2s. 6d. per hundred, is, when they are 
building or altering any shop, to have their name^ 
calling, and residence, which should be in good round 
letters, at the top, and extending the entire length of 
the hoarding. It would not interfere with the posting 
of bills underneath. The proprietor of the shop should 
also have a slip the same length to follow the builder's — ^ 



Business carried on as nsnal during the Alterations. 



instead of the announcement being placed as at present 
in one corner on a board some 3 feet by 2 inches, which 
is generally so obscure as to be utterly useless to attract 
the casual passer-by, while those who are interested in 
ascertaining the fact have generally to look two or three 
minutes before gaining the information sought. 

IRONMONGEES 

Have lately adopted a plan of sending out a printed 
illustrated catalogue, which, though at first entailing 
expense, yet amply repays it in the end. They could 
also make use of cards in the shape of the endless 
articles they have for sale. The catalogue of W. S. 
Burton, of Oxford-street, contains 500 illustrations, and 
the information given is excellent, being most useful to 
housekeepers and to persons about to furnish. 

GAS ENGINEEES 
Generally manage to have a small lamp over the door 
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with their name and calling in dimmest letters, carrying 
out the adage, ^^ A shoemaker^s wife is always the worst 
«hod/' These advertisements should be very handsome 
lamps, with original ornamental gas devices, or revolving 
burners, &c. &c. 

LEATHEE MANUFACTUEEES. 

It is not often that we hear of the leather manu- 
facturers. It would be an act of injustice to let pass 
without notice (as a striking exception to the usual lack 
of advertising energy in the trade), the neat and hand- 
some, book given away at the Exhibition by Messrs. 
Bevington and Sons, with an engraving of their works, 
and a description both in English and French, with 
illustrations of their leather trophy, followed by their 
price lists. 

Manufacturers should have their names and addresses 
on all skins sold. Medals of stamped leather, advertis- 
ing the establishment, should be given away to all cus- 
tomers, and a plentiful supply of them for distribution 
furnished to all shops that deal in the articles. Strictly 
in accordance with my principle of letting all advertise- 
ments — either in shape or material — suggest at once the 
matter advertised, the old proverb, in the case of leather 
manufacturers, holds true to the letter. For their adver- 
tisements, there is emphatically ^^ nothing like 

LEATHER !" 

BOOT AJTD SHOE-MAZEES 

Might carry out the same plan recommended to tailors : 
have cards in the shape of the various boots and shoes 
sold at their establishments, with price and address as 
before mentioned. The*tvvo singular names in Holborn 
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of '^ Flint and Steel '^ have caused many a country friend 
to call and purchase^ just in order to ascertain the truth 
of the strange combination. Eabhit's large shop oppo- 
site the Elephant and Castle^ on any special occasion^, 
displays a jet of gas at every one of the windows. The 
effect is very good, and is a first-class advertisement. 

GLASS-BL0WEE8 

Might make a step in publicity that has not yet^ I think^ 
been introduced^ by issuing a set of cards^ or zinc, strung 
together^ of the size and shape of decanters, claret-jugs, 
vases, tumblers, &c.^ &;c.^ %uc,, with prices aflixed. Or 
they might cast medals (in glass) of the size of halt- 
crowns, which customers would use for whist-markers^ 
&c., and which would thus form an excellent and en'^ 
during advertisement of the establishment. 

ZmO AND TIN WOEKEBS, 

The same. They could, in addition/have zinc cards with 
their warerooms and address stamped on. 

PAWNBEOKERS, 

As such, do not require much advertising themselves;, 
they, however, possess a mode of publicity which could 
be made most valuable to other trades, and one which 
these trades would gladly pay for. Let them, on th& 
reverse side of the duplicates, have advertisements of 
cheap clothing, hatters, boot and shoe establishments, 
chandler^fi-shops, &c., &c. It would bring in a very fair 
return, and many would be glad of the opportunity of 
attracting such notice to their shops. 
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I TJJTOEETAKEES 

Have a verj unpleasant^ aud^ to nervouB penoomEi^ :a very 
distiessiQg way of advertising. They place the .coffiB«Iid 
:st the door to attract attention ; and if th^ too, have 
the painfiil doty -to .pecfDrm for child and adult, you^U 
find the blue lid of the poor habeas resting-place in the 
black-covered home of the elder departed ; and bathiin 
a conspicuous place. Men of sense should not adopt 
such a plan to gain a little notoriety. 

The peculittrly detfcate nature of their businefis should 
limit ITndArtakers, in the strictest ^possible manner, to 
adrertisiiig modestly and decoorously in the columns of 
tiie public press. Any attempt at making a jiamde of 
tfaeir highly neeecrsary, though none the lesaonqaleasant 
calling, cannot fail to be resented by the iostinctEve 
xight feeling of the public as an outrage upon dadency. 

SMALL BHOPEJSEPEES. 

Many think that because they keep a dhtop for rtbe 
j90or people, it is not worth advertising. In that they 
are mistaken, for these are ready-money customers ; and 
it is astonishing the distance that the working man and 
wife will go of a Saturday night to spend their mai^t- 
penny. Small shopkeepers should stencil every scsap of 
papet'-^whether whity-brown, tea, or newspaper«<— with 
the name, address, Ibt and prices of all articles sdld, 
especially those in great request. 'Let everything be of 
the 'best, for your poorer class are very particular about 
the quality of the four-shilling tea, the fourpenny-^half- 
penny brown, and the one shilling ^esh. Nor is it 
skange it should be so. Where shillings are scarce, and 
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even pence the reverse of plentiful, the shop that offers 
the best "penn^orth^^ will naturally be sought after 
with avidity. But let not the shopkeeper hide his lights 
(even though it be but a farthing rushlight) beneath a 
buishel. Let him by every means make known the 
/^penn'orths'' that he has to offer. If they deserve it, 
he may rest quite assured the "pennies" will come to 
fetch them. 

COSTEEMONGEES, 

Whether with basket or barrows, should have their 
names and addresses legibly displayed, and should, besides, 
give their customers a card of the same (one shilling and 
sixpence per hundred only) ; for very many housekeepers 
will only buy their fruit or vegetables of the old man 
that comes round twice a week, or the boy that calls at 
the gate every morning. In summer-time especially, let 
their address be known to the buyers of flowers and 
plants. Many a shilling is lost from the fact that " the 
lady of the house ^^ or the"^mi*,'' has been looking all the 
morning for her flower-man, and he has not been round, 
and she wants a fuchsia or a rose-plant to fill out her 
stand, or a corner in the greenhouse, but has not the 
slightest idea where he lives. 

There are a certain number of old people who have 
regular rounds and calls on certain days with tapeSy 
buttons, needles, &c., and, poor old souls, they manage 
somehow, in that strange indefinite mode known as " by 
hook or crook," to get a crust of bread and a cup of tea ; 
so they slave week after week, in wet or dry, cold or 
heat, to save them from the parish workhouse. I re- 
marked to one who used to call every Friday, that it was 
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a pity she had not left her address^ she having been ill 
for a fortnight. I gave her twelve written cards, and 
she has never left off thanking me for my very small act 
of kindness ; for during last winter, when laid up, she re- 
ceived many a little basket of scraps which, if they did not 
ease her pain, satisfied the craving of hunger, and which 
doubtless afforded as great if not a greater pleasure to 
the giver than to the receiver. Even here in this grade, 
but just removed from that of the pauper or the mendi- 
cant, advertising, or, in other words, making known 
one's whereabouts, produced its fruits. 

There are many important branches that very rarely 
advertise, viz. : 

The cabinet makers. 

Picture-frame makers. 

Second-hand bookseller, and furniture warehouse. 

Eating-houses and coffee-shops. 

Brush and fancy warehouse, 

China shops. 

Floor-cloth manufacturers. 

Looking-glass ditto. 

Bed and mattress warehouse. 

Harness and saddle makers. 

I am of opinion with Barnum, that all trades, occu- 
pations, or callings that depend on the support of the 
public (and which of them all does not?), ought to ad- 
vertise in some way or other, so as to rivet or attract 
public attention. Like him, I have never yet found a 
business that does not require it. I copy a few excellent 
lines from Hunt's Merchant Magazine on the benefit of 
publicity : — 



68 HOW TO A0VXBT1SE. 

''how to HAK£ motley TfAST AND HONESTLY. 

•*' According io the character or extent of your busi- 
ness, set aside a liberal percentage for printing and 
advertisements, and do not hesitate. Keep yourself un- 
ceasingly before the public; and it matters not what 
business of utility you make choice of, for if intelligently 
pursued, a fortune will be the result." 

TO OMNIBUS, PLY, AND CAB PBOPBIETOfiS. 

It would be a great boon even to Londoners — persons 
living a little way out of town, and especially our country 
cousins — ^if the conductor of each omnibus were provided 
with a sufficient number of cards, with the times of 
starting each way, and on the reverse the table of fares. 
Every conductor knows his regular morning and after- 
noon passengers from strangers, so that they need not 
waste the cards by giving them to their x^ukr riders 
every day unless asked for them. 

Another point worth consideration in regard to omni* 
bus management. I think the public in general object 
to the drivers being so often changed. Your regular 
riders get accustomed to the morning's chat : again, the 
coachman is aware which is your favourite side and the 
exact corner where you want to stop. Another hint on 
the same matter. I overheard the otha: day a conver- 
sation with one of the Waterloo coachmen and a nervoixs 
passenger, suggesting a patent safety strap in case of 
accident. 

Coachman — ^^ A fine morning, sir.^' 

Passenger — '^ Yes, Mr. Coachman, but rather awkward 
to get np. Ah ! that's all right. I think each passenger 
should have a strap.'' 
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Coach7mnr^"'^\i2it for?'' 

JPassen^ier^" Why, in case of accident — ^a wheel come 
off, or an axle breaking — it might save your fall if you 
bad a strap or noose to put round the wrist/' 

Coachman — " All right, sir : N. C." 

ToHimger — '^ I beg your pardon. N. C. ?" 

Coachman — '' Oh, that's short, sir, for ^ ^Nougi said,* 
{To Conductor, sotto voce) — Jim, take care of this gentle- 
man on the off«side ; when he gets down get a pair of 
steps and carpet shoes for him." 

The suggestion is not to be despised, though when 
the coachman mentioned it to me a few mornings after«> 
wards, he said, K. D, I was compelled to ask the ex- 
planation. I found it meant /ceep it dark. 

The custom of changing horses while the passengers 
are kept waiting, in or upon the omnibus, is a most 
annoying one ; and the mode in which the stable-helpers 
throw the reins up to the coachmen on these oecasionSj^ 
isvery-i^t to give the ^^ outsider" (unless he keep a 
sharp look out) an unpleasant xap on the eye or nose. 
The comforts of the *' outsider *' ^ncould be much enhanced 
by having the ^^aprooas" ioa& considerably wider. 
Monthly tickets should be msBsA 3)y the omnibus pro- 
prietors for regular passengeis. 

A no^el invention could be w^sgrxeal^ inti^a^Bd in 
omnifaiis advsertisiiig;, i;i%itdi^fidyi»n&nnar&ribattBrthan 
pasting un ihe iirocif, ^liidi m imm U^ '^ove "the line of 
the pedestrian's sight, (for you are liable to damage the 
pork-pie or feather of the lady by your side if you attempt 
to turn your head to look up and read), by having a revolv- 
ing scroll at the back or under the coachman's seat, with 
he advertisements printed on. It could be arranged to 
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go for one hour, or the whole of the day. No trouble woold 
be attached to it hut wiudiog up the chain, in the same way 
as an eight-day clock or a twenty* fowr-hour watch j or 
perhaps still better — I am only throwing out hints to bo 
improved npon — it might be worked by a "train" of cog- 
wheels from the revolving wheels of the omnibus itself 
while proceeding on its journey. 

Proprietors of flies and other carriages for hire, should 
have cards stating what vehicles they let, and the expense 
of each. Many a party is deterred from going for a 
drive in an open trap or dog-cart, for fear, on their re- 
turn, the coins in their pockets would not realize the 



ostler's expectations. An excellent plan, too, would be 
to have a shifting hoard in a frame fixed at the entrance 
or gates, stating what vehicles are available, and a clock 
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prominently placed^ so that there coald be no dispute at 
settling ; the time to be booked on a slate before leaving 
the yard. 

Cabs should have a small table of fares on a roller^ as 
issued from Scotland-yard^ fastened at the back or sides^ 
so that all riders could see exactly the sum they have to 
pay. A civil driver, that only asks for his right fare, in 
nine cases out of ten will get " a glass of old ale, sir;" or 
^' a very small drop of rum, if you please." The number 
of the cab should be painted on the doors of the four- 
wheelers, and also on the sides of the Hansoms. 

The present arrangement, as regards sending persons 
that are suffering from fevers or any infectious disease to 
the hospitals in public cabs, is certainly not only a dis- 
grace, but is attended with great danger to the community 
at large. The police ought to have power to interfere 
in such cases, and the proprietors of such vehicles to be 
heavily fined. Let a carriage be kept at the workhouse, 
or with the parish engine, for the use of those who are 
compelled by stern necessity to be removed to places ap- 
pointed for their reception. One more suggestion as to 
cabs, and I have done. In cases of accidents, as for in- 
stance the driver being thrown from his box, if a safety- 
rein were attached to the ordinary pair and passed inside 
the cab, the horse might be stopped or prevented from 
running away, supposing the "fare" inside to possess 
ordinary presence of mind. 
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printed, or of its almost illegible type. It has ragged 
edges all round, and its size is twelve inches loilg by 
eight broad. 

Theatre Royal, Covent-Garden. 
This present Friday, October :z2, 1813, 

Will be acted the 

Beggar's Opera. 

Capt. Macheath by Mr. INCLEDON, 

Peachum by Mr. BLANCHARD, 

Lockit by Mr. EMEEY, Mat o' the Mint by Mr. TAYLOR, 

Ben Budge Mr. Higman, Crook-fingered Jack Mr Jefferies, 

Jemmy Twitcher Mr Treby, Wat Dreary Mr. Norria, 

Nimming Ned Mr. Atkins, Harry Faddington Mr. King, 

Eobin of Bagshot Mr. Tinney, Drawer Mr. Menage, 

Filch, Mr. Simmons, 
Mrs Peachum by Mrs. DAVENPOET, 

PoUy by Miss STEPHENS, 

{Being her first appearance in thai character.) 

Lucy by Mrs. LISTON, 

Mrs. Coazer Mrs. Bologna, Dolly Trull Mrs. Meath, 

Mrs. Vixen Mrs. Coates, Betty Doxey Miss Adami, 

Jenny Diver Miss Cox, Mrs. Slamekin Miss Leserve, 
Sukey Tawdry Mrs. Watts, Molly Brazen Mrs. Davies. 

.Zi\r act III, a Hornpipe in Fetters by Mr. Piatt. 

After which will be performed, for the Becond time, a NEW MELO- 
DRAMA, {interspersed with Choruses^ d:c,) called 

THE MILLER 

ANB HIS MEN. 

The OVERTURE and MUSICKy entirely new, composed by Mr. BISHOI*. 

The ^vsVKY paiiUedly Mess. Grieve and Pugh. 
The Machikekt hy Mr. Saul. The Dresses by Mr. Flower <b Miss Egan. 

The Action arranged by Mr. FARLEY. 

Grindoff, (the Miller) by Mr. FAELBY, 

Count Frederick Friberg. Mr. VINING, 

Karl (his Servant) Mr. LISTON, 

Lothair, Mr. ABBOTT. 

Kelmar (an old Cottager) Mr. CHAPMAN, 

Kreutz (his Son) Master GLADSTANES, 

Eiber and Golotz (two Banditti) Mess. JEFFEEIES & KING-, 
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First Eobber, Mr. SLADER, 

Zinkgoff by Mr. Hitman, Coburg by Mr. Treby, 

Michell by Mr. Norris, Spilberg by Mr. Tinney, 

Lindofi* by Mr. Doruset, 

Banditti, Mess. Ererard, Lee, Linton, Montague, J. Taylor, Terry, 

S. Tett, Watson, WUliams. 
Officers to ike Count, Mess. Brown, Grant, Heath, Loois, Flatty Powers, 

Sarjant, Yarnold. 

Claudine by Miss S. BOOTH, 

Laarett, Miss CAREW, 

Ravina by Mrs. EGERTON. 

^- NO ORDERS CAN BE ADMITTED. 



%* Tlie Puhlich are respectfully informed that 
The new Melo-Drama called 

The MILLER and HIS MEN, 

was leceived throughout with bursts of approbation and applause — It was 

announced for repetition amidst the general acclamations of the 

audience, and will be performed every evening till 

further notice. 

Miss STEPHENS continuing to encrease in popular favour and attraction 

— and in consequence of the unprecedented 

demand for Boxes, on her nights of performance, she will 

repeat the character of MANDANE, Tomorrow and Tuesday next. 

On which night no Orders can he admitted. 

Tomorrow, the Serious Opera of ARTAXERXES. 

With the Melo-Drama of The MILLER and HIS MEN. . 

To which will be added the Farce of The SLEEP WALKER. 

On Monday, ShaJcspeare's Tmgedy of ROMEO and JULIET. 

Romeo by Mr. CONWAY, Juliet by Mrs. FAUCIT. 

On Tuesday the Serious Opera of ARTAXERXES, 

On Wednesday (4th time this season) the Gomick Opera of the 

LORD of the MANOR. 

The Tragedy of VENICE PRESERVED, 

was performed last night with the most distinguished success, and will 

be repeated on Thursday next. 

Jaffier, Mr. CONWAY, Pierre, Mr. YOUNGF, 

Belvidera by Mrs. M'GIBBON, 

ShaJcspeare's Historical Play of KING HENRY the FIFTH 

has been some time in preparation, and will be 

produced immediately. 

Play-bills were first issued in writing in the year 1268, 
at the performance of the Miracle plays at Cheder. 
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The late Mr. Douglas Jerrold used to tell an anecdote 
of a relation of his that had the Sheerness Theatre^ with 
the performance of ^' Who's the Dupe,'' Sec., and that bill 
was the one, and the only one that was used for the whole 
season. The low comedian of the company used to parade 
the street and announce the performance by beat of drum^ 
and blast from a silver trumpet — ^the same trumpet was 
sold by Mr. Sloman, the late manager of that circuit. 
In Hone's Table Sook may be found mention made^ 
in his account of the Grassington Theatre (a barn) — 
*' That Grassington being too poor to support a printer, 
the play-bills were written, and by way of making the 
performance better known, the parish bellman was daily 
employed to cry the play in a couplet composed by 
(Airay) the manager. One ran thus — 

" Guy in his youth our play we call, 
At six to the hay-mow* hie ye all." 

That not only apprised the inhabitants of the play for 
the evening, but frequently the novelty of the mode in- 
duced a passing stranger to honour the house with his 
presence. It was also preferable to printing, for that 
was an expense the proceeds of the house could not 
afford. Rare times for the printers ! 

Boaden, in his " Life of Mrs. Siddons," gives the fol- 
lowing curious play-^bill :— 

'* At the Old Theatre, in East Grinstead, on Saturday, 
May, 1758, will be represented (by particular desire^ 
and for the benefit of Mrs. P.) the deep and affecting 
tragedy of ^ Theodosius, or the Force of Love,' with mag- 
nificent scenes, dresses, &c. 

* In Craven the bay is not stacked as in the souths but housed 
in barns, in heaps called " hay-mows." 
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'^ Varenes by Mr; P., who will strive, as far as pos- 
sible, to support the character of the fiery Persian prince, 
in which he was so much admired and applauded at Hast- 
ings, Arundel, Petworth, Midworth, Lewes, &c. 

'^Theodosius by a young gentleman from the Univer- 
sity of Oxford, who never appeared on any stage, 

'^ Athenais by Mrs, P. Though her present position 
will not permit her to wait on gentlemen and ladies out 
of the town with tickets, she hopes, as on former occa- 
sions, for their liberality and support. ' 

'' Nothing in Italy can exceed the altar, in the first 
scene of the play ; nevertheless should any of the nobility 
or gentry wish to see it ornamented with flowers, the 
bearer will bring away as many as they choose to favour 
him with. 

*' As the coronation of Athenais, to be introduced in 
the fifth act, contains a number of personages, more than 
sufficient to fill all the dressing-rooms, &c., it is hoped no 
gentlemen or ladies will be offended at being refused 
admission behind the scenes. 

*^ N.B. — The great yard dog, that made so much noise 
on Thursday night, during the last act of King Richard 
the Third, will be sent to a neighbour's over the way; 
and on account of the prodigious demand for places, part 
of the stables will be laid into the boxes on one side, and 
the granary will be open for the same purpose on the 
other. Fivat Rex,'' 

Daring the good old days of Sadler's Wells Theatre, 
when prince and princess used to go to drink the waters 
at the Spa, over the proscenium they had a shifting scroll 
announcing the performance of the evening, so that on 
entering you would see the title of the first piece — John \ 

f2 
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Bull. At the end it would change to the ballet or farce, 
aod then to the pantomime ; and whea the entire enter- 
tainment was over tlie scroll would agun shift to 



Before leaving the old Sadler's Welb, I cannot relrain 
from glancing at one bill, that seems singularly appro- 
priate for mention at the present time of the garotte 
panic. Many still living may have seen the following 
announcement at the bottom of the play-bill of the above 
theatre : — 

"N.B. — It will be moonlight at the end of the per- 
formance, and for the protection from street attacks and 
robberies, parties going West are requested to meet at 
the Sir Hugh Myddleton; parties going East will meet 
at the Angel," &c. 

Only I must say I think the fear of being stopped on 
the highway had more foundation then than now, what- 
ever " sensation" press reporters may say. 

In 1718 the following advertisements of comedies ap- 
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peared in the Weekly Packet. New pieces were a greater 
novelty than at the present time. 

'^ This day is published, in octavo, the new entertaining 
comedy called ^The Coquette, or the English Chevalier/ 
as it is now acting by his Majesty^s servants. Written 
by Charles Mattoy, Esq. Price Is. 6d. Nolo nimis 
facilem difficilemve nimis mart.^^ 

" ' The Stage Coach/ as it is acted at the Theatre 
Royal, Drury-lane. Written by Mr. Parquhar. To 
which is prefixed an account of his Life and Writings. 
Done on a neat Elzevir letter, with a curious frontis- 
piece. This play is not in Mr. Farquhar^s works. Both 
printed for E. Curll, at the Dial and Bible, and B. 
Prancklin, at the Sun, both against St. Dunstan's 
Church.'' 

Managers should try and have their bills in shape, 
t3rpe, and coloured inks as varied as possible. They 
should be so marked that people could distinguish at first 
sight the bill of the theatre they wanted. The posters 
that are issued at the present time (yellow and black the 
prevalent colours) are so much alike, that the stranger 
cannot without some trouble know to which theatre 
they belong. Weie there to be a general rule — a stereo- 
typed form — it would get known and circulate amongst 
all playgoers both in town and country. 

The adhesive labels of 

THE DEAD HEAET 

were a capital mode of publicity, and the many little 
practical jokes that were performed with them would fill 
more pages than I can spare. Many a label has been 
stuck on a coat and hat, and little did the wearer think 
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that he was for the time an advertising medium. Om- 
nibuses, cabs, vans, railway carriages, Windsor Castle, 
the Old Bailey Court, waiting-rooms far North, and re- 
freshment-rooms at the opposite extreme ; steamboats, 
bottles, glasses, and measures at the public-houses both 
in London and country got these labels mysteriously 
stuck upon them ; and in the Broadway, in New York, 
they were placed on the bright green doors. I may 
be excused giving a copy of two letters out of the many 

sent in reference to them. 

" DaUton, 
" Sib, — My husband went out last evening to a public dinner, 
and when he returned home at twenty minutes to two, perfectly 
sober, I found on his best dress-coat a piece of paper pasted on 
with the words Tlie Dead Heart, and three in the inside of his 
hat. I am surprised at your sanctioning such proceedings. I 
have mentioned it to several friends who perfectly agree 

with me. 

'* I am, Sir, yours obediently, 

" To Mr, W. Smith. " M. H. 

** P.S. It took me fuU an hour to wash them off." 

The lady little thought what publicity she was giving 

to the piece by communicating with her friends on the 

subject. 

Letter No, 2. 

" Sib, — My cab last night was all over covered with some gum 
tickets of The Dead Heart, I give you notice that I shall punch 
the first person's head I find sticking them up on my cab, and I 
have told all my pals to look out and do the same. I took a fare 
up at your theatre. 

•' I am. Sir, your obedient servant. 

Another Medium. 
At a dinner given in the West of England, when the 
joints were brought on the table, a very large dish and 
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cover were placed before a gentlemui (who was invited 
gainst the wish of the majority, in consequence of hia 
mercenary and moroee character), and he was asked by 
the chairman to carve that joint. The cover waa re- 
moved, and lo ! a plaster of Paris heart, covered with 
the labels of the "Dead Heart" was before him. The 
upshot cua be better imagined than described.' 

We'll suppose during the weet, thirty out of the 
number then present mentioned the joke to thirty friends 
each day, and that thirty related it to twenty more, and 
the twenty to ten, in the one day it would amount to 
1700, or in the week 10,200 raedinma. 



Then as regards the cut of the " Dead Heart," A 
namber of them were mounted, coloured, and sent to the 
chief inns and taverns in all the principal towns ; and to 
this day there are many of them still hanging up in the 
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coffee or smoking-rooms^ which if removed, would be 
as much missed as the '^ Mail-coacA changing Horses,^ 
^^TheWoodman/^ovi^Q ^^CelebratedRat-dog Billy" During 
the run of this piece (having a carte blanche for the 
printing from Mr. Webster, and the able- assistance of 
Mr. W. S. Johnson, Nassau Steam-Press, 60,St.Martin's- 
lane), I sent out in London and country — 

10,000,000 adhesive labels, 

30,000 small cuts of the Guillotine scene, 

5000 reams of note-paper, 

110,000 business envelopes, 

60,000 pence envelopes, 

2000 six-sheet cuts of Bastile scene, 

5,000,000 hand-bills, 

1000 six-sheet posters, 

500 slips, 

1,000,000 cards, the shape of a heart, 

100 twenty-eight sheets, 

20,000 folio cards for shop-windows, 

exclusive of newspaper wrappers, cards of the per- 
formance in several of the Dublin, Edinburgh, America, 
Peninsular, Oriental, and Australian boats ; and every 
Friday and Saturday 1500 hand-bills folded in the 
various papers that were sent all over the country. 

According to the style and title of a piece, so adapt 
your bills and cards of advertising. On the revival of 
*' The Green Bushes," all our extra posters, cards (with 
tape for the shop-windows), adhesive labels with the 
portrait of Miami, &c., were of the colour of the title 
(green). On envelopes and note paper I had the theatre 
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and name of the drama embossed^ and the full-length 
figure of Miami inside the envelope^ with ' 



EVEEY NIGHT, GBEEN BUSHES. 



The pence envelopes (for shopkeepers to put the change 
for their customers in) were in the same style. These 
pence envelopes are a very cheap and very excellent 
medium. 

I am convinced that cards (though a trifle more ex- 
pensive) are much more advantageous than the common 
handbills. Managers of theatres should meet and con- 
sult each other on the style of their bills, employ an 
artist (or artists to compete) for designs, and let the 
headings be stereotyped ; the bills would then be as well 
known as Smith's express newspaper traps. Strand, or 
the carts of the London Parcels Delivery Company. 

Between the years of 1716 and 1720 appeared in the 
Weekly Packet the following puffs — not great guns, but 
perfect cannons of the day, which will convince my 
readers that what are termed the '^ gagging " advertise- 
ments are not new : — 

" At the Crown CofFee-house, behind the Eoyal Ex- 
change, is to be seen the shortest man in the world, 
being but two feet five inches high, and four feet nine 
inches thick; weighs 168 pounds; born without hands 
or feet^ and performs abundance of curiosities to admira- 
tion beyond what any other person can do with hands 
and feet. He writes curiously several hands, as quick 
and as well as any writing-master, and will write with 
any for a wager. Draws pictures to the life, and coats- 
of-arms with the pen ; threads a fine needle very quick ; 
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shaves himself; plays at cards and dice with great dex- 
terity; plays upon the dulcimer; performs the several 
curiosities of legerdemain; plays at skittles to such a 
nicety^ that no person in the world can do the like ; with 
several other curiosities ; and gives general satisfaction 
to all persons that see him. He shows at no other place 
in London^ and stays but a short time there. He waits 
on ladies and gentlemen at their own houses^ if 
desired.*' 

'' At the Globe and Duke of Marlborough's Head^ in 
Tleet-street^ is to be seen a bold grimace Spaniard^ lately 
brought from Spain^ who lived fifteen years among wild 
creatures in the mountains^ and is supposed to have been 
taken out of his cradle an infant by some savage beast* 
He performs the following surprising grimaces^ viz. :— 
He lolls out his tongae a foot long ; turns his eyes in 
and out at the same time ; contracts his face as small as 
an apple; extends his mouth six inches, and turns it 
into the shape of a bird's-beak, and his eyes like an owl; 
turns his mouth into the form of a hat cocked up three 
ways; licks his nose with his tongue, like a cow, and 
frames his mouth in the manner of a four-square buckle; 
rolls one eyebrow two inches up, the other two down; 
changes his face to such an astonishing degree as to 
appear like a corpse long buried. Although bred wild 
so long, yet, by travelling eighteen years, he can sing 
wonderfully fine, and accompanies his voice with a 
thoroughbass on the late.'' 

" Just arrived from Switzerland, and to be seen at the 
Globe and Duke of Marlborough's Head, in Fleet-street, 
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a Female Fire-eater^ who eats buming coals of fire^ chews 
flaming brimstone^ and swallows it; licks a red-hot 
heater, then takes it into her month, puts it into a box- 
iron, and takes it out again into her mouth . She puts 
a coal into her mouth, and then broils a piece of meat 
upon it as it lies in her mouth, and while the meat is 
broiling, suffers the coal to be blown with a pair of 
bellows. She takes pitch, brimstone, bee^s-wax, sealing- 
wax, and resin, melts them altogether over the fire, and 
when they are all in a flame, eats them with a spoon like 
broth; and many other wonderful exploits surpassing 
human faith, and whatever has yet been done by any 
others. She performs all these wonders five times a day, 
viz., at eleven in the morning, and at one, three, five, 
and seven in the afternoon. Price two shillings and 
one shilling." 

We considered the talking-fish a wonder, but what 
shall be said to the following ? — 

The Speaking Dog. 

'' This is to inform all lovers of curiosity that there, is 
just brought from Germany, and to be seen at the Globe 
and Duke of Marlborough's Head in Fleet-street, any 
time of the day, a dog that has been taught to pro- 
nounce articulately all the letters of the alphabet, and 
to speak several words in the English, French, and High 
Dutch languages so distinctly and plainly, that to hear 
him only, and not see him, any one would mistake it 
for an human utterance. If any persons of quality, or 
others, are desirous to see and hear this uncommon per- 
formance, the owner will wait upon them with his dog 
at their own houses at any time.'' 
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INTEENATIONAL EXHIBITION. 

Had the ruling powers of the International Exhibition 
engaged a proper and eflScient person, they would have 
made 20,000/. (to speak from actual calculation and 
measurement) in advertising, which would have been a 
good sum in the hands of the guarantors. Several 
offers were made to the oflBcials, but all got the 
same lithographed refusal. It is not to b6 expected 
that the clever and scientific gentlemen that formed 
the council could be well versed in the art of bill- 
sticking; they could speak more on the paste oi^pdte 
fie foie graa than the paste of the billstickers. Perhaps 
in 1872, at our third Exhibition, the profits accruing 
from letting space for advertising will form a very good 
item on the right side of the contractor's ledger for the 
building. 

Though none could help admiring the wonders brought 
together at the Great Exhibition of 1862, still many 
nuisances were met with which ought to have been 
avoided in the 1 9th century. In the refreshment depart- 
ment you would encounter female cooks coming out of 
mysterious doors, with grey bib-aprons and sleeves 
pinned up, passing through the rooms, and you would 
have to stand on one side at the words ^' By your leavcy* 
to allow a man in short smock-frock and apron, carrying 
on his shoulders, by means of a discoloured towel, a 
steamer of hot potatoes ; and, if near the mountains of 
salad, you would see a waiter fiU the bowl with his 
hands for the table of his visitors. In passing through 
the French department early one Friday morning, one 
of the waiters was having his hair curled by a perruquier. 
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If the viands and vegetables had to be passed to the 
various rooms, servants in neat liveries, or pages, should 
have been employed. The cutting of sandwiches, the 
piling of slices of meat on dishes, should not have been 
seen by the public. The interior mysteries of preparing 
food are amongst those into which it will not do to 
examine too curiously. 

The admirable arrangement of the police (so effectually 
carried out by Mr. Superintendent Darkin) was acknow- 
ledged by every one. The ready information they ren- 
dered was of great assistance to the visitors. At any 
future time, if a number of cards with a ground plan 
were given to them for distribution, it would be very 
tiseful to those persons that may not be acquainted with 
the tour of the building. 

THE CEYSTAL PALACE. 

The Crystal Palace issues hand-bills with a programme 
of the day's performance. Hundreds of these bills are 
wasted; for, on getting into an omnibus- — in five cases 
out of six — ^you will find the bills on the floor of the 
vehicle, trampled under foot. If instead of throwing 
them indiscriminately in the windows of the vehicle, 
much to the annoyance of the passengers — for no one 
will allow his fellow-traveller to think that he has the 
bump of curiosity so fully developed as to care what 
is printed on them, though occasionally you will find 
an old gentleman trying with his stick to* turn the 
paper round, and with dint of trouble and spectacles, 
attempting to read the mud-covered document, as Mr. 
Toole says, "at a gLmce^^ — if, instead of these flimsy 
bills, a small card, in three folcis, printed on both sides. 



78 HOW TO ADVERTISE. 

containing the programme of the week were given to 
the passengers at the various stopping-places^ they could 
be put in reticules and waistcoat-pockets^ and read at 
leisure. Many a party that could not go on the Monday 
would arrange for the Wednesday or Saturday^ by the 
intimation given of the varied entertainment. The cards 
mentioned above should be sent to the principal hotels 
and libraries in all our fashionable watering-places. I 
was compelled a few weeks back to be a listener^ in a 
railway carriage^ on the London and North Western 
line, between two country farmers. 

"Where wilt go to-morrow, lad?" 

"Fse going to Carn^marJcet — to the Tower', I didn't 
go last year when up, and I shall go to the theatre at 
night." 

" Wont thee go to Crystal Palace ?" 

'* Noa ; I have been twice, lad, and both times seen 
flower-show ; I don^t care seeing same every time." 

'* Nay ; but they got balloon going up, so our George 
read in Telegraph last night at supper.'* 

'' Noa — ^have they ? Oh, then, 'tisn't flower-show 
every day. Why didn't they send bills down, as 
auctioneer does when he's got fresh sale?" 

That is a literal dialogue, and it certainly occurred to 
me at the time, that if our two stalwart, sun-burned 
friends had had the opportunity of seeing a programme 
at the railway station, or the King's Head Hotel, where 
they had their sup of ale before starting, they would have 
made up their minds beforehand to go to the Palace, 
and by their conversation on the subject have brought it 
under the notice of their fellow-passengers also. For the 
more you can get persons to talk of any novelty, the 
greater will be the demand for it. Beader, if ever you 
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should think of bringing out a novelty^ tell the same to 
as many friends as you can privately, and they will tell 
their friends confidentially (for the honour and confidence 
you have bestowed upon them), and the whole affair will 
be widely circulated before the compositor has time to set 
up the type of your forthcoming announcement. 

Nor is it only in the mode of making their announce- 
ments out of doors that I would venture in all humility 
to throw out hints of possible improvement to the Crystal 
Palace management. Within the building it would be 
very useful, and save much unnecessary waiting, and 
not a little dangerous crowding, were they to have boards, 
with movable slides, displayed in a conspicuous place, 
announcing the time of the trains. 



Nbxt Train 

to 

LONDON BEIDGE. 


-3.0 


Next Tbain 

to the 
VVJblST END. J 

1 


•2.50 



The time of omnibuses starting from the Palace should 
be announced in a similar way. 

The workmen employed in the building should be 
dressed in a neat uniform — of fustian or corduroy — ^no 
matter what the material. Contrast the appearance of 
the porters at the railway-station with that of the 
dirty-jacketed or loose-frocked mechanics we see from 
time to time scrambling up and down the Handel 
orchestra and other parts of the building. 

The idea of giving special entertainments for Christ- 
mas at the Crystal Palace was an excellent one. But 
would it not be possible to infuse a greater amount of 
originality into these entertainments themselves ? Hold- 

G 
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ing the position that the Crystal Palace does amongst 
our popular places of amusement^ the entertainnaents 
should be not only of a superior, but of a first-rate 
character, with the very first artists of the day engaged 
to give them due eftect. 

EXETEE HALL. 

The good folks of Exeter Hall are supposed to confine 
themselves most strictly to the respectable style of adver- 
tising. They manage, however, to approach as near the 
theatrical mode as their sanctity will allow. In fact, of 
(sandwich) board-men, hand-bills, and programmes, you 
will meet in a day's walk through the streets just as 
many pertaining to Exeter Hall as to any other place — 
(I had nearly written *' of amusement !'') Within the 
portals of the Hall, however, there is a sublime assump- 
tion of all innocence of '' puffing.'^ A friend of mine 

once attended there to hear the Rev. Mr. y who 

cautioned his hearers not to be lured to the several places 
of amusements by the flaming posters and bills with large 
red letters, forgetting there was at that moment a double- 
crown one at the door announcing that the said reverend 
gentleman would preach that morning, with his name 
in good bold type, each letter four inches long! All 
churches, chapels, and meeting-houses should have the 
month's services, lectures, &c., &c., printed on a card 
(with a bit of tape, so that they could be taken home 
and hung up), put in the pews the first Sunday in every 
month. 

The Rev. Mr. Spurgeon adopted a capital mode of 
advertising his Tabernacle, by stating publicly for 
several Sundays previous to the building being opened, 
tfhat he would not preach there till every penny of the 
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cost of constructing it was paid. It became the topic of 
conversation wherever you chanced to go ; each person 
became an advertising medium, and all rumoar^s hundred 
tongues were engaged in the cause. A few weeks back 
a single-sheet poster was to be seen on the walls in 
London and the suburbs, announcing a lecture to take 
place at the above building, and the last line ^^ further 
particulars m future hilh!^ Was th^t not a plagiarism 
from the annual benefit programme at all the theatres 
since the year one ? 

Sensation advertising (in the present age) is not to be 
condemned, and any matter which can be advertised 
with reference to any great public event should not be 
neglected. Another most efficacious method of bringing 
a thing before the public and establishing it permanently 
is by a successful competition with rivals. There a 
victory is obtained by whosoever is first in the field, and 
victory is of itself a medium from the circumstance of 
its being talked about. It should afterwards be kept 
in the recollection of the public by advertisements re- 
verting to the circumstances. 

In bringing to a close the first and largest portion of 
my work, I can only say, the greater novelty of style, 
and the more originality tradesmen can throw into theii* 
advertisements, the better chance they will have of 
drawing custom to their establishments. But at once 
and for ever let us get rid of the everlasting, flimsy, 
stereotyped bills that are given and thrown away — 
wasted at the present time (see illustration in '^ Where 
to Advertise.^^) Let not expense be spared in printers' 
ink. It is the all-fertilizing manure of the commercial 
«oil, 

g2 
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Let tie IT^ ot genim be dupUyed in the .rrange- 
ment and composition of our advBtisement., and vre 
vay then oecanionally r.i« a blaze by the unsparing and 
judicious use of our iriend — 



'^Y'vvArroMAKE^'^ 



^^.•.t'ysSMs 






WHEN TO ADVERTISE. 



As this is not a land of slaverj, bnt a free country, the 
above question may possibly be answered, "Whenever the 
advertiser pleases." You are in the right, sir; but 
when is the most advantageous time? "Ay, there is 
the rub !" Perhaps the best place is not Salisbury Plain ; 
Waterloo Bridge, in a fog ; Hyde Park, on a wet day ; 
or Russell Square, at midnight. Midsummer is not the 
best time of year to advertise skates or winter clothing, 
nor should I recommend a large outlay in December on 
the annouDcem.ent of cheap excursions to the Highlands. 
A posse of sandwich board-men would hardly repay their 
cost if sent out between the hours of three and four, a.m., 
bor should I care to advertise a fashionable concert when 
all the world is out of town. Were I the patentee of a 
new refrigerator, I should eertaiuly reserve my announce- 
ments for the sultry months ; altliough I have seen — and 
it sent a chill into my very marrow — an advertisement to 
the effect that the best Christmas present (let the reader 



86 WHEN TO ADVERTISE. 

mark, a Christmas present, with ice and snow and sleet 
about, and cold shivers and innate human longings for 
egg-flip, mulled claret, blazing fires, and all that is warm 
and comforting), I say I have seen an advertisement, 
published, too, in the very deepest depth of winter, 
stating that the most acceptable Christmas present 
would be one of Mr. So-and-so's Patent Filters ! Clear, 
cold, spring water ! and at Christmas time I I shudder 
even now, when I recal the unseasonable notion* It is 
quite evident that Mr. So-and-so did not know " when 
to advertise'' his goods. 

That summer is more advantageous than winter, as a 
general rule, every one must be aware ; and in consi- 
dering '* when to advertise," due regard should be paid 
to the time of year, the weather, as also to the number 
of excursions, fetes, reviews, and alfresco entertainments 
generally. Yet at times, during the short days, there 
is a large amount of business done in the delivery of 
bills, Jjooks, &c., &c. I will give one instance which 
occurred during the Cattle Show week of 1861 : — 

I started on the Thursday morning from the Elephant 
and Castle to the Railway-station, London-bridge ; over 
the bridge, down Cannon-street, to the office of the 
Ti7nes; through the Temple-gardens, along the left-hand 
side of the Strand, to the Adelphi Theatre. Prom there 
to the bottom of Parliament-street, through the Park 
and Sloane-street, returning down Piccadilly, Coventry- 
street, across Leicester-square, Long-acre, Great Queen- 
street, Holbom-hill, along Smithfield, to the (then) 
Eastern Counties Railway; back down Bishopsgate-street^ 
Cornhill, Cheapside, Ludgate-hill, Fleet-street, along the 
right-hand side of the Strand, Waterloo-place, Regent^ 



WHEN TO ADVERTISE. 87 

street^ Oxford-street, Baker-street, to the Bazaar ; and 
then returned to the Adelphi Theatre by the same route; 
but on the opposite side of the road. 

During my journey I took every bill, book, or pam- 
phlet that was offered me, and on my arriving at my 
destination I had in all two hundred and fifty. The 
average number of pedestrians that would pass the bill- 
deliverers in the route given, from 10 a.m. to 7 p.m., 
would amount to 40,000 — (that is certainly under the 
mark). If only one-half of the passers-by took half of 
the bills, &e., given away, the number distributed would 
amount, in the nine hours, to two millions three hundred 
thousand ! 

If we make the calculation on the same scale for the 
year, allowing for Sundays, wet and foggy days, and 
reckoning, say eight months, or £50 days, out of the 
365, they would amount to the almost incredible number 
of 575,000,000 ! Then we have to take into consideration 
besides, that I did not in my walks pass more than the 
half of the London bill-deliverers, and only touched at 
one of the railway stations — (at the South Western Sta- 
tion, Waterloo-road, 1500 bills are given away daily 
during the summer) ; so, if we double the number, 
1,150,000,000 are distributed. 

On Wednesday, December 10, 1862, I went to the 
Smithfield Cattle Show, at the Agricultural Hall, Isling- 
ton ; and during the two hours I was in the building I 

received — 

69 bills, 

27 books, 

8 cards. 

Making 104 
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Hie number of iUustrations in the nine tmoonted to 
475. 

Now 50j000 persons viated Uie boildbg on that day, 
BO if we calculate as before, that half the number took 
half the bills. &c., it would make 1,300,000 bills, books, 
and cards distributed in one day's show ! 

In fact, when we go on thus piling up figures, getting 
into Bach denominations aa tiviuaudt <f millioM (!) we 
feel lost among the enormous statistics, and begin to 
think that the total number of bills, cards, books. Sec, 
given away from one year's end to another is, as my 
Lord Dundreary would say, "one of tiiose things no 
fellah can make out." 

You n-tll occasioualiy on a wet or snowy day, wbui you 
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would not even turn out a stray cat, see a poor and not 
too warmly-clad old man, standing at the corner of a 
street, mechanically offering a bill, when not a single 
person is seen, except the wet policeman, plodding along 
his damp and dreary beat. {See Illustration.) 

That is decidedly not the time or place to advertise ; 
nor is a tombstone in a churchyard the exact spot to 
expect a six-sheet poster or a double-crown bill. Yet in 
the North of England, in a burial-ground belonging to 
one of our old ivy-porched churches, was, and perhaps is, 
an elegantly-carved tombstone, on which is inscribed an 
excellent advertisement — ^not of the virtues of the de- 
parted, but of the business of the living :^- 

'' Sacred to the memory of John Roberts, stonemason 
and tombcutter, who died on Saturday, October the 8th, 
ISOO. N.B. — ^The business carried on by the widow, 
at No. 1, Freshfield-place." 

The lady was certainly entitled to an increase in her 
business, in return for her original and ^rave mode of 
advertising. The sign at Castle Crag, Somerset, at a 
miscellaneous repository, is, if not equal, second to the 

above. 

FOOT, 

Maker of patterns, clogs, rakes, and mouse- traps, too ; 
Grinds razors, makes old umbrellas good as new ; 
Knives bladed ; spurs, lantherns mended ; other jobs done ; 
Tea-kettles cleaned, repaired, and carried home. 

Again, at Grantham a couplet is to be read, under a 
sign-post, upon which an inhabited bee-hive is placed — 

** Two wonders Grantham now are thine— 
The highest spire and a living sign." 

And at a public-house that sold London porter, the figure 
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of Britannia was painted in a reclining position over the 
door, and underneath were written the words— 

" Tray sup^Porter" 

It is truly astonishing the number of different styles 
and modes of attracting public attention, and the more 
peculiar they are the more they rivet the public. Take 
any one of the auction bills of the late George Robins, 
and at once you pronounce them the chef-d^oeuvre of ad- 
vertising. At a conversazio7iey a lady remarked to Mr. R. 
that in his graphic descriptions he ha4 used up the 
entire dictionary. He replied — " Madam, Til give 5/. 
to any charitable society if you can find me a word I 
have not used^.^^ It may be interesting to give one or 
two extracts from his printed particulars of sales : — 

TEU COLOSSEUM, 

A Building which stands proudly pre-eminent aniid all and -every- 
thing that has been erected throughout Europe. The individual 
to whom the conduct of the Sale is committed is fully aware 

that it is on 

CLASSIC aEOUND 

He is about to enter, and, therefore, he may well fear that by his 

imperfect attempt to strengthen and define its worth, he may but 

weaken the sensation that has so long existed. 

THE GOLOSSEUM, 

Is so designated from 

ITS COLOSSAL DIMENSIONS, 

Which equal, if not exceed, in 

"GIGANTIC ELEGANCE'' 

ST^e mast celeirateti (Construction of Sntiquitg* 

It will be difficult to condense, in the usual space of a particular 
of Sale, even the prominent features connected with this 
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CTCI.OPJBAN STRUCTUBB^ 

WHEEE DESCEIPTION FAILS TO POBTBAY 

'* Its eloquent'proportions, 
Its mighty gradoations,*' 

WHICH, EVEN WHEN SEEN, 

^* Thou seest not all, but piecemeal thou must break, 
To separate contemplation, the great whole." 

THE EXQUISITE PEOPORTIONS OF 

THE CLASSIC PORTICO, 

One of the finest specimens of 
TBB GRBSK DORIC, 

TOGETHER WITH 
'* The Dome, the vast and wondrous Dome,' 
WHICH PROUDLY 
«« Vies 



»> 



In air with earth*s chief structures. 



it 



ViTin onr admiration, while there is nothing of ancient or modem 
days that can compete with it either in 

(Stamt (Slzsmtz, (Sxmtitux of (f^ect, or Beautg of Proportion; 

And it must remain to future ages a monument of the genius of 

the architect, as an 

** Outshining and overwhelming edifice." 

The stupendous purpose for which the Colosseum war erected 
is too well known to need description. 

THOUSANDS AND TENS OF THOUSANDS 

Haying been attracted by 
THE PICTURE OF LONDON, 

Which covers t^e interior of the external wall, 

THB MODBRN BAB-Z-I.ON, 

Which occupied the artist upwards of four years in delineating 
its endless details from the dome of St. Paul s at the quiet hour 
of morning, when the buildings of this great metropolis were 
unobscured by smoke, and the early mists dispersed by the sun's 
vicegerent power. This picture now 

'' Stands within the Colosseum's wall.'' 



92 WHEN TO ADVERTISE. 

THE BUILDING CONTAINS 

A GRAND SALOON OF ART, 

Surrounding the interior of the whole edifice, 

** All musical in its immensities, 
Bich marbles — ^licher painting — ^ 

Stored with productions of modem artists, models of ingenious 
machinery, and a yarietj of scientific experiments to attract the 
spectator, and is well calculated for any and every exhibition of 

an extensiye nature. 

** Enter thy mind, 

Expanded by the genius of the spot» 
Has grown colossal !" 

On the outside of the main building are magnificent Conserva- 
tories filled with every kind of exotic, and decorated with 

FOUNTAINS AND JETS D'EAU, 

Equalling in beauty the most celebrated 

d^ountains; of VttuilUsi ^ ^U SlllefonsfD. 

Two Thousand Eight Hundred Persons 

HAVE PAID FOE ADMISSION DUEING ONE DAY 
To view this extraordinary and incomparable work of art. 

THE COLOSSEUM'S GRANDEUR 

ENCOMPASSED THEM WITH WONDER— A SUBLIME CEEATIVB 
SPIEIT IN THIS WORLD OF MIRACLES. 

It may be well to observe that continued success will be rendered 
certain by a change of scene, and the purchaser has 

only to call to his aid 

THE miAfllC INFLUENCE OF STANFIELD'S PENCIL 

To create a new sensation, and enlist thousands to partake of the 
refreshing delight created by his versatile and unrivalled talent. 
Indeed, it will not be requisite to tax ingenuity very greatly to 
think of an infinite variety of ways by which a large fortune may 
be made. It has for years past produced &om 

Three to Five Thousand Founds a Year, 

And this without any artificial aid, or so much of industry and tact 
as this wonderful building seems especially to have invited. 
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Can anything be more sublime than the description of 
the building ? — anything more admirably practical than 
the way in which he points out, what to the business 
man is all-important, the amount of money take a in one 
day, and also what might, could, or should be realized ? 
In the following condition of sale of the far-famed garden 
villa of W. Harrison, Esq., Q.C., he goes in for the pic- 
turesque and beautiful : — 

In attempting an adequate representation of what has been 

aptly termed 

A LITTLE HEAVEN UPON EARTH, 

Much of the difficulty Mr. Bobiks feared to encounter he is 

happily relieved from by the extraordinary renown which the late 

worthy possessor has imparted to this incomparable retreat. 

** Thus far we sail before the wind," 

^Exclaims the individual who is flattered by having been selected 
for this interesting Sale, but fear and trembling now succeeds in 
encountering the Herculean task of pourtraying the countless 

beauties that are congregated 

Within the Grounds of this Elysium. 

It would puzzle much higher talent than he can bring, adequately 
to describe this Landscape, but it must be attempted ; and Mr. 
IloBiNs prays that the reader will bear with him a Httle longer, 
under the assurance that condensity shall be his motto, at the 
same time avoiding that cloudy region entered by the witty 

riaccus, who, 

" Aiming at brevity became obscure." 

THE aROUNDS 

Extend to near Five Acres, and the extraordinary tact that must 
have presided in arriving at this scene of perfection, must be 
viewed, it must be seen to feel and appreciate what seems to 
partake of Fairy Land. Mr. Loudon has indulged the public 
with Twenty-two Vignettes and Plans to hand down to posterity 

a faint idea of 

The Velvet Ornamental Lawn, 
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On whicli is congre^ted the most rare and extensive assem- 
blage of Plants and Flowering Shrubs that is to be met with in 

England. From all 

THE FLORICULTURAL EXHIBITIONS 

The treasures were quite sure to find a home at Cheshunt, indeed 
the late Proprietor's judgment in the Cultivation of Bare and 
Valuable Plants was quite unique, and his Gardener, Mr. Psatt, 
a prototype of his employer, it would fatigue the reader to give 
in detail the host of ilare Plants that adorn these Grounds, the 
value of which is past belief— more than a Thousand Pounds have 
been consumed alone in rare Exotics ; the masses of Growing 
Plants, the French Garden, and all this (by the way) is relieved 

and varied by 

THE ORNAMENTAL WATCR8 AND ISUNO, 

Varying and necessarily improving this beauteous scene. Per- 
petual breaks and peeps are contrived, by different views, to look 
on the Waters, in which Thousands of Gold and Silver Fish 
enjoy their " sportive gambols." Correct judgment is made very- 
manifest in the disposition of these Grounds, by avoiding the whole 
being seen, except by slow degrees. Then there are dispersedly 
dotted about throughout the Lawn — The Kustic Alcoves, the 
Chinese Temple, Grottos, and covered Seats, Orehidaceus and 
Fern Houses, and Aviary. 

A Mount is devoted to the Show of Aloes during the Summer, 
rendering the ensemble most captivating; a Hermit's Cave, 
covered with Ivy ; a Gravel Walk, belted by American Borders 
of Bare Plants ; a beautiful Grotto, adorned by a fine piece of 
Statuary ; a Eustic Summer House, fitted up in the Indian style; 
a smaller Grotto, fitted in Stone, of grotesque and rustic masonry; 
in fact, everything that sagacity or the human mind could well 
conceive, seems to have been achieved here, to render this spot 

A PERFECT PARADISE. 

From the Terrace Walk that environs it, a perpetually interesting 
scene of the Lawn, in varied forms of beauty (the Church Steeple 
peeping out in the distance, to vary the scene) is disclosed, and 
18 so ingeniously and cleverly managed that the deciduous Trees, 
during the Summer, afibrd constant protection from the heat of 
the sun, and during the Winter (being then naked) admit the 
genial warmth of the sun to keep dry the Gravel Walks. 

His catalogues were a perfect study, and considering 
the number of sales that he attended during the year, 
their production was a task involving no slight amount 
of labour. 



^ 
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In Hone's Table Book we find an account of the cele- 
brated Antiquarian Hall, alias Will Will-be-so, of Lynn, 
who issued all his advertisements in rhyme. Besides 
being a bookseller, he was an auctioneer, and on a Friday, 
in the market-place at Lynn, he would knock down his 
lots to the best bidder ; he announced his sales in the same 
whimsical style that he adopted for his other advertise- 
ments. On one occasion his hand-bill ran thus : — 



t€ 



Lynn, I'dth September, 1810. 

First Tuesday in the next October, 
Now do not doubt but we'll be sober ! 
If Providence permits us action. 
You may depend upon 

AN AUCTION, 
At the stall 

That's occupied by William Hall. 

To enumerate a task would be— 
The best way is to come and see ; 
But not to come too vague an errand, 
We'll give a sketch which we will warrant. 
About one hundred books, in due lots. 
And pretty near the same in shoe-lasts ; 
Coats, waistcoats, breeches, shining buttons. 
Perhaps ten thousand leather cuttings. 
Sold at per pound — ^your lot but ask it. 
Shall be weighed to you in a basket ; 
Some lot of tools to make a try on — 
About one hundred-weight of iron ; 
Scales, earthenware, arm-chairs, a tea-urn. 
Tea-chests, a herring-tub, and so on ; 
With various more that's our intention. 
Which are too tedious here to mention. 

N.B. — To undeceive, 'fore you come nigher. 
The duty charged upon the buyer ; 
And, should we find we're not perplext» 
We'll keep it up the Tuesday next. 
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A curious card^ issued by a person named Pullinger^ is 
worth insertion. 

COX.IN PUIiZiINaBB^ 

SELSEY, NEAE CHICHESTER, 

FoUowing the Tarions Trades and Frofeeaioiu of a 

BUILDER, CARPENTER, JOINER, SAWYER, UNDERTAKER, 

Turner, CoopeVf Painter, QlasAer, Sign PatTiter, Wooden Pump McJeer, 

PAPEB HAN6EK, BELL HANGER, BOAT BUILDEB. 

CLOCK CLBANBB, LOCKS REPAIRSD AKD KBY8 riTTKD, 

Repairer of Umbrellas and Parasols, Mender of Cidna and Glass, Net 

Knitter, Wire Worker, 

OROCBS, BAKXS, rARMBR,' 

Staffer and Preserver of the skins of Birds and Insects, Copying Clerk, Letter Writer, 
Accountant, Surveyor, Engineer, Land Measurer, House Agent, Vestry Clerk, Assis- 
tant Overseer, Clerk to the Selsey Sparrow Club, Clerk to the Selsey Police, Aissessor 
and Collector of Land Tax and Property and Income Tax, Collector of Church and 

Highway Bates, 

ff<u terved at Sea in the four qaa/rtert of ike World, as Seaman, Sail 
Maker, Cook, Steward, Mate, and Navigator. 

THE MAKES AND INVENTOK OP THE FOLLOWING : 

AN XMPROVSD KORSB K0 3S, 

AN IMPEOVED SCAKIFIER, 

A newly- invented Couch Grass Bake, a Machine to Tar Ropes, model of a 
Vessel to cut asunder Chains put across the Mouth of Harbours, 

A CURIOUS MOUSE TRAP 

Made on a Scientific iprinciple, where each Mouse caught resets the trap to catch the 
next, requires no fresh baiting, and will catch them by dozens, 

A RAT TRAP ON A PECULIAR GONSTRUCTIQN 

That will catch and put them into the Trap, 

An improved Mole Trap, Model of a Steam Boat on quite a new and very 

improved construction. Aft. long, and challenged to heat any 

BoOit of the same length in the world, 

Crabs, Xobsters, and Prawns sent to any Part of the IRTorld, 

PiOU8£ & $at Sraps hi an firje ut jane ^jemtg px SSttL 
IF YOU DOUBT ME, TKY ME. 
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Komanis^ the stoeking-weaver, of No. 83, Cheapside, 
made a study of advertising, and produced a considerable 
number of poetical bills. They were posted in the 
windows, over the fascia, and on the door-post, and were 
placed on the counters for all customers. On the occur- 
rence of any memorable event — a royal birthday, a battle 
won, arrival of a distinguished foreigner y &c.— out would 
come a new set of bills, so that the place was always 
covered with fresh effusions. There are many that can 
remember the shop (in its originality) and its eccentric 
proprietor, always to be found behind the counter. The 
loom used to stand on the left-hand side of the door, and 
a man that worked it was a weaver from Nottingham ; 
and Romanis turned that fact to account, for one of his 
bills was headed, '' Stockings made on the premises, by 
a real Nottingham weaver.^^ At the calling in of the 
currency of George III., Eomanis took all money in ex- 
change for goods ; no matter how worn or defaced, they 
were accepted by him for the articles required. 

During the last lottery, in 18^6, a Mr. T. Bish, of 
No. 4, Comhill, and 9, Charing-cross, issued some very 
rare bills, illustrated with peculiar figures, in order to 
tempt the million to buy shares. 

One represented the kitchen-maid, the figure being 
made up of the various articles required in her duties. 
For instance, a kettle formed the head, a coal-scuttle the 
body, supported by the tongs, shovel, &c., and under- 
neath were the following lines : — 

XiTCHEK Maid. 

Mistress Molly the cook, 
At the scheme only look, 

H 
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In wealth we may both of na roll ; 

If we brush for the prize. 

In the world we may rise, 
And our scuttles hare plenty of coal. 

Another bill of the lottery begins as follows : — 

" BiSH, 

'' The Last Man. 

'* In reminding his best friends, the public, that the 
State Lottery will be drawn this day, 3rd May, Bish 
acquaints them that it is the ver^ last but one that will 
e\et take place in this kingdom; and he is the last 
CONTBACTOE wliosc name will appear sintjfly before the 
public, as the very last will be a coalition of all the usual 
contractors. Bish being the 'last man' who appears 
singly, has been particularly anxious to make an excellent 
scheme, and flatters himself the one he has the honour ta 
submit must meet universal approbation/' 

At the back of the bill were the following verses, from 
the Cajolery Duet : — 

To-day, or Not at all. 

Sun, Neighbours, JRitn I 

Bun, neighbours, run ! To-day it is the lottery draws. 

Tou still may be in time if your purse be low ; 
Ehino, we all know, will stop of poverty the flaws. 

Possessed of that, you'll find no one to serve you slow. 
The ministers in Parliament of lotteries have toU'd the knell. 
And have declared from Cooper's Hall dame Fortune soon they 
will expel ; 
The Blue-coat boys no more will shout that they have drawn a 
capital ! 
Nor run as though their necks they'd break to Lucky Bish the 
news to tell. 

Eun, neighbours, run, &c. 






WHEN TO ADVERTISE. 99 

Again he steps in with, '' Permit me to ask — 
Have you seen the schemes of the present lottery? 
Do you know it contains more prizes than hlanis ? 
Have you heard how very cheap the tickets are ? 
'^ I need not direct you to Bish's as being the luckiest 
offices in the kingdom/^ &g. 

Sish did not confine himself to one style of puff. 
IVesh bills were issued every day previous to the draw- 
ing. On one occasion he indulged in the play upon: 
word$ to such an extent^ that had his paper been given 
away at the present time instead of in 1826^ it would 
have driven the burlesque writers stark staring mad. 

"THE AMBULATOE'S GUIDE TO THE LAND OF 

PLENTY. 

^' By purchasing a ticket in the present lottery you 
may reap a golden harvest in Cornhill, and pick up the 
bullion in Silver-street', have an interest in JBank-hmld" 
ings, possess a Mansion-house in Golden-squsLve, and an 
estate like a Little Britain ; never be in Hunffertovd- 
market^ but all your life continue in Mayfair^ 

'^ By Puechasing a Half, 

" You need never be confined within London WalL but 
become the proprietor of many a Long Acre ; represent 
a Borough or an Aldermanhury , and . have a share in 
Threadneedle-street. 

" By Purchasixg a Quakteb, 

'' Your affairs need never be in Crooked-lsine, nor your 
legs in FeUer-lane ; you may avoid Faper-buildings, steer 
clear of the King^s Bench, and defy the Marshalsea ; ob- 
tain your lover^s consent for Matrimony-Tplace, and always 
live in a fli^^- street. 

H2 
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^ ''By Purchasing ak Eighth, 

" You may secure plenty of provision for Swallow-street ; 
finger the cole in Coleman-street ; and may never be 
troubled with CAancery-lsLue, You may cast anchor in 
Cable-street ; set up business in a Fore-street ; and need 
never be confined within a narrow wall. 

"By Purchasing a Sixteenth, 

*' You may live /ru^al in Cheapside ; get merry in Liquor^ 
pond-streei -y soak your hide in Leather-laxLe } be a wet 
sole in Shoe-lsine ; turn maltster in j5^^r*lane, or hammer 
away in Smith^AA. 

" In short, life must indeed be a Long -lane if it's 
without a turning. Therefore, if you are wise, without 
Mincing the matter, go to Pall-mall, to Cornhillj or Char^ 
ing-cToss, and enroll your name in the Temple of Fortune, 
Bish's/' 

The illustration represents an advertising perambu- 
lator, drawn (certainly not by one of Barclay and 
Perkinses greys) for some weeks through the streets 
of London previous to the last lottery. 

The street-advertising pillar that was introduced some 
months back is a facsimile of Bish's, only ours are of 
glass, and the one given in the sketch was opaque. The 
horse-sandwich was novel, and, there is no doubt, originaL 
It is certainly a mode that has not yet been adopted in 
our street advertising. It might be turnfed to advan- 
tage on the memorable 9th (unless the boys should 
" smug ^' it for '' a Guy " beforehand, on the still more 
memorable 5th) of November, in the Lord Mayor's 
procession. Each knight-in-armour and esquire could 
liave these boards (of course, provided the Lord Mayor 
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had no objection, though it is possible be might). AU 
the large firms would be delighted to take spaces (if 



they conld get them], and pay a good sum for such an 
opportanity of announciDg their novelties to the public. 
The proceeds would help to de&ay the expense of oar 
ancient pageant. If any future Lord Mayor should 
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accept this guggcstion, I shall consider myself, my heire, 
and exeeutoTB, on the free list for their annual feasts. 
N.B. If required, 1 will leave my private address at the 
Hansion House. 



An enterprising advertiser in our own day was once, 
to the writer's personal knowledge, in treaty for the 
purchase of a/we tame elephant, his intention being to 
have stuck his bills all over the leathery hide of the 
animal, and to have had him led through the streets. 
It would have been a startling novelty, certainly. But, 
alas! "man proposes, but the fates dispose." The 
fates on this occasion were represented by the City 
anthorities, who, on being consulted, steridy reiused 
to allow the bill-plastered quadruped to perambulata 
the London thoroughfares. 

I have been led on thus into a sort of rambling gossip 
about what we may call "the curiositi,es of advertising 
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literature.^ I could give many other instances of strange, 
'Out-of-the-way modes which have been from time to time 
^opted with a view to attract the public notice. The 
^bove,however, are sufficient to show the great scope there 
exists for the exercise of invention in advertising matters* 
And now, in the words of an oft-quoted '^orator'* of the 
present day, " to return to my subject V^ 

When to advertise ? 

There are certain months more advantageous than 
^^ All the Tear BxmndJ^ Your out-door manager 
should have a day-book for the month's entry; he 
should visit every railway, and find out the time of 
arrival of all excursion trains (and if the . article to -be 
advertised is such as would be available ia the country, 
the times of departure also) ; the papers should be 
searched for the flower-shows, Crystal Palace fetes, races, 
reviews, concerts, or any event that would be the cause 
of bringing numbers together. All should be regularly 
entered, and each day your sandwich men and bill 
deliverers should have instruction as to their route, and 
be strictly ordered at what hour to leave the spot they 
are appointed to. A man leaving, even a few minutes 
before the time, may prevent — on the arrival of a train, 
&c. &c. — hundreds from seeing your announcement. 
Your best men should be sent to the races, and strict 
instructions given to them as to their stations. It is 
no use to send one down who is over-anxious about the 
winning horse, for you will in all probability find his 
boards behind one of the booths, and he at the starting- 
post, speculating his shilling (or, more prqperly speaking, 
^ours) in a sweep. Cards and bills should be printed a 
week or a fortnight before any f^te> &(5., for which they 
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are intended, and be folded ready for delivery. During- 
the war in the Crimea, the bills of the IFeeili/ Bi^atch, 
announcing the fall of Sebastopol were ready six. months 
before the event took place. 

New bills and posters should be put up on all the 
boards and hoardings on a Saturday night, so that tne 
Sunday pedestrian may have the opportunity of readiog^ 
and talking of them. The posting of bills should be 
strictly avoided on Sunday morning. All hoardings, 
sides of houses, and bill-board stations might, with very 
little trouble, be illuminated by having a reflecting lamp 
similar to those now used by nearly all shopkeepers in 
our principal thoroughfares. It would be a great advan- 
tage, as very many persona habitually go out for a stroll 



of an evening, whose business confines them to the 
warehouse or workroom all day. Let the out-door 
manager (or biU-inspector) give orders to all the biU- 
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stickers to put op the sheets with precision and care/ 
and let the posters, as regards their colour, be arranged 
so as to have a uniform appearance. If a little judgment 
is used, these hoardings will look all the better for 
the extra trouble. Unpleasant combinations sometimes 
occur ^hen a billsticker can't read, for 7011 may find 
a six-sheet poster, one-half devoted to the Adelphi 
Theatre, and the other to Mr. Spurgeon, or a balloon 
ascent covering the top of a Brighton Kailwaj bill. 



seeming to announce that the intrepid aeronauts may 
journey "there and back" — wherever "there" may be — 
"forZ*. 6d.!" 

LiNENDBAFEBS ought to Send out a set of bills, cards, 
or circulars, by post, at the change of the seasons. If 
any novelty in colours, such as the Mauve, Azuereline, 
or Magenta, be announced in the circular, a specinjea 
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should be printed (for the age of invention has not for- 
gotten printer's ink). It would be the subject of con- 
versation by the ladies after they retire from the dining- 
room^ to discuss their social pros and cons and news of 
the day, while the gentlemen below are enjoying the 
sparkling or the port of 1834 vintage. Tailors and 
OutFiTTESS should send out their list and prices some 
two or three weeks before the summer and winter, season; 
and when any novelty in coats, &c., is to be brought out, 
a block should be cut and sent to the bill-stations before 
the garments are seen in the windows. The new pat- 
terns would be observed and talked about. " How will 
they look ?'' '' Not a bad cut ;" " Capital for a tall man/' 
and so on. The weekly newspaper poster should, if pos- 
sible, be issued every Thursday. 

Amusements, whether Theatres or Music Halls, 
should, for any new piece or other novelty, send out 
their large bills three or four weeks before the produc- 
tion. In all cases bill-posting must be continuous. It 
is useless to send out a large number and then stop. 
The supplies must be kept up, and the bill-inspector go 
the rounds daily to see that they are not covered, or 
washed off. by the rain. The Eailway Excursion Bills 
and Boards should be exhibited some time before the 
season commences. The Brighton boards are well dis- 
played, and in some very conspicuous spots.- Af the 
stations and down the line similar boards should be 
painted, and placed in the best spots, announcing the 
Races, Jieviews, Fetes, Fancy Fairs, &c. &c. 

Fire-Opfices should advertise in the papers when 
policies becon>e due. Grocers should send their cir- 
€Silars round by post on the arrival of the Christmas 
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fruit. Btjtt£Rmen should do the same some time before 
receiving the new Dorset butter and bacon. Pish- 
HONGEBs and PouLtERERS should also send when the 
various fish and game are first in season. 

Bennett, the watchmaker, of Cheapside, thoroughly 
tmd^rdtood the when to advertise by securing the outside 
cover of the " Exhibition Catalogue.^' He gave 1000^. 
for it on condition that a quarter of a million of copies 
were printed. The contract was completed according to 
a^eement. 

In an excellent sheet-almanack, published by Simpkins, 
70^, Strand, for Hammond's spirit establishment. Crip- 
plegate, id addition to the Calendar and their price-list 
of wines and spirits, they gave a SummjlEy (from which 
we quote) of the Events of 1862 : — 

" Amid mourning, lamentations, and woe, the year 186 2 
was ushered into the world. The body of that Prince 
Consort, who for so long had played a leading part in 
English affairs, guiding without interference, and taking 
that leadership in art, science, and literature, which, from 
his petition, Would have been impossible for him in the 
political world, had recently been consigned to its last 
resting-place in St. George^s Chapel; the Queen was 
prostrated with grief, and rumours of closely-impending 
war convulsed the nation. For, while the angels of life 
and death were yet contending over the Prince's couch, 
all England was a-tiptoe awaiting an answer to that 
message for reparation which the seizure of the Trent 
had justified her in sending to America. In the early 
months of spring, the terrible colliery accident at Hartley 
spread a gloom throughout the entire land. By a fatal 
parsimony and mismanagement, which allowed only one 
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shaft to the pit^s mouthy more than two hundred miners 
were buried alive. The details of the accident^ graphi- 
caUy related in the newspapers, showing with what 
Christian heroic fortitude these poor fellows met their 
death, caused a widespread sensation ; and the charity 
of England — which in a moment of adversity is never 
invoked in vain — ^flowed forth in a beneficent stream, 
headed by the Queen, who in her own trouble yet thought 
of other sufferers, and sent a liberal donation, accom- 
panied by a letter jDf most touching sympathy. During 
the year English charity has indeed been tried, and, one 
is bound to say, never found wanting. The disastrous 
civil war in America has caused the supply of cotton to 
cease; hundreds of mills in Lancashire are still and 
empty, and thousands of operatives unemployed and 
starving. The operation of the poor-laws has been 
found utterly inadequate to meet the extra demands thus 
thrown upon it, and private beneficence, showered in 
from countless sources, from the highest to the lowest 
in the. land, and managed by acting committees of self- 
sacrificing men and women, has come to the rescue. 
Proud of the donors, we cannot be less proud of the 
recipients, who throughout their dreadful distress have 
submitted with silent heroism and uncomplaining forti- 
tude. On the first of May, shorn of the pride and pomp 
which would otherwise have attended it, and overclouded 
by the national bereavement, the opening of the Inter- 
national Exhibition took place, with such ceremony as 
such circumstances would permit. While it is undoubted 
that this gigantic show has filled our streets to repletion, 
and has brought amongst us thousands who otherwise 
would never have visited our shores, it cannot be denied 
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that in the amount of attendance attracted^ and indeed 
in most other respects^ the Exhibition of this year 
shows but poorly when contrasted with its forerunner 
of 1851. 

'^ Although we fortunately have been spared the horrors 
of actual war, yet the unsettled state of Europe, the 
convulsions in America, and the impossibility of any 
lengthened reliance on the friendship of our eccentric 
neighbour, have induced us to allow no diminution of 
our military strength, but, on the contrary, to take every 
opportunity of advancing ourselves in strategic art. Thus, 
that backbone of our national safety, the Volunteer move- 
ment, has never been suffered to relax; a review of 
20,000 of our unpaid defenders, which took place on the 
21st of April, at Brighton, by General Lord Clyde, 
showed that it was still in thorough vigour; while such 
improvements have been made in the construction of 
rifled ordnance and iron-plated ships as to prove the im- 
mense advantages of both, but as yet to leave it a matter 
of doubt whether steam armaments or laud forts are the 
most effectual means of defence. The gaieties of the 
Exhibition during the season in a measure compensated 
for the absence of the Court this year ; however, we may 
hopefully look forward to a new era of festivity; for 
H.R.H. the Prince of Wales, who has climaxed his edu- 
cation by a lengthened tour through Egypt and the fioly 
Land, and by constant intercourse with foreign Courts, 
has now attained his legal majority, and ere long his 
mother^s Court will be graced by the presence of his bride, 
the Princess Alexandra of Denmark, of whose personal 
and mental charms we have excellent reports. The royal 
marriage which took place during the past year, namely. 
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that of the Princess Alice with Prince Louis of Hesse^ 
was necessarily solemnized with the strictest privacy. 

^' Social. — ^The trade of the metropolis^ or rather that 
portion of it which provides for objects of excess and 
Inxnry^ is so dependent npon the whims and caprices 
of fashion^ that the mere faet of the gloom consequent 
upon the Prince* Consort's death had a most paralyzing 
effect upon the London season. Indeed^ had it not been 
for the influx of visitors to the Exhibition (who^ bent 
entirely upon pleasure and amusement, circulated enor- 
mous sums of money in their acquisition)^ trade and 
commerce would have been almost at a stand-still. 
Foreigners will take away with them unpleasant recol- 
lections of the dull and dreary summer weather, but will 
not fail to allow that we nobly struggled against the 
influence of the skies, and provided for our visitors a 
round of amusements, some of which could not be 
matched in any other country. Foremost amongst these 
English specialities must be named a splendid show of 
the Royal Agricultural Society at Battersea Park, and 
the collection of 1000 dogs at Islington. Such an assem- 
blage of persons as crowned the Epsom heights on the 
Derby-Day never was before seen, nor, in human proba- 
bility, will be again ; while the race itself, a tremendous 
struggle — ultimately won by Caractacus, an outsider — 
aroused all the lookers-on to the highest pitch of excite- 
ment. For those delighting in what are now called 
'^sensations,'' Monsieur Blondin has been risking his 
neck on the top of a very high rope at the Crystal Palace, 
and Monsieur Leotard has been swinging from the trapeze 
at suburban tea-gardens. The Parks have been rendered 
impassable owing to the crowds of vehicles, and it was 
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found necessary to place mounted policemen in the prin- 
cipal thoroughfares to direct the streams of traffic. Both 
the Italian Operas have heen open^ and both have been 
crammed ; while the hundreds of nights during which 
' Lord Dundreary^ and * Peep o' Day' have amused the 
town^ speak well for the talent of the actors. In the 
spring, the public ear was wearied and disgusted by the 
exposure brought about in the hearing of the great 
W. F. Windham case ; while in the autumn the capture, 
trial, and confession of William Boupell, formerly Member 
for Lambeth, but now a convict under sentence of penal 
servitude for life for a will forgery, gave the public ample 
material for gossip. The catalogue of accidents is also 
large, including the fall of houses in Edinburgh and 
London, the fearful inundation at Lynn, ^nd various 
railway collisions. 

'^ OfiiTUAKy. — Death, the leveller, has . been active 
during the last twelvemonth : the ravages of his scythe 
have been ruthless, and few of us but have felt them. 
On Saturday, the 14th December, the Prince Consort 
expired at Windsor; and the first intimation the majo- 
rity of people had of his decease was the omission of his 
name from the supplication for the Royal Family in the 
Litany of the next day's service. Dull Death has also 
taken from us gallant Tom of Finsbury, Thomas Slingsby 
Duncombe, the most gentlemanly Radical that ever trod 
St. Stephen's floor, as much a man of pleasure as of 
politics, and thoroughly esteemed in all his various 
phases. Good, able, generous Lord Canning, upon whom 
was heaped so much unmerited obloquy during the Indian 
mutiny, who wore out his great heart in his untiring 
and efficacious attempts at the suppression, and who. 
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having lost his wife in India, came back to receive the 
thanks of his Sovereign and his country, died within a 
few weeks of his landing on our shores. Gone, too, is 
well-meaning old Sir Peter Laurie, father of the Alder- 
manic Bench, and originator of the great system of 
'putting down^ crime; gone is Mr. Coroner Wakley, 
erst Member for Finsbury, and a notable man in various 
ways; gone is that illustrious surgeon. Sir Benjamin 
Brodie; gone is Sir Benjamin Hawes, K.C.B., a good 
official man, both in the Home and War Departments ; 
gone is General Bruce, who acted as " Governor '' to the 
Prince of Wales, and in that position wisely tempered 
strictness with worldly knowledge ; gone is Wyatt, the 
sculptor ; Duncan Dunbar, the millionaire ship-owner ; 
Sir W. Don, the actor-baronet, and one of the tallest 
men in the world : gone are the Primates of England 
and Ireland, the Archbishops of Canterbury and 
Armagh/' 

The above will be read with great interest by many. 
It will cause the house to be well talked of, and many a 
visitor will go there expressly to have an alrhanac, that 
he may read the events of the past year. The adver- 
tisement coming out simultaneously with the other 
almanacs, is. as well-timed as it is well-judged. 

A firm in the Wine Trade consider the when to adver- 
tise — ^the end of November, and they send out 8000 
jposted circulars during the last week of that month, 
which is all that they do in the way of publicity for the 
twelvemonth. In Barnum's life we find a paragraph — 
'* Men in business will sometimes tell you that they have 
tried advertising, and that it did not pay. This is only 
when advertising is done sparingly and grudgingly; 
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homoeopathic doses of advertising will cot pay, perhaps ; 
it is like half a potion of physic, making the patient ill, 
but effecting nothing ; administer liberally, and the cure 
will be sure and permanent." Let tradesmen study the 
joken to advertise, and liberally employ the printer's ink, 
so custom will flock in with such rapidity that they will 
be as much surprised as our friend in black at the £Kd 

OF THE TAIL. 
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Yes, where to advertise ? The same reply may be made 
to this question as to the previous inquiry concerning 
the " when ;" the reply being, ^^ Wherever the advertiser 
chooses. He pays his money, he takes his choice.^' 
True ; but still is the tradesman always the best judge 
of where his bills will gain the most publicity? He 
may select certain spots, and may be judicious in the 
selection, but still the bill-inspector, or the out-door 
manager, who daily travels '^ all round St. Paul's,^' with 
his eye on the principal corners, squares, triangles, sides 
of houses, hoardings, and all available places, is the man 
whose advice should be taken, after all. Have the printed 
list from all the acknowledged bill-posters (see end of 
book) of their dijQTerent stations, and a day is not wasted 
in taking a drive round to examine those spots that your 
bill-inspector has marked out. If you both agree, then 
on you go at once into " Paste ! paste ! paste !" 

On taking the management of the Dover theatre, I 
went the first morning's round with the bill-stickers to 
insure good publicity. The man I was with kept putting 
up the single sheets, and once or twice asked me " How 
many I had given hint ?^^ I told him. On we went ; at 
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last his patience got exhausted^ and he exclaimed^ in a 
good Irish brogue, *' Shure, it's a very long hundred, 
masther/' Had he gone his round alone, in all proba- 
bility it might have been vice versa. Within the last 
two or three years, not a side of a house, railway-arch, 
or hoarding in any public thoroughfare (even the chim- 
neys have not escaped), but is covered with posters and 
bills of all descriptions, from the modest single sheet to 
the unblushing, self-asserting eight-and-twenty, some of 
which you would require a very powerful glass to deci- 
pher, owing to the careless manner in which they are 
put up. 

Eill-stations and sides of houses are in very many 
cases — ^like the iron bridges that cross our streets-^-most 
unsightly. Both the bridges and the posting-stations 
could be made ornamental as well as useful. Very many 
bills at first sight give the idea of cross-readings, and 
often, after a shower or heavy winds, the wall will be 
decorated with streamers. From the illustration of 
^^Wall-posting as it is^^ it will be seen that bills are 
posted up without any reference to size or colour, or 
without any regularity. In the companion drawing of 
'' Wall-Costing as it ought to be/' the diifference will be 
observed at once. Where it can be done, have painted 
boards with neat mouldings and in bright colours; get 
them of as near one size as possible. This will give 
them an air of respectability, and will certainly attract 
more gazers. 

In France it is by no means uncommon for a single 
advertiser to take the whole side of a house, on which 
his advertisement is painted in letters several feet long,, 
with pictures of the wares advertised, allegorical figures. 
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&c. &c. One very effective one I remember seeing — ^it 
represented a Demon (the sign of the house^ which waa a 
clothing and outfitting establishment) scattering far and 
wide^ among eager crowds, a plentiful supply of coats, 
waistcoats, and other garments. 

The mysterious posters that we occasionally see on the 
walls and hoardings, as 



SOMEBODY'S LUGGAGE. 



Have you seen it? 



U will C. 
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Where's Bllzat 



Bemember Feb. 20th. 



and hundred others that can be introduced, according 
to the matter advertized, are all excellent mediums. In 
many cases they are not sent out in sufficient numbers^ 
nor are they out long enough before the sequel comes. 
Too many cannot be issued; every available space should 
be covered, and the supply kept up daily. That powerful 
organ the Telegraph considered the slip of " Somebody's 
Luggage '^ of such importance as to make it the feature 
in a leading article. We quote from it largely. 
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*' A learned German has written a profound and volu- 
minous work on the graffiti, or walUscribblings discovered 
at Pompeii. The inhabitants of the long-buried city, 
and of the ancient world in general, were quite as much 
addicted as modern Europeans and Americans to that 
species of mural decoration which consists in inscribing 
abusive criticisms or sensation announcements on brick 
or stucco, occasionally accompanying their alfresco cali- 
graphy with rough cartoons of a pictorial nature. There 
are learned pundits who maintain that the cuneiform in- 
scriptions of the Assyrians and the hieroglyphs of the 
Egyptians are only so many graffiti scratched in pure 
idleness by the loafers of Nineveh and the mischievous 
schoolboys of Thebes, and that the Hebrew king who, 
feigning madness, ' scrabbled at the gate,^ sought merely 
a pretext for chalking thereupon, and with impunity, an 
expression of opinion disparaging Saul. Be it as it may, 
the graffiti of Pompeii have long been a delight and a 
puzzle to the profound, nor has it yet been satisfactorily 
accounted for why the Roman gamins were so fond of 
quoting Ovid on the walls and never took a line from 
Horace. It is true that the latter was a ^ swell,' and 
lived in the very best society, whereas old Naso was 
somewhat of a Bohemian, and being generally in diffi- 
culties, was consequently popular with the mobile, 

'' The civilization of the nineteenth century has im- 
proved on the wall-scrawlings of the ancients. The old 
primeval habit is certainly ineffaceable, and the youth of 
this country still persist in caricaturing their pastors and 
masters, their instructors and their political governors on 
the walls; whilst the suburbs are permanently derogated 
with derisive denials of doctrinal points of Romish theo- 
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logjj sconiloiis lampoons on nnpopalar membras of the 
vefitiy and the board of guardians, and fierce denuncia- 
tions of chnrch-rates. Bat oar age has one gigantic 
advantage over its predeoessois ; vs akb a P£OPI.b of 
ADVSBTISSB& A few QToffUi may defj the effiicing fingers 
of Time^ whereas millions of soch l^;ends are washed 
away^ rahbed oat, or perish with the walls that bear 
them. A simikr fate may await the monstroos placards^ 
posters, and sUps which are phistered on the hoardings 
and the comer houses of this immense metropolis ; bat 
their indefinite maltiplication by means of the printing 
press prevents their being involved in a common rain. 
Maiicioas bill-stickers may paste over the advertisement 
placard in one district, bat it reappears in another. 
Moreover y in the advertisement columns of the newspapers 
it is always safe from outrage^ and defies concealment. 
The majority of the announcements to which a circola- 
tion so enormous is given are of a practical and sub- 
stantial nature, and have reference to our daily wants, 
to our nightly amusements, or to articles which have 
been lost and found. But the modern appetite for * sen* 
sation' is manifest even in advertisements. Brief sen- 
tences containing either abstract propositions of an 
alarming nature, such as ^ wrong is not right ;' startling 
assertions, such as 'Bosco is coming;^ or bewildering 
queries, such as 'Whereas Eliza ?^ have been in latter 
days succeeded by simple word-bolts, disjected members 
of phrases, without either context or sequence, verbal 
flies in amber, which, enshrined among business infor- 
mation and unpretending common sense, make us wonder 
' how the dickens they get there/ Take, for example, 
the perplexing line, ^ Somebody^s Luggage,' which for 
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SO many days has been a standing enigma to the readers 
of our advertisement columns as well as to the peripatetic 
students who learn Latin from the mottoes to the under- 
takers^ hatchments, belles-lettres from the shop windows, 
the fine arts from the professors who depict mackerel and 
the rule of three in coloured chalk on the pavement, 
philosophy and ethics from the hoardings and dead walls. 
Somebody^s luggage. Who's luggage ? Who was some- 
body? if anybody, and why should the attention of 
everybody who can read have been called to his impedi- 
menta ? The announcement was as artful as it was em- 
barrassing. When Mr. Samuel Pickwick entreated Mrs. 
Bardell 'not to trouble herself about the warming- 
pan,' Mr. Serjeant Buzfuz could say to a British jury, 
in tones which carried conviction with them, 'Why, 
gentlemen, who doea trouble himself about a warming- 
pan ?' Who, indeed ! Amid the graver concerns of life 
we allow, as a rule, such articles as warming-pans, nut- 
meg-graters, toast-racks, and muffineers to pass by like 
the idle wind. A lemon-squeezer may, indeed, form an 
important item in the thoughts of the gouty; but a 
warming-pan — ^psha ! Far diflferent is it with luggage. 
From the highest to the lowest, we can't get along with- 
out luggage ; we must see to it, think of it, attend to it. 
The line ' Somebody's Luggage' fell like a warning knell 
from an anonymous tocsin on the public ear. Some- 
body's luggage might be our own luggage. We might 
be somebody. We dedine to enter into the statistics of 
the letters we have received requesting enlightenment as 
to the mysterious advertisement to which we have al- 
luded ; but we may cursorily remark that one provincial 
correspondent was firmly convinced that the luggage 
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advertised was his, and that the hoots, hat-hox, carpet- 
hag, umhrella, dressing-case, portmanteau^ and brown-^ 
paper parcel, subsequently advertised as comprising the 
luggage of somebody, all belonged to him. Nor is it, 
we think, to be wondered at. People who travel are apt 
to get absorbed and preoccupied with their luggage. It 
lies heavy on their mind, like an undiscovered crime or 
an underdone pork-chop. They dream about their lug- 
gage, and almost rave about it. What conversations 
may not the observant passenger in a first-class carriage 
listen to between Pater and Materfamilias relative to the 
safety of seven brown-paper parcels, the little black oil- 
skin bag, and the wicker basket in the form of a truncated 
cone, in which it is shrewdly to be suspected a favourite 
Skye terrier is, to the tort and damage of the railway 
company, concealed. How often does the fidgety old 
lady thrust her head out of the window between the 
ringing of the last bell and the parting whistle, and ad- 
jure the guard, by his feelings as a man, to tell her 
whether the cowskin trunk with the brass nails is really 
safe in the van. There may be hope and bliss, there may 
be misery and despair, associated with ^Somebody's 
Luggage.' How Mr. and Mrs. Naggleton fight and 
spar over their portmanteaus and bandboxes ! How that 
livid-looking person with the thin lips clutches at his 
shiny valise, and refuses to entrust it to the guardian- 
ship of the porters, until, just as the train is starting, he 
and his valise are seized by a couple of detectives, and he 
turns out to be a fraudulent clerk running away with the 
cash-box. The contemplation of a yawning luggage-van 
is a survey of life from the cradle to the grave. There 
is the trunk that holds the bride's trosaeau, and next to 



WHERE TO ADVERTISE. 125 

it a box full of baby-linen^ and next to that a bale of 
paupers' clothing. 

^* Such thoughts as these may have passed through the 
minds of thousands who read the strange advertisement 
of ^' Somebody's Luggage/' The key to the puzzle has, 
however, been furnished ; a full explication of the riddle 
has been volunteered; and by this time ''Somebody's 
Luggage " and all about it are facts as patent as they 
are pleasant. '^ Somebody's Luggage" turns out to be 
only the title of the Christmas number of All the Year 
Hound. We will not spoil the enjoyment of the multi- 
tudinous lovera of light literature who will solace them- 
selves, after the labours of the week, by poring over 
the contents of the Luggage in question, by describing 
the quaintly original machinery by which the practised 
hand of Mr. Dickens has been enabled to make " Some- 
body's Luggage" the means of telling a number of 
capital stories. The graphic and humorous introduction, 
the joys and sorrows of Christopher, the head waiter, the 
astonishing perseverance of the literary gentleman who 
was for ever devoting himself to composition, and then 
cramming his manuscripts into his luggage — these quaint 
conceits and the stories themselves we leave to be appre- 
ciated by the readers and admirers — the terms are syno* 
nymous and their names are legion — of Mr. Dickens. 
Ill-natured people may object that to mystify the town for 
^ number of weeks with an advertisement so mysteriously 
worded savoured somewhat too strongly of the sensational, 
bordered rather dangerously on clap-trap, and was slightly 
unworthy the foremost master of English fiction. We 
are not disposed, at this time of the year, to look such a 
Christmas gift-horse too closely in the mouth, Popnlu* 
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vult decipi is a truism, so let them be deceived accordingly. 
Sat in announcements such as ^' Somebody's Luggage'' 
there was no deception-— only a little harmless banter- 
ingy quizzing, and mystifying. Moreover, the end justi- 
fies the means, for the luggage is found, when examined, 
to be full of the rarest and richest treasures of humour 
and pathos ; and if ever there lived a man who could 
fairly claim impunity for his eccentricities at Christmas 
time, it would be the author of so many delightful 
Christmas books and Christmas numbers — the genial 
magician, whose wand is potent alike in the iuvoeatioQ 
of smiles and tears — ^who has made us roar with laughter 
over Bob Cratchet's plum pudding, and burst into pas- 
sionate weeping over the coffin of Tiny Tim." 

The omnibus drivers are the first ^o take notice of 
any new bill on the walls, and from their constant habit 
of talking to their outsiders, they give almost as much 
publicity as the bills themselves. One of the Chelsea 
coachman was holding a conversation with a gentleman 
on the near side the first morning ^' Somebody's Lug- 
gage" appeared. I got up in time to hear him say — 

^'Yes, sir; I suppose it's another Ohnar or Slondin 
with his carpet-bag. I wonder if it's large enough to 
hold his balancing pole ? — ha ! ha ! ha ! Have you seen 
Jiim, sir?" 

" Yes, I have," the mild gentleman replied ; ^* and I 
was extremely nervous when he stood upon his head at 
such a dizzy height." 

^^ Most likely, sir. I went, sir. I got one of our odd 
men to do three journeys for me. I never seed such a 
man, sir ; he was just as easy on that ere rope, sir, as I 
am on this box* ' Somebody's Luggage !' Well, if it 
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aint a new rope-dancer^ it's something else^ I suppose^ 
bit" 

And so they go on all day to every new rider, who 
are always happy to listen to the various anecdotes of 
those civil and hard-working slaves of the public. 

The newspapers at all times are the wheee to adver- 
tise. Over the leading article is decidedly the best place ; 
after that, the firont page (in all papers, that is, except 
the Times — the outer pages of that journal being printed 
separate from the news, they are frequently thrown 
aside unread). Before any general holiday, fSte, &c., 
send your copy to be inserted, and keep it in for several 
days. The circulation of the Daily Telegra^ph is 110,000 
every morning. Each paper is perused, on the average, 
by 10 persons, so that the advertisements meet the ej'e 
of 1,100,000 readers. It would puzzle Babbage himself 
to count what the fractional part of the cost of each 
advertisement would be if divided amongst the number 
stated. The number of advertisements in the Timea for 
one year were over 672,000. In the month of May (or 
June) they were 54,200. Above 350 persons are em- 
ployed in the office of this marvellous paper, exclusive 
of their foreign and provincial correspondents, and re- 
porters for Parliament. The amount of paper used daily 
is close upon ten tons. They have one machine that 
prints eight copies at each revolution, and two that 
throw off ten copies every time the rapidly-revolving 
cylinders go round, besides other lesser ones. The 
Times was started between the years 1785 and 1788. 
The copy of October 3rd, 1798 (a fac-simile has recently 
been reprinted by H. Collins, Fetter-lane), was on a 
quarto sheet of four pages, 18 inches by 12, and con- 
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tains fifty-four general advertisements, and one theatrical 
announcement, that of Covent-garden. A visit to the 
TSmes office will fully repay the London sight-seer. An 
order for the same is very willingly granted. 

From the above paper (of October 3rd, 1798) we 
copy an advertisement of 

EANELAGH. 

GRAND GALA in honour of LORD NELSON'S 
GLORIOUS VICTORY over the French Fleet at the 
Month of the Nile. The proceeds to be devoted to the relief of 
tiie widows and orphans of the brave men who fell on the occasion. 
Date and particulars in future announcements. 

The paragraph relating to Nelson's victory will be read 
with interest. 

"Admiral Nelson^s Victoky. 

" The official news of the glorious victory obtained 
by Admiral Nelson over the French fleet, near Rosetia, 
arrived at the Admiralty yesterday morning at a quarter 
past eleven o'clock. It was brought by the Hon. Captain 
Capel, one of Lord Essex^s sons, and lately made master 
and commander into the Mutine cutter, from the Ad- 
miral's flag-ship. He was detained at Naples one day, 
owing to some necessary ceremonies of Quarantine. The 
Park and Tower guns, and the merry peals of bells from 
the steeples of several churches, soon announced this 
happy news to the public. Lord Spencer wrote official 
information of it to the Lord Mayor ; and Mr. Winchester, 
the Messenger, was sent off express to the King at Wey- 
mouth, in order that his Majesty might learn the glad- 
tidings before he went to rest," 



I 
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'' Theatke. 

" The part of Zanga in the Revenge was last night 
played by Mr. Kemble. 

'^ This Gentleman^s delineation of the character is in 
many respects as finished a piece as onr stage affords. 
The subtle and malignant spirit of vengeance was finely 
marked from the beginnings by the jadicious and im- 
posing semblance of friendship and candour. In thfi 
descriptive scenes he was clear and impressive^ and in 
the imitation of the leading passion^ natural and vigo- 
rous. The declaration of the motives which influenced 
him to the work of destruction^ was accompanied with 
a dignity of emotion^ that almost justified the excessive 
resentment of the Moor. 

" Mrs. Powell, in Leonora, displayed talents that would 
have adorned a character of more importance. 

'^ After the play, the news of Admiral Nelson's 
glorious victory produced a burst of patriotic exultation 
that has been rarely witnessed in a theatre. ^ Rule 
Britannia^ was lustily called for from every part of the 
house; and Messrs. Kelly, Dignum, Sedgewick, Miss 
Leak, and Mrs. Bland, came forward, and sang it, ac- 
companied by numbers of the audience. It was called 
for and sung a second time. The acclamations were the 
loudest and most fervent we have ever witnessed. 

The following lines, written for the occasion, were 
introduced by Mr. Dignum and Mr. Sedgewick : — 



1 



' Again the tributary strain 
Of grateful Britons let us raise, 

And to the Heroes on the Main 
Triumphant add a Nelson's praise* 

K 
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*' * Though the ' Great Nation* proudly boasts 
Herself invincible to be. 
Yet onr brave Nelson still can prore 
Britannia Mistress of the Sea.' 

" The aadience were not satisfied with this repeated 
mark of exultation, but in tlie effiision of enthusiastic 
loyalty, called for 'God save the King/ which was 
received with reiterated plaudits. 

''Immediately that the news of the gallant victory 
obtained by Admiral Nelson was known at Lloyd^s, a 
subscription was opened for the relief of the widows and 
orphans of the brave men who perished fighting the 
battles of their country. 

"Every man in this country may address Admiral 
Nelson with Shakspeare : 

" ' Horatio, thou art e'en aa brave a man 
As e'er my conversation cop'd withal.' 

•'The capture of the French fleet by Nelson has 
reduced Buonaparte in Egypt to the situation of 
Macbeth — 

•' * There is no going hence, nor tarrying here.' 

'' A person last night in the gallery of Drury Lane 
house calling frequently in a boisterous manner for the 
tune of ' Britons, strike home,^ was immediately silenced 
by the appropriate observation of another at some dis- 
tance from him — ' Why, d it, they have, haven't 

they?'" 

''Weymouth, Sept. 29. 

" This being the anniversary of the Birth of her Eoyal 
Highness the Duchess of Wurtemberg, their Majesties' 
eldest daughter, the morning was ushered in with the 
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usual demonstrations of joy ; the ships in the harbour 
displayed their colours, and fired Royal salutes on the 
occasion. 

"The King, Queen, and all the Princesses, with a 
number of the Nobility, went to Maiden Castle, near 
Dorchester, to see the sports of the country people, 
which were not over till late in the afternoon. The 
sports were announced in the following handbill : — 

" All persons of jovial, friendly, and loyal dispositions, are 
invited to be present at, and to partake of the undermentioned 
country sports, which with others, to be declared npon the 
ground, are intended, if the weather ia fine, to be exhibited at 
Maiden Castle, near Dorchester, this day, September 20, at 
11 o'clock in the morning, inhonour of the birth-day of her Eoyal 
Highness the Duchess of Wurtemberg : — 

" To be played for at Cricket, a Eound of Beef— Each man of 
the winning set to have a Ribband. 

"A Cheese to be rolled down the Hill — Prize to whoever 
stops it. 

" A Silver Cup to be nm for by Ponies, the best of three heats. 

" A Pound of Tobacco to be Grinned for. 

" A Barrel of Beer to be rolled down the Hill — Prize to who- 
ever stops it. 

** A Michaelmas-day Goose to be Dived for. 

** A good Hat to be Cudgelled for. 

'' Half a Guinea for the best Ass in three heats. 

" A handsome Hat, for the boy most expert in catching a Boll 
dipped in Treacle, and suspended by a String. 

** A Leg of Mutton and a Gallon of Porter to the winner of a 
Bace of 100 Yards, in Sacks. 

" A good Hat to be Wrestled for. 

'' Half a Guinea to the Eider of the Ass who wins the best of 
Three Heats, by coming in last. 

" A Pig — Prize to whoever catches him by the Tail," 

So much for 1798. Let us come nearer to our own 
day. 

k2 
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A curious advertisement appeared in the Times a few 
months back, headed — Wanted a PAilantkrqpist. It was 
reviewed in a country journal. The entire paragraph is 
worthy of insertion : — 

'' Wanted a Philanthropist ! 

^' We cut the following advertisement from a number 
of the Times : — 

" * To Philanthsofists. 

*' 'Bequired immediately, by a gentleman, the loan of one 
hundred and £fty pounds for an indefinite term. He can 
offer no security for the principal, and it is possible that 
the interest may not be punctually paid, but the adyance 
will save him. He is well qualified for, and would be glad 
to accept, the post of collector or traveller to any respectable 
firm. Any philanthropist advancing the money upon these 
conditions will much surprise and oblige the advertiser. — 
Address " Faust," Post-office, 13, High-street, Islington.' 

" Barely do we find in these matter-of-faot days so 
deliciously cool^ vague, and hazy a proposition as this^ 
The advertiser is definite enough as to the time when 
the advance is required^ but is less explicit as to the 
period of repayment, which, though satisfactory to 
'Faust/ would hardly, we fancy, even appear reason- 
able to a ^ philanthropist/ The conditions (for ^ Faust^ 
won^t accept the 150/. unconditionally) are as novel as 
startling, and for their daring originality, if they do not 
obtain success, they do more — ^they deserve it. The loan 
is required 'immediately' and for 'an indefinite term.' 
"We know what 'an indefinite article* is: judging from 
the advertisement, we should suppose money to be a very 
indefinite article to ' Faust,' even more indefinite than 
the time fixed for repayment. The only 'indefijiite 
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terms' we ever heard fixed upon for the disbursement of 
a loan, were Sheridan's promissory note payable ' on the 
30th of February next/ and the same brilliant financier's 
proposal to draw a bill payable 'on the day of judgment, 
or, as that will be rather a busy day, suppose we say the 
day after/ According to Goethe, 'Faust' is on the most 
intimate terms with his Satanic majesty ; could he not 
induce his graminivorous friend to ' do a little bill' of the 
150/. for him? From the statement of conditions the 
payment of principal and interest does not appear to be 
the thing in which 'Faust' is principally interested. 
Perhaps he has adopted the old rule on such occasions, 
and finds that it is not his principle to pay the interest, 
nor his interest to pay the principal. Our reminiscences 
led us to believe that ' Faust' was saved by his guardian 
angel, but it appears that his salvation has yet to be 
afiTected, for he says ' the advance will save him.' We 
may therefore designate this paragraph of his appeal as 
the saving clause. The hands which rescue him will 
doubtless also be considered as his ' saving claws.' The 
advance of the hundred and fifty \vill save him ! Why 
not? Was not Greece saved at Thermopylae by the 
advance of the hundred and fifty ? and if Leonidas, why 
not ' Faust ?' He declares his readiness to accept a, post. 
Doubtless if one is offered to him, he will not consider a 
fence is meant, but will take it without railing. He does 
not object to the offer of a situation, so that the post be 
paid. We should have thought that ' Faust' might have 
created a post out of his own head, without troubling 
any ' respectable firm' or philanthropist who may be in^ 
firm. Of course, ' Faust would not treat with any house 
unless duly qualified by respectability.' In the position 
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of ' collector' the uncertainty of the collections being- 
accounted for would doubtless tend to increase the odlU 
Ration as well as the amount of Faust's liabilities ; for he 
would be too much occupied in collecting his employer's 
debts to think of re-collecting his own. By usin^ his 
j>ost to prop-a-gate their business he would prove himself 
SLprop-er person to support their credit. In addition he 
is well qualified as traveller (walker, we presume), and 
doubtless is equally so in subtraction. Division would 
not enter into his calculations, nor into his practice, until 
he came to compound with his creditors for a reduction in 
proportion. When his duties of collector were accom- 
plished those of traveller would commence, by a proof of 
his knowledge oi figures, exemplified in taking care of 
number one, and a trip to foreign climes would bring the 
whole to a climax. ' Faust' will be obliged by the loan, 
but hopes not to be obliged to repay it. It may there- 
fore be termed a 'permanent investment.' The obliga^ 
Hon would thus be cancelled, simply by his refusal to 
refund. The arrangement is beautifully simple if Philan- 
thropists would only see it, but if they do not make 
Faust an advance, they will probably leave him a loan 
(alone), which will save him the trouble of further adver- 
tising the conditions on which he will consent to be 
'surprised and obliged.' He is too clever a man to be 
circumlocuted with the trammels oi office, even of such a 
jt?o«^-office as he requires, where his duties would be a 
dead-letter. The treadmill would be the most appro- 
priate place for Faust, for whilst he would be ' surprised' 
to find himself there, he would be 'obliged' to work 
when there, thus fulfilling the two conditions of his ad- 
vertisement, which we give as a sign of the ' Times.' 

^' J. C." 
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The plan of advertiBing on the pavement is ahnost out 
of date. For elections, or any extraordinary eventj it is 
not the worst place where to advertise. Occasioaally 
you will be made to start back by your eye resting on o. 
black spot, which for a moment appears a chasm in your 
path ; or a nervous old gentleman may feel a terror, when 
he sees " Shilliheer's Funeral Establishment," illustrated 
by a coffin (see sketch), on the broad flags. It will 



make such an impression on the said old gentleman, that 
he will mention it to bis housekeeper on his return to 
bis toasted cake and tea; and the old lady, in the hlack- 
eilk dress, lar^-bordered cap and pink ribbons, will 
also talk of it to ber friends (though for the sake of the 
public nerves, I should prefer that some less ghastly 
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business than the undertakers adopted this startling 
mode of making '^mute'^ appeals to the passers-by). 
The new machine, ''The Odograph/' which I shall 
shortly introduce to the public, will print as it travels 
1000 single sheets an hour, and in such a manner that 
the announcement must attract the notice of every pedes- 
trian. One great feature will be its excessive cheapness. 
I have mentioned before, the desirability of having hoard- 
ings illuminated. We are not such adepts at night 
publicity as our neighbours Mother side of € water. There 
are many that can remember the lighter-barge, which^ 
in the palmy days of Yauxhall, used to be moored in the 
river, and which burnt a coloured fire all the evening, 
displaying the words ^* Yauxhall open to-night J' The best 
mediums we have at present are the theatres during 
pantomime time. Let your bill-board, or specimen of 
your article, be introduced in the harlequinade^ and you 
may reckon, in either of our large theatres, that 2000 
persons nightly see the same. If the entertainment runs 
for only eight weeks, your advertisement will have been 
seen by 96,000. At the last Peace rejoicings, a Mr. 
Chamberlain, brush-manufacturer, of Newington Cause- 
way, combined the useful with the patriotic, by iUumi- 
nating the front of his shop with the following : — 



" In honour of a Bbush with Bossia." 

The present style of sandwich-men is not up to the 
standard of the age (see illustration). It is not to be 
expected, out of the small remuneration they receive, 
that these poor men should create a great sensation in 
the way of personal appearance, by parading the streets 
in evening dress ; still an improvement might be made 
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in their style. For iWtancej let the advertisers supply 
the men with a good strong sait of clothes, hat, and 
bootsj and all complete, and s, neat board. No one would 



THE PBE8KNT SANDWICS-MAK. 

refuse to take a bill of Smith's Model, however they may 
object to having any dealings with his seedy-looking 
predecessor. We may exclaim, without fearing the 
result of the comparison, "Look upon this picture, and on 
thai." 

Is it too great a stretch of imagination to say that we 
may trace the idea of the boards of the sandwich-men to 
the phylacteries of the ancients with the laws written on 
them, as they were also on the door-posts (evidently the 
origin of wall-posting ?) The manner of making things 
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kaown amoDgst the Jews and orieiltal nations geaecally, 
was by proclaiming them at the gatee of the city (which. 
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to accommodate the admisBion of camels and other large 
beaets of hutden, were much larger and mote commodious 
than with ourselves). Was that not the forera&ner of 
the crier or bellman of tbe present day? 

In the " Voyage of the Novara," there is a curious 
paragraph concerning to&ere to advertise : — "Very comi- 
cal is the method hit upon in those places of amusement 
(viz., cockpits in Manilla) to supply the places of the 
return tickets in use amongst ourselves, and at the sune 
time render it impossible for any different person to 
make use of them. When a native wishes to leave the 
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apartment with the intention of returning, he has his 
naked forearm, near the wrist, stamped as he goes out 
with a black dye, which secures his readmission, and at 
the same time obviates all anxiety as to his losing his 
return ticket. On his return this mark is easily wiped 
out.'' 

With all our elaborate arrangements to enforce the 
rule of ''pass-out checks not transferable,'' we have not 
succeeded yet in beating that. 

'' Canine Mediums,'^ 

In Fleet-street, some sixty years back, a little dog 
might be seen running from side to side of the street 
with a neat board round his neck bearing the inscription, 
'' Please luy your Tapers of iny Master ;' and when the 
master obtained a customer his canine page was delighted. 
He was looked upon with envy by the others puppies that 
strolled the streets. When Lloyd's Paper was first started, 
a dog belonging to one of the workmen might be seen 
with a small poster fastened to his back, ''Lloyd's 
Weekly Papek.'' Last summer, in Brighton, a French 
poodle was observed every day taking his stroll on the 
beach, with mauve tail and body. Of course every one 
gazed with wonder at this peculiar-coloured animal, and 
made inquiries. It belonged to a dyer in the town. 
Next season the unfortunate quadruped will appear in 
the prevailing colour, whatever that may be, and so 
continue to advertise his master's calling by his coat of 
many colours. The nosebags of horses should have the 
name of the owner, as should also the horsecloths. Any 
prize or valuable ox, when sent by rail or driven through 
our streets (shall we never get rid of that disgrace and 
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annoyancfito our crowded thoroughfares ?), might have a 
rug with the name of breeder or owner, &c. &c. (see 
illuetration) across its bacV. 
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The " Montbly Calendar" issued by Foster and Ingle, 
Wine Merchants, of ^^, CAeapside, is an excellent medium, 
and the tablets between the weeks are decidedly the 
" Where to Advertise." 

At the Cattle Show of 1861 Thorley considered the 
coats of hia bill-deliverers as the " Where." These men 
were seen parading the thoroughfares with heads of Af- 
ferent animals painted on their backs (see illustration). 
It attracted every passer-by, and thus the object sought 
for was attained, 

The makers of that elegant improver of ladies' dresses 
(save and except when they enter an omnibus on a wet 
day), and liberal displayer of ladies' ankles, known as 
crinolines, might have an eye to business if, with the 
umbrella manufacturers, they introduced the following 



No one can doubt the originality as well as the utility 
of the invention. 
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From "Knight's Londoa" we copy the following 
illustration, which at the time was very much talked of. 



No douht the benefit of the advertising hat was felt by 
the proprietor. 

The small book placed on the desk, and at the bar of 
the King's Head tavern and dining-rooms, 53, Pen- 
church-Btreet, with the line on top of p^e, "For 
the Acceptance of Gentlemen frequenting thia Eitahliih^ 
ment," is worthy of notice, and many a customer has 
been induced to visit the house by reading the same. 
The King's Head was a famous rendezvous of the 
City magnates three centuries since. 

We quote the following account of 

" QUEEN ELIZABETH'S EOOM," 

[a. iUOEINO BOOU.] 

From tit Timet, Deeember 1S60. 

"The King's Head Tavern, ' 53, Fenchureh-street,' 

where (says Peter Cunningham, in his Handbook) Queen 

Elizabeth dined off Pork and Peas, when released from 
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the Tower, on the 19th May, 1554, and where a Metal 
Dish and Cover used on the occasion are still to be seen, 
retains its high position as one of the first Houses of 
refection in the City of London. The ancient character 
of the Building is Preserved in the Smoking Room, an 
Elizabethan Chamber, which measures 60 feet in length, 
and upon the walls are displayed Corslets, Shields, Hel- 
mets, and Arms of the rarest antiquity and workman- 
ship. Here the intellectual game at 'Chess,' also 
'Draughts,' and 'Dominoes,' (the materials 'for which 
are abundantly supplied,) may be quietly indulged in, 
with the perusal of the Magazines, Periodicals, and 
Newspapers of the d^y, for the amusement of gentle- 
men connected with the Foreign and mercantile houses 
in the vicinity. 

The Proprietor adverts with great satisfaction to the 
fact that upwards of 800 persons honour him daily in 
his Dining-rooms, in addition to his large business in 
the Wine and Spirit Department, and jio better proof, 
he suggests, can be adduced than this of the excellence 
of his system." 

The plan adopted by the managers of the Agricultural 
Hall, of giving away bills with the cab-fares to all the 
railways, and a map with the Hall prominent in red^ was 
appreciated by many a visitor, and the bills and maps 
will be in most cases preserved carefully till they are re- 
quired for next year. I should suggest the use of cards, 
single or two-fold, in preference to paper bills. 

The Majolica Fountain at the International Exhibition 
cost Rimmel 500/. to perfume, and proved worth all 
the money. The beet-known object in the Great Ex- 
hibition was emphatically the "where" to advertise. 
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Mappings annoancements are seen to advantage on the 
splash-boards of the Hansom cabs. The money paid for 
the same is well expended. 

The shoe-blaek^s box might have a zinc plate {kept 
clean) in front for an advertisement. It wonld answer 
for a time; for in this age of advertising the panorama 
mnst change. What was an enormous saccess at Christ- 
mas 1862, would be a comparative failure at Christmas 
1863. For, as William Barlow, Esq., of Sam Cowell 
celebrity, 'says, Noveltus inventus mustus comics quietus 
everydaylus. 

A Dr. West of New Orleans issues a neat enamelled 
two-fold card, for the card-case, or waistcoat-pocket, 
having his name and address on the front, list of prices 
on the back outside cover, and the two inner pages 
containing— 



♦ 

Has 
with Di 


♦ 


made an appointment 
r, J, tVest, on 

MONDAY 


TUESDAY 


WEDNESDAY 


THURSDAY 


FRIDAY 


SATURDAY 


♦ 


4 



i'r 



Be punctuaL 

It is expected you wilt oc- 
cupy the time reserved for you ; 

Otherwise a charge will be 
made for loss of time. 

Persons 

unwilling to comply with the 

terms as stated are requested 

not to make the 



a 



7 ' 4^ 



■^ 



The pamphlet issued by Benetfink and Fox, Iron- 
mongers, Cheapside, of Epithets and Phrases^ is one of the 
best styles of ^^ where^^ to advertise. It contains a list of 
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prices with illustrations, and several pages of amusing 
and light reading, explaining the meaning of ^^ Man of 
Straw/' '' Hobson's Choice," " Peeping Tom/' '' While 
the Grass grows,'' &e. These pamphlets are read by- 
adults in omnibus and by children at home : the children 
tell the parents, who then look at it themselves, and 
thus the shop becomes ^^ a household word." 

The new safety scaffolding ought to advertise more by 
aid of the machine. The name, &c., should be painted 
boldly at the bottom rail (not on a small piece of canvas, 
which only gets torn, as I observed one in Regent-street 
a few weeks back) . It being a new invention, would 
attract, and the address would be universally read. 

The statistical account of HoUoway's advertising will 
scarcely be credited, though my readers may rely upon 
the following paragraph from the principal paper at 
'^ Hadikas al Akbar, Beyrout :" — 

^' Holloway's Career as an Advertiser. — Our atten- 
tion was some time ago called to a paragraph which had 
been generally circulated throughout the European Press, 
and which was invitingly called 'Fortunes made by 
Advertising.' We did not, however, deem that an op- 
portune moment for reproduction here had yet arrived, 
feeling assured that the subject of the article was not 
sufficiently known to the majority of our readers, although 
the autumn leaf must many times have fallen since the 
name was first familiar to our vast trading community^ 
Now, however, the same motive has no longer existence, 
for our friends must have noticed, for some time past, an 
advertisement in our columns commencing ' Holloway's 
Pills and Ointment.' It is with the purpose of furnish- 
ing a crude sketch of this great advertiser's career that 

L 
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we now employ our editorial pen, fumkhmg thereby 
some encoaragement to the enterprising^ and someineen- 
tive to the procrastinating amongst ourselves. Thomas 
HoUoway commenced his career as an advertiser abont 
the year 1837. He then introduced to the world a pill 
and an ointment hitherto totally unknown to medical 
science. Yet they had no contemptible birth. They were 
placed at the bar of public opinion under the auspices of 
some of the most distinguished names connected with 
tiie European healing art. Yet so strong are the fetters 
of prejudice^ that these wondrous medicaments are be- 
lieved to have been received with but little favour. But 
Thomas Holloway did not suffer his energy to be readily 
daunted; he went on advertisings not only with deter- 
mination but judiciously and carefully^ and in the end 
succeeded in creating for his preparations a reputation 
which was recognised throughout the British Isles. This 
might have satisfied a moderate ambition, but it was a 
frequently uttered aspiration of Mr. HoUoway's, that he 
would be content with nothing less than girdling the 
globe with the knowledge of his remedies. Time rolled 
on, and from the hitherto unthought-of expenditure of 
5000/. in annual advertisings he increased that outlay to 
10,0001. in the year 1845. At the time of the Great Ex- 
hibition iu London in 1851, he was expending 20,000^* 
per annum, and in the year 1855 it had risen to the 
enormous sum of 30,000/., whilst now, in this present 
year, 18G2, it has reached the almost incredible amount 
of 40,000/. ! This vast sum is expended in advertising 
his medicines in every available manner throughout the 
four quarters of the Globe. For the proper application of 
these he has directions translated into almost every 



WHERE TO ADVERTISE. 147 

known tongue; we may instance Sanskrit^ Chinesej 
Turkish^ Armenian, Arabic, Tamil (Cingalese character), 
all the vernacalar tongues of India, and all the languages 
spoken on the European continent.^' 

The courageous and persevering advertiser has reaped 
the full reward of his bold venture. He had the one 
essential quality for obtaining success by means of pub* 
licity — ^Faith; He knew the seed he was sowing at so 
vast a cost must bring abundant fruits. Few have this 
faith strong enough within them. Many, indeed, 
glancing through the mass of closely-printed matter in 
the advertising columns of our newspapers, are inclined 
to think that any given announcement stands about the 
same chance of being read as the oft-quoted '^ needle in 
a bundle of hay^' does of being found. They are wrong 
— ^facts prove them so — as utterly wrong as our dear old 
friend unsophisticated Tom Pinch, in his disbelief in the 
advantages of advertising, so humorously set forth by 
Dickens, in his charming novel ^* Martin Chuzzlewit.^' 
I cannot refrain from quoting it : — " I have been looking 
over the advertisement sheet,^' said Tom Pinch, ''and 
thinking there might be something in it would be likely 
to suit me. But, as I often think, the strange thing 
seems to be that nobody is suited. Here are all kinds 
of employers wanting all sorts of servants, and all sorts 
of servants wanting all kinds of employers, and they never 
seem to come together. Here is a gentleman in a public 
office, in a position of temporary difficulty, who wants to 
borrow 500/., and in the very next advertisement here is 
another gentleman who has got exactly that sum to 
lend. But he'll never lend it to him, John, you'll find. 
Here is a lady possessing a moderate independence, who 
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wants to board and lodge with a quiet, cheerful family ; 
and here is a familj describing themselyes in those very 
words, ' a quiet, cheerful family/ who want exactly such 
a lady to come and live with them. But she'll never g^, 
John. Neither do any of these single geutlemea who 
want an airy bed-room, with the occasional use of a 
parlour, ever appear to come to terms with those other 
people who live in a rural situation remarkaUe for its 
bracing atmosphere, within five minutes' walk of the 
Royal Exchange. Even those letters of the alphabet 
who are always running away from their friends, and 
being entreated at the top of columns to come back, 
never do come back, if we may judge from the number 
of times they are asked to do it, and don't.'' 

The well-known London ParceU Delivery Company do 
not resort to printer's ink. But why? from the very 
fact that their advertising mediums are in all parts of 
London daily. The carts advertise themselves, being all 
l)uilt and painted alike. The boards are also well known 
at the various receiving-houses in the same manner. It 
would repay the stranger to go down to RoU's-buildings, 
Fetter-lane, any morning between twelve and one, when 
the carts are collecting, standing in three sides of a square 
round the receiving -house. Every driver can tell the 
number of his parcels, by merely looking in the division 
of the district that belongs to his round. The Company 
employ daily one hundred and sixty conductors and 
drivers, one hundred and thirty horses and eighty carts, 
and they deliver on the average 80,000 parcels weekly. 
Last Christmas week they numbered above 70,000; this 
Christmas (1862) they amounted to over 100,000. 

The system of working is very admirable. The public 
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have great confidence in the Company^ and it is liot 
misplaced. Every information is most willingly given 
by Mr. Hayes, at the Inquiry-office. 

If a book of Printing statistics were published, it 
would be very interesting, and would be read with no 
little astonishment. 

Bryant and May (the safety-match manufacturers) 
gave orders in November last for fifteen millions of labels 
to be ready by Christmas. 

One large establishment in the country had 



100,000 folio bills, 
50,000 cards. 



40,000 sheet almanacs, 
25,000 book ditto, 
5,000 twenty-four sheet posters. 

'^ What becomes of all the pins?'' is a question that 
has, been often asked, but never, to my knowledge, an- 
swered. But what shall we say, then, of the advertising 
cards ? The thousands upon thousands — the millions — 
constantly issuing from the press ! — where do they go 
to ? As in the case of the pins, one may well exclaim 
in wonder, " What becomes of all the cards T^ 

A London printing firm issued from October, 1861, to 
November, 186?. — 

Business cards • . . 3,157,000 
Gentlemen's private cards 56,000 
Lad/s do. do. 5,000 

\ (" Oh, the roast 
Dinner cards .... 7,000 > heefojOldEng^ 

) land/) 
Benefit cards for theatres, ) i o aaa 
saloons, and music halls j ' 

Cards for raffles .... 5,000 

And three millions of valentines ! CpostaafTf^ 



/ 
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The glove-shop with the double-fronted low windows 
and the oil-lamps^ in the Poultry^ is one of the remaining 
shops of the olden times. A gentleman purchasing a 
pair of gloves remarked to the proprietor, "That he was 
surprised he did not advertise, have gas, and alter the 
front of his shop.'' The sagacious tradesman replied, 
" The old man's shop in the Poultry, burning the oil- 
lamps, is quite sufficient advertisement for me.*' It is 
so. The shop from its peculiarity, and the proprietor 
from his eccentricity, are a great advertisement in them- 
selves ; though were similar modes of attracting atten- 
tion usually adopted, we should have Printers, Advertising 
Agents, Bill-posters and Deliverers, parading our streets, 
singing the well-known couplet — 

" We are all the way from London town, 
For we have no work to do." 

The Barbers — I beg pardon, the hairdressers and 
shavers — are capital trumpeters of advertising fame. 
Leave a bill of anything extraordinary for sale, or point 
out to them any advertisement, and it will form a topic 
of talk for all day. A few mornings back, while waiting 
my turn — ^the conversation was upon houses-^-the pro- 
prietor of the 'bowl and brush' objected to a certain 
building. The bricklayer present said — 

" You are quite right — it is not very han'som' ; but 
the gentleman had it built after his own likeness. I see 
it advertised in Lloy(Ps for this last six weeks. He'll 
spend a fortune in getting rid of it, if he is always put- 
ting it in the paper.'' 

Proprietor, — Call that putting it in the paper ! call 
that spending a fortune ! Why, what would you say to 
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tave it in every day all the year? There are some 
firnui that give away millions of bills in the year. 

Bricklayer, — I don't know how it's done. 

Cahman i^aiting for his turn). — Have yoa seen those 
new things of the Crystal Palace that the men carry on 
their heads, with a piece of iron across the shoulders ? 

FroprietOT. — ^Yes, I saw one of 'em in fiegent-street. 
They are very well, I dare say ; only you have to risk your 
neck to look up at 'em. They would not stand much 
chance in a windy day, I should fancy. 

^The remark of the worthy perruguier sng^ieeted tie 
following sketch.) 



And so the chatter goes on iiom morning till nightc 
every novelty being commented uponj and the barber'> 
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remarks about each being retailed by the customers in 
other quarters, spreading and ever enlarging the circle 
of talkers and hearers, like the ripple produced bj a 
stone thrown into water, which, as philosophers tell us, 
beginning in a single point, goes on ever enlarging until 
it affects the entire surface of the ocean. 

My turn having arrived, I was soon compelled to 
leave ; but before I did so, I started the conversation upon 
advertising, and when I stated that several firms spend 
3000/. or 4000/. a year in seeking publicity, my hearers 
looked and listened, but I question if they believed, though 
it would cause them to repeat the same for many a day. 
A barber's shop, if you can get a good talkative shaver — 
and I will do the craft the justice to say that taciturnity 
is the exception to the rule — a barber^s shop is an 
admirable " where'' to advertise. 

Kites have been used as a mode of publicity, but not 
with any great success. It is all very well while the kite 
is ascending, but when floating " midway between earth 
and heaven,'^ you require a strong telescope to make out 
the writing. 

Railway stations, at all times, are the " Where to 
Advertise ;^* for trains (save and except the short 9^nd 
aO morning arrivals) bring strangers to this great m^ro- 
polis. Instead of flinging the bills away by handfuls 
into cabs and carriage-windows, in the faces of the pas- 
sengers, as they exit from the station (see illustration), 
let your men stand on each side of the gates, and hand 
a neat card or circular, in an envelope, in at the window. 
The politeness would cause them to be taken readily. 
On any special occasion, it is worth while for your bill- 
inspector and men to come up or ^o down by the train^ 
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and give the bills away at the station where the world 
and his wife are bound to see the Review of the Race. 
If possible^ get to the station before the departure of any 
excursion or long train^ and place your bills on the seats^ 
especially of ih^Jlrst and secondr-iA'aiS,^ carriages. 

The doors of the theatres^ when the audience are 
coming out^ are most advantageous spots where to ad- 
vertise ; concerts the same. Music-halls are best as the 
people are going in, for they are not in so great a hurry 
as theatre-goers, as they do not fear losing the com- 
mencement of a farce or the first scene of a favourite 
drama. Always have the bills folded. I have found a 
benefit in that ; for persons taking them in a hurry will 
put them in the pocket, whereas an open bill is squeezed 
np in the hand, and thrown down without being looked 
at. On the occasion of any processions, such as the 
Opening of Parliament or Lord Mayor's Day, let the 
men be placed at all the leading points where the million 
come to. Previous to the pageant passing, and just at 
the end of the procession, cards thrown from the house- 
top will be scrambled for, and all will try to read or ask 
what they are about. Let a banner be suspended across 
the roadway of the route of procession, with the address 
and calling of the house from which it is suspended. 

At the theatres, for any special performance, new piece, 
or benefit, let the programme be put in all the private 
boxes and in every reserved seat some nights beforehand. 
A very excellent plan is adopted by the Parisian mana- 
gers, of issuing a List of all the Theatres, with the number 
each will contain, iAie prices, and the lessee's name. Such 
a card would be very useful in London, and sell well at 
a penny each. 
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Up to the year 1745 (or thereaboats) the roadway 
aloug Fleet-street and the Straad^ as far as what was 
then called " Butchers'-row" (now Pictett-place) was 
divided from the foot-pavement by a line of posts, very 
similar to those which border the waste ground on each 
side of Victoria-street, Holbom. On these posts the bills 
of the theatres were stuck, and this was the real com- 
mencement of the regular London bill-posting. At 
the time, these posts doubtless formed a very available 
'^ where^' to advertise — quite up to the requirements of 
the period, which we may designate as Seventeen Hundred 
and Fast Asleep ; but in the present bustling, hurrying, 
scurrying, crowding, squeezing, rushing, pushing latter 
half of the nineteenth century, I should hardly recom- 
mend them, even if the posts still existed. However, 
they do not exist. So, perhaps, it is scarcely worth while 
discussing the possible advantages they might possess if 
they did. 

CLASS ADVERTISING. 

Advertisements which appeal only to special classes, 
require special organs. In such cases it is not so much 
the '^ quantity ^^ as the "quality^' of a paper's circulation 
which renders it desirable. Much judgment and skill is 
necessary in selecting the channel through which to ad- 
vertise, and to know well that the journal which you 
select circulates amongst those who are likely to want 
what you have to offer. Do not be deterred from em- 
ploying these special mediums because the prices charged 
by the journal in question are high, and the circula- 
tion not over-great; for if the paper be an established 
one, the advertisement will be more certain of success 
than if inserted in papers with a very large circulation 
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vrhere, amongst the mass of general advertisements which 
crowd their columns^ yours would not so readily be seen. 
Another thing to be said of class papers is^ that they 
circulate in many places where other journals are never 
permitted, in consequence of their religious or political 
opinions. The position held by these class journals is, 
therefore, in every way especially valuable for class adver- 
tisements, as they invariably circulate in wealthy and 
influential circles where they are much canvassed, and 
their contents, even to the advertisements, generally 
fully relied upon. 

THE LAST NOTES BEFOEE THE FINALE. 

Before taking my farewell of the reader, I would re- 
spectfully offer a few sug^gestions upon things in general 
(not relating to advertising), arising out of my somewhat 
lengthy experience. 

FIRB. 

In case of any alarm of fire, whether sA ckurc/ies, halUy 
exhihitionsy or theatres^ never make for the doors ; but 
keep your seat quietly, and follow, after the burst of fear 
is subsided, the order of any one in authority. At the 
the late fire near the Adelphi Theatre above 1300 per- 
sons were got out with ease in nine minutes. To quote 
from a morning paper— '^ When the disaster became 
known to the ofiicials of the house, Mr. Webster gave 
orders for carefully withdrawing an audience packed to 
the roof. This seemed no easy or sale task, but it was 
accomplished with perfect success, under the direction of 
the acting-manager, Mr. William Smith^^ (your humble 
servant, ladies and gentlemen), ^^aud the treasurer, Mr. 
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Anson. These gentlemen took the precaation of throwing 
open all the doors of exit, in regard to the number of 
whieh the New Adelphi has a great advantage over its 
predecessor/' 

CROWDS. 

In crowds always trj to keep the centre; go with the 
stream, for in this instance as well as others, the weakest 
go to the wall. If at theatre or exhibition, and yon are 
being paid for, never stand opposite the door of entrance 
but on one side ; a sadden rush to the door, and yon may 
get thrown down. If the crowding is ever so great, keep 
your presence of mind. 

Great confusion might be saved in getting to the car- 
riages, and mnch shouting avoided by the watermen, of 
'* Lord So-andnso's carriage stops the way l^' " Four- wheel 
cab ready V if, as the various vehicles arrived, a number, 
running from one upwards, were given to the coachman, 
and the corresponding one to the gentleman. On leav- 
ing the building, they would only have to tell the water- 
man the number, and the carriage could be brought to 
the door. Let the vehicles be arranged, if possible, 
in the order of their consecutive numbers. 

TRAVELLING. 

Always get to a railway station a quarter of an hour 
before the starting of the train, so that you may get a 
seat with your back to the engine. Take an insuranco- 
ticket, purchase a newspaper, or "How? When? 
Where ?" and don't forget your, iiask-bottle and sand- 
wich-case — (hard'boiled egg sandwiches are very re- 
lishing) . 
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There has long been required a small portable case for 
travelling; with a strap to hang over the shoulders. It 
should be about eight inches long, six wide^ and three 
deep, and contain notepaper, envelopes, pen and ink-pencil, 
stamps, scissors, string (always useful on a journey ),^a*^, 
sandwiches, collar, scarf, portemonnaie, ticJcet-^ases, &c. 

POSTAGK-STiLMP PURORE. 

Ladies may employ their waste moments by making 
some very handsome devices in the shape of stars, crosses, 
octagons, &c., with the cancelled postage-stamps. Ar- 
ranging them in different colours, they form a very 
original centre for a ceiling, or a handsome stand for 
dessert-dishes. 

Draw out the form you intend, upon stout cartridge- 
paper; arrange the stamps ; soak them in warm water 
to get off any paper adhering; then, with gum- water, 
fix them on the design. For stands, have very thin 
boards, such as are used for hat-boxes. 

THE FINAT^ 

To advertise is one thing, but to do it properly and 
profitably is another. Advertising judiciously is an art, 
even in this advertising age, that is, excepting in a few 
instances, but very imperfectly understood ; and he that 
enters upon it with a niggardly spirit will most assuredly 
be a loser ; for in all matters which require publicity, 
the appeal to public notice should be continued until the 
desired object is attained, as most assuredly it will be, 
if the advertisement be kept constantly, trustfully, and 
persistently before the public- All the great advertising 
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businesses^ that now bring princely fortunes to those 
engaged in them^ have been made what they are by 
unflagging continuance in this course ; and many could 
tell you that they have been often upon the point of 
relinquishing the system^ because success did not seem 
immediately to favour them^ but some friendly voice has 
persuaded them that there was '' a good time coming/' 
if they would " try a little longer." They did so, and 
the business to which many have walked almost pennyless 
and encumbered with debts, now sees the proprietor 
come to town of a morning in his carriage, a free, 
wealthy, independent man. Hundreds could tell you 
that this has been the case, and will be again, if trade 
and wares are but properly and freely advertised, no 
matter in what form you do it. It has ever been the 
most successful game of the day, and so it ever will be 
whilst society is in its present improving, enterprising, 
go-ahead condition. Properly done, advertising has never 
been a failure from its commencement. The early 
pioneers to fame, by means of newspapers, bills, posters, 
&c. &c., had obstacles in their way now unknown. 
Advertising was then an expense of which none but 
wealthy men with large trades could afford to run the 
risk. Every paper was taxed with the stamp duty; 
every single advertisement paid a separate duty; the 
paper on which it was printed paid tax ; fewer papers 
were sold; fewer persons could then read; and every- 
thing was against the chance of the advertiser's success ; 
but, in spite of all this, they did succeed amazingly, and 
thereby acquired such prominence before the public, that 
their names became ^^ household words," and songs were 
written to commemorate their fame. Some of the most 
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popular songs of the period, and which found their \» * 
into every street-boy^s mouth, was — The Biltsticket ^ 
George Robins, All the World? a Advertising y fee. &c. As 
already stated, George Robins was the first of his class 
of advertisers, and great was his success. Following in 
his steps came many, amongst them Rowland with his 
Macassar Oil, which has now been before the public for 
fully fifty years, and has been a most lucrative specula- 
tion. Rowland advertised freely, and none have done 
so more judiciously ; the result has been the most com- 
plete success. If, then, with all the difficulties and 
expense with which advertisers formerly had to fight, 
they came off victoriously, scarcely a word need be said 
of the almost certain prospect of success that now exists. 
Now, a cheap press, circulating all over the kingdom, 
the paper duty-free, the price of advertisements within 
the reach of all, and but few, even down to the very 
errand-boy, I am glad to say, who cannot read — ^a man 
is culpable, insane, and wilfully blind to his own interest, 
if, from a penurious or nervous feeling, he neglects to 
take advantage of the means which advertising ofiers 
him of increasing his connexions. It is now a re- 
cognised medium of getting on the world, adopted by 
all classes — 

The Heads of the Government. 

The Clerk in Holy Orders. 

The Painter. 

The Poet. 

The Great Contractor. 

The Merchant — 

All are advertising, and feel no reluctance in so doing — 

M 
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'tampeuT et tant reproehe." Therefore, I say to my 
readers, do yoa the Eame, for no trade or catling at tbe 
present time can afford not to adterti8e. 
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LONDON SOCIETY, 

The most richly Illustrated Magaaine of the day, contains light 
and amusing literature, and is puhlished Monthly. 

Price ONE SHILLING. 

The Second Volume, containing nearly ONE HUNDEED 
CHOICE ILLUSTRATIONS by our ablest Artists and 
Engravers, and several COMPLETE TALES, is now ready^ 
elegantly bound in crimson cloth, gilt edges. 

Price 93. 6d. 

OFFICE : 49, FLEET STEEET, E.C., and sold by aU 

Booksellers. 

Now Beady. Price ONE SHILLING. 

COMICAL FELLOW; 

OS, 

THE HISTORY AND MYSTERT OF THE PANTOMIME. 

With some Curiosities and droll Anecdotes concerning 

CLOWN & PANTALOON, HAELEQUIN & COLUMBINK 

Edited by ANDKEW HALLIDAY. 

J. H. THOMSON, 49, FLEET STEEET, E.C. 

Exghth Edition. Now ready. Price ONE SHILLINGL 

LORD DUNDREARY 

AND 

HIS BROTHER SAI ; 

The Strange Story of their ADVENTUEES and FAMILY 

HISTOEY. 
With Fifteen Humourous Illustrations. 

J. H. THOMSON, 49, FLEET STEEET, E.C. 

BEIGHTON : the EOAD, the PLACE, and the PEOPLE. 
With Ten Humourous Illustrations. Now ready, price 
One Shilling. 

J. H. THOMSON, 49, FLEET STEEET, E.C. 



2 
EVEEYBODY SHOULD BEAD 

THE POOK GIRL^ 



AND 



THE worn II BLACK, 



IN 



THE LONDON JOURNAL, 

The largest Cipculation and best Publication in tbe World. 

Price One Penny Weekly : Monthly Paris, 6d, ; 

VoU,y 4^. 6d. 

In No. 947 will appear, Blustrated, the popular Novel of 

LADY AUDLETS SECRET, 

BT THE AUTHOK OF "aURO&A VLOTD." 

OFFICE :— 332, STEAND. To be had everywhere. 



EE-ISSUE OF 

WILL AND THE WAY, 

WOMAN AND HER MASTEE, 

AND 

TEMPTATION, 

All Three Stories combined for ONE PENNY, with the 
Original Illustrations, by John Gilbert, in the SUPPLE- 
MENTARY NUMBEES of the LONDON JOUENAL. Ta 
be had, with or without the Current Number of the London 
Journal. 

The largest Circulation, Cheapest and best Publication in the 

World. 

MONTHLT PARTS, SIXPENCE. 

OFFICE :— 332, STEAND. To be had of all Booksellers. 



MAEGAEET FALKLAND, a New Tale, appearing every 
Week in the GUIDE to Literature, Science, and Art; 
likewise the ** Lost Jewels,'* " Leonora," &c. Beautiftilly Illus- 
trated. One Halfpenny Weekly. 

OFFICE :— 332, STEAND. To he had of all Booksellers. 



T. VABD, WXHS AHD SFXItIT KEBCBAS^T, 

BEDFOED HEAD TAVERN, MAIDEN LANE, COVERT QiEDEN. 



THE "Bebfoud 
HHil)," MilDEH- 

Lahe, Strahd. — The 
portion of MaLden^lane ia 
vhich thig tATem stands 
!b an iutereetiiig part of 
old London, and full of 
agreeable memories. It 
yraa next door tbat An- 
drew M&rvell, the poet 
sad patriot, Itved, and 
here it was that he waa 
lodging when Lord Dnnbj 
ascended hia ataira with 
a message and bribe from 
the king, foand him too ; 
prond and honeEt to a£- | 
cept bis offer. It is said 
that he was dining off the 
pickings of a mutton 
bone. Had that as ar>on 
as the Lord Treaanrer 
was gone he waa obliged 
to send Id a friend to 
borrow a guinea. Vol- 

tjute, on his visit to England, readed two' doors off, at the honee of a 
feshionabla French pernqnier, with the ugn ot " the White Parnke." He 
was then jonag ; hod bean imprisoned in the Baetils for a libel, and on 
bis release he came over here and procured many subserirtions for the 
"Henriade." He remaiaed here many years, becoming acquainted witb 
Pope, CoogreTe, Young, and other celebrated literary men of the time, and 
to the old tavern, tradition aaserts, they frequently reaarted. Eioctly 
oppoaita ia a portion of the premiaea belonging to Messrs. Godfrey and 
Cixike, of Soatbampton- street, the oldest chemist and druggist's shop in 
the metropolis, having been established in 1680. A hundred years ago, 
Mr. Ambrose Godfrey, who lived here, propoaed to eitingniali fires by "a 
new method of explosion and suffocation," thereby anticipating the " Fire 
Annihitatora" of the present day. At Ko. 26 was bom Turner, the cele- 
brated landscape painter, and hero he lived til! the year 1800, often spend- 
iag an evening within the walls of the "Bedford," till he was elected an 
associate of the Royal Academy. The present tavern, under the direction 
of Hi. Ward, is eilremel; well conducted, and in the spacious room above, 
(he members of an excellent literary and artistic club called the " Be- 
naion," meet thiice a week for the interchange of social and triendly 
feeling, and the discussion of those subjects which are most intimately 
associated with literature and art. 



THREE DOORS EAST OP EXETER HALL. 

CARTES DE VISITE. 

MINIATURE, CHILDREN'S, and all kinds of POIU 
TRAITS TAKEN and BEAUTIFULLY COLOUBBD. Old 
Photographs reproduced, improred, and enlarged. Paintings, Sculptures, 
and aU Works of Art copied with the utmost fidelity. Album Phixtograpba 
«f the principal Dramatic Artists may be had in the Studio. 

MB. WALKER, 

EXETER HALL PORTRAIT BOOMS, 369, STRAND. 

Charges moderate. 



ACCIDENTS BY ROAD, RIVER, OR RAILWAY, 

ACCIDENTS IN THE FIELD, THE STREETS, OR AT HOME,. 
May be provided against by taking a Policy of the 

RAILWAY PASSENGERS' ASSURANCE COMPANY, 

6^9 Comlilllv Xiondon. 

£140,000 HAS BEEN ALREADY PAID AS COMPENSATION FOR 

ACCIDENTS OP ALL KINDS, 

In 75 Fatal Cases, and 6,880 Cases of Personal Injury. 

Mate* and further particulars may he obtained at the Railway Stations^ 

of the Local Agenti, or of the 

HEAD OFFICE, 64, CORNHILL, LONDON, E.C. 

Sttlway Passengers* Assurance Com- 
pany, empowered by special Act 

of Parliament, 1849. WILMAM J. VIAN, Secretary. 



DOWN'S 

TAMOnS TEN SHUJUNG HATS! I 

In the STRAND, in the STRAND, in the STRAND ! 
SIEST IN* X.03S"I>0N"! 

No. 359, 

NEAR EXETER HALL 
M2 



IN UNIFOEM VOLUMES, 
Printed in dear Type and on superior Paper, 

Price 2s. each^ 

GUSTAVE AIMARD'S 

TALES OF INDIAN LIFE ANB 

ADVENTVBE. 

1. THE ADVBNTUREBS. 

2. PEARL OF THE ANDES. 
8. TRAIL HUNTER. 

4. PIRATES OF THE PRAIRIES. 
6. TRAPPER'S DAUGHTER. 

6. TIGER SLAYER. 

7. GOLD SEEKERS. 

8. INDIAN CHIEF. 

9. PRAIRIE FLOWER. 

10. INDIAN SCOUT. 

11. BORDER RIFLES. 

12. FREEBOOTERS. 

13. THE WHITE SCALPER. 

The above are now ready, and other Volumes are in active 

preparation. 



NoTiOB.— GUSTAVE AIMARD was the adopted son of one of the 
most powerful Indian tribes, with whom he lived for more than Fifteen 
years, in the heart of the Prairiesj sharing their dangers and their 
combats, and accompanying them everywhere, rifle in one hand and 
tomahawk in the other. In turn squatter, hunter, trapper, warrior, and 
miner, Gustave Aimai'd has traversed America from the highest peaks of 
the Cordilleras to the ocean shores, living from hand to mouth, happy for 
the day, careless of the morrow. Hence it is that Gustave Aimard only 
describes his own life. The Indians of whom he speaks he has known ; 
the manners he depicts were his own. 



LONDON : WARD AND LOCK, 158, FLEET STREET, 

AND 09 ALL BOOKSELLEBS. 
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J. BEFRIES & SONS 

HAVE much pleasure in informing the Trade, MerchantSy 
and the Public, that their Ifannfiictories and Show Booms are open 
Daily for public inspection from 9 a.m. to 8 p.m. 



SHOW BOOKa 

Crystal Chandeliers for G(as and Candles, 
Bronzed Chandeliers and Gas Fittings, 
Paraffin, India, and other Lamps, 
Hotel and Table Glass, 
Earthenware and China. 



The folloioing are a few of the JPublie Flaees fitted up iy 

J. DEFETES if SONS, 



PAIiACES. 

Snltan of Turkey 
King of Siam 
Prince of Snrat 
International Exhibition. 

THEATBBS. 

Boyal Italian Opera, GoTent 

Garden 
Her Majesty's 
Soyal Dmiy Lane 

Adelphi 

Lyceum 

Astley's 

Standard 

Pavilion 

Britannia 

City of London 

Grecian 

Greenwich 

Effingham 

Glasgow. 



99 

99 
99 
99 
99 
99 
99 



TOWN HALLS. 

Oxford 

Scarborough 

Leeds 

City of London Clubs 

Opera Colonnade HoteL 

MTTSIC HALLS. 

Wilton's, Wellclose-square 
Weston's, Holbom 
Surrey Gardens 
Syans'i Coipent Garden 
Baglan, Theobald's Boad 
Appolonian, Dover 
Marylebone, High-street 
Cremome, Chelsea 
Cremome, Melbourne 
Cyder Cellars, Strand. 
St. Martin's Hall, Long 
Acre. • 



Estimates and Designs for Lighting and Ventilating Public Buildings 

can be had at the Manufactory, 



1«7, BOVNDSDZTCB, CZTT. 
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PAATINGTOM dk. Co., 

METEOPOLITAN, PROVINCIAL, AND CONTI- 
NENTAL ADVERTISINa CONTRACTORS, 
LONDON, LIYEEPOOL, AND PARIS. 

The largest Shopboard Proprietors in London, and General AdTertising 
Agents for London, Liyerpool, and Paris. 

LONDON OFFICES :— 1, HANWAY STREET, W. 

M. DaZSCOXiXii 

METROPOLITAN BILL POSTER, 

LITTLE JAMES STREET, BEDFORD ROW, W.C. 

Bills Posted in Town and Country, and exhibited on Permanent Stations in 
the Principal Thoronghfares of London and its Environs, on the 

most Reasonable Terms. 



BILL ^^H^^^^^ POSTER 

To Her Majesty's Theatre, Crystal Palace, Adelphi Theatre, Egyptian Hall, 

Dmry Lane Theatre, and other Public Places of Amusement, 

also to all the Railway Companies, 

5, NEWPORT STREET, LAMBETH WALK, S. 

Bills Posted in Town and Country. Orders punctually attended to. 

A, WAaxiS. 

THEATRICAL AND GENERAL BILL POSTER, 

12, ALBANY STREET, REGENT'S PARK. 



BILL INSPECTOR 

To the Great Western and Eastern Counties Railways, Royal Polytechnic 
Institution, Her Majesty's Theatre, Alhambra, Haymarket, T. R. Drury 
Lane, Princess's, St. James's, Strand, Adelphi, and Olympic Theatres, 
Colosseum, Cremome, Weston's, St. James's, Exeter, St. Martin's, and 
Canterbury Halls, &c., 

1, EXETER STREET, STRAND, W.C. 

■ I .1, ■ ■ ■ ■ ! 

AXiBZANDBR SCOTT, 

RAILWAY, THEATRICAL, AND GENERAL BILL 

POSTER, 

To Her Majesty's Goyernment, &c., 
• 9, EARL STREET, LONDON ROAD, S. 
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THEATRICAL COLOUR WAREHOUSE. 

(Supplying the principal Metropolitan and Provincial Theatres,) 

JAMES PHILPOTT (late George Langdon), 24, West- 
minster Bridge Road, London, S., Importer and Dealer in Yamislies, 
Colours, Gums, Bronzes, Foils, Metals, Brashes, and every article eon- 
nected with the business. 

Wholesale orders executed with promptitude. Country orders cheaper 
than any house in the trade. 

Colonial orders securely packed and despatched. 

Post- Office Orders made payable at Mount Street, Lambeth, S. 

MABBIAGE OF THE PRINCE OF WALES. 



ORIGINAL TRANSPARENCIES, 

MODELS OR DESIGNS FOR TRIUMPHAL ARCHES, 

DEVICES, MOTTOES, &c., 

PREPARED WITHOUT DELAY.' 

^PPly to Artiaty care of Mr. JAS. PStZXiPOTT, 
^4b, Westminster Brldgre Roadi Xiondony S. 

HANUFACTUBBR OF 

SODA, SELTZEB. AID OTHER IIHERAI WATERS, 

11, BRYDGES STREET, COVENT GARDEN. 



Orders by Post, or otherwise, most punctaall; attended to. 

- »— I -^ ii.^-» i -i - II — - |- - 1 -1 - - - 

FURNISH YOUR HOUSE WITH THE BEST ARTICLES AT 

D BANE'S (A.D. 1700) 
GENERAL FURIISHII6 IR0II0H6ERT WAREHOUSE, 

XiONDON BRXDaS. 

An Illttstrated Catalogue^ Post free, on applicaiion. 

DEANE & Co. (opening to the monument), 46, KING 
WILLIAM STREET, CITY. 
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CLARKSON, 

THEATEICAL WIG MAKER, 

45, 'WfiX^XZWOTOXr STRBST, STRAlffD, "W.C. 

Friyate Theatricals attended. Wigs lent on hire. 



E. WOOD «c SON, 

Established 30 Years^ 
THEATRICAL ARMOURERS, 

3e, BO'W ST&SST, COVBITT OABBBV, 'VT.C. 

QxaaBf Pistols, Cross Swords, Long and Short Combat Swords, Daggers, 
Fencing Foils, Brass Belts, Buckles, Armonr, Spurs, &c. &c., made to order. 
Swords, Gnns, and Pistols, Cleaned, Repaired, and Lent on Hire. 

THEATRICAL COSTUMES!!! 
SAMUEL MAY, 

Costumier to Her Majesty*s Theatre, Royal Italian Opera, Theatre Royal 
Drury Lane, Olympic, Lyceum, Strand, Princesses, St. James's, Sadler*» 
Wells, Britannia, Surrey, &c. &c., begs to inform Continental, American, 
and Colonial Managers, Actors, Operatic Artists, Equestrians, and Panto- 
mimists, that every requisite for the stage may be had on Sale or Hire at 
his Repository, 

35, BOW STREET, CO VENT GARDEN, W.C. 
IMPORTER OF FOREIGN LACES. 

ROBERT WHITE, 

THEATRICAL LACE AND OBNAUENT MANTTFAGTirBER, 

Spangles and Timel Trimmings, 

No. 80, BOW STREET, COVENT GARDEN, LONDON, W.C. 

Armour, Rings, Concaves, Studs, &c. Fringes, Braids, Tissues, &c. 

Foils, Orsidue, Dutch Metals, &c. 



H.BARNES, 

• THEATRICAL TIMBER AND DEAL YARD, 

XiZTCBnBXiB 8TBBBT, 8CBp, 

Supplies principal London Theatres. Oak, Ash, Elm, Mahogany, 
Mouldings, &e. . Quality good, prices moderate, large stoc^. 

C, BASTARD, 

BT APPOINTMBNT TO THE ADBLPHI THEATRE, 

eA.S rZTTSR, 

28, 0BEAT DirXE STBEET, WESTKIKSTEB BOAD, S. 



] 
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KKDircnov n puck to thbekpekcs. 

MORNING HERALD (Fikst-class Co^seevatite 
Jou«9AL. EsTABusH£D 17S0). — To sabscribers paying in advaooe 
the MORNING HERALD is snpplied direct from the Pablishing>cffioe by 
lint post erery moniing to all parte of the United Kingdom, on the following 



Qnarteriy. Half-yearly. Yearly. 
Stamped ..£160 £2 12 £540 
The unstamped editicm nuty be had at the Offiee, or of any Newsrendor, 
at the following price : — 

Quarterly. Half-yearly. Yearly. 
Unstamped. . £0 19 6 £1 19 £3 18 
The price of a single copy of the MORNING HERALD is Sd., Unstamped ; 
4d«, Stamped. 

An Unstamped Copy will pass free through the Post-office with a penny 
postage-stamp affixed. 

Post-office orders to be made payable (or postage-stamps may be sent) to 
Mr. ABEL FADIN, 103, Shoe-Uwe, Fleet-street, KG. 

ADYSRTISBMENT8 are RECEIVED for the MORNINe HBRALD 
from Half-past Nine a.m. until Seven p.m. ; after whidi time they most 
he forwaided direct to the Printing-office, 103, Shoe-lane. The Office 
doses at Six p.m. on Satoidaya. 

THE EVENING STANDARD. The Largest Evening 
Paper issued. PRICE ONE PENNY. Pqjblished Daily at Three p. m. 
Contains the — ^Latest news from America — ^latest news from the Continent 
— latest news from India and our Colonies — ^latest news from Ireland — 
latest news from the Money Market — latest news from the Produce 
Markets — ^latest Commercial Meetings — ^latest full Debates in Parliament 
— ^latest Election and Political News — ^latest Railway Intelligence — ^latest 
Reports horn the Law Courts — ^latest Police Reports — ^and all the Important 
News of the day up to the time of going to Press. 

A Second Editian is published at FiTe p.m. eyery Wednesday during the 
Session of Parliament. 

THE CHEAPEST, Largest, and Best NEWSPAPER. 
—LLOYD'S WEEKLY NEWS. Price ONE PENNY. Contains 
Sixty columns of the Latest Intelligence from all i)arts of the World, by 
Electric Telegraph, and other extraordinary means. Ayerage weekly 
circulation, 500,000 ! Order of any Newsagent, or of E. Lloyd, ^Salisbury- 
square, E.C. 

Now Publishing, 

ALL THE YEAR ROUND. Conducted by CHARLES 
DICKENS. To be completed within Two Months, a New Tale, 
entitled, A DARK NIGHT'S WORK, by the Authoress of «Kabt 
Babtoh." This will be followed, in March, by a New Serial Work of 
Fiction, by Charles Rbade, D.C.L., author of ''It is Nevbr too Latb 
xo MsHD," entitled VERY HARD CASH. To be continued from week 
to week, and completed in about Eight Months. 

All the Ykab Roukd may be had in Weekly Numbers, price 2d. ; in 
Monthly Parts; and in Half- Yearly Volumes, price 5s. 6d., bound in 
cloth ; of every Bookseller in the Empire. 



11 

TiMESy December \st, 1862.- 



MR. EDMUND YATES'S INVITATIONS, 

EGYPTIAN HALL, PICCADILLY. 



^'TiyrE. EDMUND YATES requests the pleasure of 
JjlL your company on Monday evening, Dec. 8, and every 
succeeding evening (except Saturday), at 8 o'clock, to an 
Evening Party (with a little Music), in which he hopes to intro- 
duce you to Mr. Harold Power. Mr. "William Beverley has 
built a conservatory and decorated a drawing-room, which will 
be thrown open to Mr. Yates's guests; and some charming 
works by Mr. Frith, B.A., and Mr. Marcus Stone, will be placed 
in the picture gallery. Mr. Harold Power has promised to 
bring several of his theatrical friends, and some of the most 
eminent amateur Singers of the day, including Dr. Dobel Dee, 
the Standifel of private life; Baron Jodell, with one of his 
favourite tieder; Mr. D. Tweedle, who will sing his last sweet 
composition ; and Jack Bagot, with his universally popular song 
of 'London Society.* Mamma and the girls and Miss Ferrers 
have accepted the invitation ; and Mr. Goodrych, that charming 
tenor, has promised to come if the evening is favourable to his 
register, and suitable for the production of his chest notes. 

" In order that the evening may not be wholly given up to 
frivolous amusements, Mr. Harold tower will communicate his 
experiences of a recent case of garotting, and state musically his 
opinion of our ' London Bandits.' 

PAET II. 

" After the termination of the evening party, and the close of 
the London Season, Mr. Yates and Mr. Power will ask you to 
accompany them to the Sea- side. They have selected JSatheahle*- 
super-Mare from a host of other watering-places, and they have 
reason to believe that you will there meet many old and some 
new acquaintances. You will, of course, have to undergo the 
usual 'lodging-house miseries;' and if you should be so unfor- 
tunate as to lodge in the same bouse with Miss Ferrers, your 
rest will probably be disturbed by her latest admirer, or Lover, 
whose serenade, called 'Hidden Fire,* will certainly be re- 
peated every evening. However, in spite of these disadvantages, 
you will probably enjoy your sea-side trip very much, as you 
will have all the ordinary amusements of a watering-place, and 
ample leisure for a quiet chat on the * Bubbles of the Day.' 

" The box-office will be open every day from 11 to 5 o'clock. 
Stalls, 3s. ; area, 28. ; gallery ; a private box to hold four 
persons, one guinea. It is respectfully intimated that no bonnets 
can be worn in the stalls. No fees to attendants.'' 
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THE PRESS. 

TEE WEEKLY ORGAN OF THE C0NSEBVATIVE8. 

ESTABLISHED IN 1853. 

jPublished every Saturday in time for the Morning Mails, An 
Afternoon Edition, containing tlie Latest Telegraphic Ue* 
spatches and General News, up to the hour of going to press, 
is published at Four o* clock. 



GEEAT care is bestowed upon the literary department. 
The aun of the writers of the critical notices is to give the reader a 
jnst idea of the nature and character of the publication under review. 
The object of the author, and the manner it has been executed, are 
fully illustrated and explained. 

This journal publishes special correspondence from the principal European 
capitals. The departments of the Fine Arts, Music, the Drama, and the 
Money Market are entrusted to experienced writers on these subjects. 

In addition to the original articles, The Press contains a concise Sum- 
mary of the news of the week, and the latest political and general intelli- 
gence. Arrangements have also been made by which telegraphic despatches 
are received up to the hour of publication. This renders it invaluable as a 
Family Newspaper. 

The Press can be obtained at the principal Railway Stations, and of all 
Newsvendors in town and country. Price Fivepence unstamped ; Sixpence 
stamped ; yearly subscription, pre-paid, Twenty-six Shillings. Money- 
orders payable to Mr. Alfred Iye, 110, Strand, London, W.O. 

THE SUN NEWSPAPER. 

PUBLISHED EVERY AFTERNOON AND EVENING BY WILLIAM ANDREWS, 

AT 112, STRAND, W.C. 

Originally founded by Mr, Pitt, towards the close of the last 

century, October 1, 1792. 



SUBSCRIBERS will find in the columns of The Sun the. 
most carefal attention directed to the perfect organization of all the 
various departments of a journal — Parliamentary reports, jK)litical articles, 
and literary criticisms, as well as the most accurate information, commer- 
cial, sporting, naval, military, legal, theatrical, musical, artistic, scientific, 
police, shipping, markets, &c. ; together with copious supplies of original 
foreign correspondence. 

Peculiar advantages are held out to advertisers by The Sun, by reason 
of its widely dififused and firmly secured circulation, not only in the metro- 
polis, but throughout all parts of the United Kingdom, among the houses 
of the country gentlemen o'f England, in club-rooms, libraries, hotels, and 
public institutions. 

Annual subscription (paid in advance), 6l» 10s. 



